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AN Easter WRAP STOPS Easter SHOPPERS 


-” A BRAND new Easter dress, a holiday special gets 
extra attention... aK WRITE NoW FOR IDEAS : 
Write now for a variety of suggestions for special Easter 


° ° ° wraps. No obligation. Just address: E. I. du Pont 
From the dealer who displays it out in de Nemours & Co., Inc., ‘‘Cellophane’’ Division, 


front just because it Jooks so attractive... Empire State Building, New York City. 


From the shopper who sees it displayed and 

says, ‘‘Here’s something good for Easter!’’ {I h 
Gaily printed Cellophane transparent wrapping makes e LO rien a Nn c 
a tempting Easter dress. Its sparkle attracts attention 


° 4 eye . . “7 j “Cellophane” is the registered trade-mark 
Its 100% visibility quickly identifies the brand name. of E. I. du Pont de Nemours & Co., Inc. 











Finer Cut... Greater Yield... Bigger Profits 


HE set of curved knives, revolve at a high 

rate of speed, passing within a fraction of 
an inch of the slowly revolving bowl and on 
through the finely slotted comb. They im- 
part a clean, sheer, draw cut. There is no 
mashing or heating. 

The meat is cut fine, thoroughly mixed, 
and all the tiny meat cells are opened to 
allow the maximum absorption and reten- 
tion of moisture, assuring the highest possible 
yield in the finished product. 


The construction and design of the mod- 
ern “BUFFALO” Silent Cutter make it 
possible to secure and maintain an accu- 
rate adjustment between knives and bowl. 
The efficient operating life of the machine is 
increased, plant production speeded up, 
and quality improved. 

“BUFFALO” Silent Cutters are furnished 
in eight models-self-emptying and standard. 

Write today for your copy of the new 
“BUFFALO” catalog. 


Est. 1868 


JOHN E. SMITH’S SONS CoO. 


50 BROADWAY 
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“The packer must furnish the retailer a foundation on which to 
merchandise his products. He must make consumers conscious of his 

brands, and of the kind and quality of product sold under those 
: brands.” (The National Provisioner) 


Now—for the first time in independent packing history, the inde- 
pendent packer can furnish the merchandising assistance upon which 
his profits depend in a way that actually helps the dealer to sell the 
packer’s products. And, (this is important) the packer can do this 
at a cost well within even the most modest sales budget! 


Write, today, for information. There is no obligation. 





Le 





A Nust for PACKERS 


WOLFF PRINTING COMPANY 


1310 South Spring Ave. Saint Louis, Mo. 
mer vonae 
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TO THE LARD AND 
AS 
aaa 10 
a : Today for the first time we publicly announce a 
ae 17 revolutionary new machine which has already 
set new standards of quality for lards and for 

viene 1 several nationally-known vegetable shortenings! 
oe 19 


a THE VOTATOR 


Infinitely more compact, convenient and con- 
trollable than the roll system, the Vutator produces 
uniformly aerated lard and vegetable shortening 





— of vastly better texture and color. In one closed 
system it chills, agitates, aerates—continuously 
and automatically. It saves refrigeration, power, 
space and labor. . .. Write today for all the facts 
about this important new development. Address: 
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4 SUPCFIOL suGaR 


for use in the 


CURING of MEAT 


oe ~~ 2 


Cerelose (Dextrose Sugar) 


speeds up the development of the color 
in meat. The presence of Cerelose, by 
preventing oxidation, keeps the color 
stable and more presentable. 

You will find Cerelose especially 
beneficial in all wet pickle cures and 


in all types of sausage. 





for further information write: 


CORN PRODUCTS SALES COMPANY 


17 BATTERY PLACE NEW YORK CITY 


CERELOSE 


(PURE REFINED DEXTROSE SUGAR) 
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WILL DO 


THE SAME SANITARY JOB 
IN YOUR PLANT 


Sturdy, seamless ““Wear-Ever” Aluminum Food 
Trucks are first choice of modern packing plants. 
Welded construction, with redesigned top edge, 
these new trucks embody the very latest in 
sanitary, durable equipment. Moreover, rust- 
less Aluminum can’t spot, contaminate or 
discolor foods. Nature made it that way. 


tough, durable Alcoa alloys for hardest use. 

““Wear-Ever” Aluminum Trucks cost less to 
begin with than anything comparable. They last 
longer, too; do not crack or splinter; never need 
tinning or plating. As a result depreciation is nil, 
overhead is little and the pay-off is in sanitation, 
satisfaction and long-time service. For 





Lightest of all commercial service metals, 
nevertheless Aluminum is as strong as some 
of the “heavyweights” of the metal family. 
Science has seen to that in perfecting 





ALUMINUM 
Cc 


REG U.S.PAT OFF 


WEAR‘EVER| “*Wear-Ever” Trucks especially adapted to 


your business write THE ALUMINUM COOKING 
UTENSIL Co., Desk 18-A, 11th St., New Kens- 
ington, Pa. (Offices in All Principal Cities) 
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FACTS 


about this 
improved 
product 


1 


Higher yield. Can be 
sliced down to the very 
end. Economical! 


2 


Absolute uniformity in 
size, shape and _ color. 
Sets a new standard. 


3 


New processing methods 
bring a rich color of the 
same shade throughout. 


4 


A much finer appearing 
product, and as good as 
it looks. 


Armours 


ae see 








ompare 


te oie: 





Just a glance will convince you of many advantages offered by 
these new MOULDED Dried Beef Insides. You first notice their 
improved appearance and positive uniformity. Next you realize 
their economy through increased slicing yield, because they can 
be sliced down to the last thin wafer. And if you watch them being 
sliced, you note a good rich color from end to end with no dark- 
ened areas. More and more dried beef slicers and purveyors are 


calling for this new improved product. Learn more about it. 


Send today for 
complete details 
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ARMOUR 3° COMPANY - CHICAGO, 


The National Provisioner 
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Business A¢eds GooD WILL 


gently to engender good will as it has tried to 
make profits. But we are now in an era when 
business needs public good will as never before. 
Events have occurred which have caused the pub- 
lic to lose faith, in some degree at least, in its busi- 
ness institutions and its business leaders. That is 
why there is such an insistent demand for new laws, 
and why people turn to men in 


B sentyis as an institution has not tried as dili- 


the truth that by far the great majority of business 
men and business leaders are honest, fair and effi- 
cient. 

Business men, it appears to me, should be inter- 
ested in the promotion and maintenance of good 
will in three different directions. They need the 
good will of the employes, the good will of stock- 
holders and—last but equally important—the good 

will of the public. Ill will 





political life for relief from 
economic conditions when in 
the nature of things the only 
real remedy lies with business. 


While I admit dissatisfac- 
tion with some of the business 
legislation of the past few 
years, I do not feel free to crit- 
icize very loudly. We have 
been prone to criticize efforts 
of politicians to improve 
economic conditions, and our 
criticisms have not been very 
constructive. We have freely 
told them what was wrong 
with their plans, but we 
haven’t said the things and 
done the things that must be 
said and done to restore confi- 
dence in our leadership. 


Public Should be Told 


The public is woefully ignorant of many of the 
problems of business, and woefully misinformed re- 
garding its profits and manner in which it disposes 
of its income. 

Much needs to be done to make apparent to the 
public the truth about business—necessity of the 
service it renders—its function in creating employ- 
ment and providing wages—benefits which accrue 
to the public through distribution of the profits it 
earns. And finally, the public needs to be sold on 


profits? 





Think About This! 


Should’ business think more 
about good will and less about 


Development of good willamong 
employes, stockholders AND THE 
importance to 
business today, in the opinion of 
R. H. Cabell, president of Armour 
and Company. Hisviewsare given 
here (part of an address before 
the annual luncheon of the In- 


PUBLIC is of 





from any of these groups can 
wreck any business. 


Good Will of Employes 


Good will of employes re- 
quires that there be no “mas- 
ter and man” relationship. It 
has long since been decided 
that labor is not a commodity 
to be sold like cotton, corn or 
coal. Employees of a business 
enterprise are all cogs in the 
wheel, and the machine as a 
whole does not function well if 
any of the cogs is missing or 
if they are defective in their 


dustrial Traffic Council at Chi- work. 
cago on January 28.) 


Creating good will among 
employes requires first of all 
that they be treated fairly; 
that they be given the proper tools and the proper 
supervision ; that the conditions surrounding their 
employment be as good as can be made, and that 
they be recompensed fairly for what they do. 

The wage paid to the worker has created more 
problems and resulted in more ill will than almost 
any other single factor. We can no longer think of 
business as existing solely for profit. It exists in 
part to provide men with the means of earning live- 
lihoods, and even ahead of profit must come fair 
wages. We are paying wages to our employes 
(Continued on page 19.) 














DEALER Service 


Packer Must Do His Part If He 
Wants His Brand Sold 


vision of their business to see where 

improvement can be made which will 
result in better return on sales. This 
analysis starts with the buying of live- 
stock. Then it is directed to the operat- 
ing division. Finally the sales end of 
the business is examined. 

Certain facts regarding meat sales are 
becoming more and more evident. It is 
not sufficient to deliver good meat prod- 
ucts to the retailer, and still be certain 
of holding his business. Other packers 
can deliver him good meat products, 
too, and possibly at as good or a better 
price. 


Prvision ot are analyzing every di- 


Packer-Dealer Tie-Up 


A closer tie-up between packer and 
retailer is necessary. Cooperation will 
work to the advantage of both. 

Assuming that the packer is in po- 
sition to furnish as good product as any 
competitor, and at as good price, then 
the packer must help the retailer to 


EASTER BRAND 


BACON > 


merchandise his products—not his com- 
petitor’s. 

This calls for merchandising aids and 
suggestions the retailer can use with 
little cost and effort in reaching the 
trade he sells. In the past the furnish- 
ing of such material has been an ex- 
pensive proposition. It has called for 
expensive color work and printing, for 
a staff to think out and develop public 
relations material, and for more or less 
expensive advertising. Traffic of only 
a relatively few organizations was 
geared to carry such a load, so the idea 
had to be abandoned. 


Follow Through to Consumer 


Forward-looking packer organizations 
have seen this need in the meat indus- 
try for the manufacturer to follow his 
product all the way through to the 
consumer. They have realized that the 
retailer, although an independent opera- 
tor, must be regarded by the packer as 
one more step in his system of distribu- 
tion. 

Plans have now been developed by 
which the individual packer can obtain 
at small cost display material which 
will give the needed publicity to his 
branded products in the dealer’s store, 
on which the dealer can build steady 
sales to the consumer. A weekly mer- 
chandising service is also a part of the 
plan which the packer can offer his 
dealers. 

Properly followed through, this sales 
plan should not only enable the packer 
to hold his trade with retailers, but to 
hold it on a price level that will give 
him satisfactory return and at the same 
time permit the dealer to do a good job 
for himself. 


Multi-Color Display Material 


Analysis of only one phase of the pro- 
gram—supplying effective store display 
material at low cost—will show the 
advantages and economies possible un- 
der it. 

In the past, a great many packers 
have been unable to supply their deal- 
ers with effective, individual and multi- 
color display material because the cost 
of such aids, even in small quantities, 
ran into thousands of dollars. The cost 
might amount to as much as $25 to $50 
per store supplied. 

Under this new program, however, 
the packer is supplied weekly with win- 


SPOTLIGHTS AN OLD FAVORITE 


Retailers can use such sales aids as these 

easel display cards in colors as supplied by 

packers under a new merchandising pro- 
gram. (Photo Wolff Printing Co.) 


MERCHANDISING MBAT x 


© News from the meat selling front e Helps por meat manufacturers and dealers 


dow displays, hangers, streamers and 
posters, most of them lithographed in 
nine colors, at only a fraction of the 
cost of the material if it were inde- 
pendently developed and printed. 


Packer's Brand Emphasized 


The packer’s brand and name are 
emphasized in all of this material, so 
that it has real individuality. Moreover, 
it has been designed by specialists in 
meat advertising and can compete on an 
equal basis with the displays developed 
by other packers and food manufactur- 
ers. Only one packer is allowed to use 
this material within a specified area. 

One hundred and thirty-four sepa- 
rate pieces of material — hangers, 
streamers, easel cards, posters, counter 
displays, booklets, menus, calendars, 
price cards and special displays—will 
be used in a year’s program which will 
begin with promotion of Easter sales. 

Each week the dealer is able to change 
the appearance of his entire store, so 
that orderly and consecutive emphasis 
is given to every division of his meat 
line. Everything has been simplified to 
save the time of the dealer in using the 
display material. 


Merchandising Aids 


In addition, packers will be supplied 
with weekly merchandising letters for 
distribution to dealers. These will deal 
with specific merchandising problems 
in the retail meat store, suggest ways of 
increasing sales of different products, 
describe displays, and supply dealers 
with much useful information. They 
will help the retailer organize his own 
selling efforts and operate a coordi- 
nated sales plan economically. The 
packer may use one section of the sales 
letter for his own price list. 

Advantages of carrying the packer’s 
merchandising and advertising into the 
retail store, as will be done under this 
program, are as follows: 

1.—The consumer learns that she can 
buy the advertised, branded products she 
desires in the store. 

2.—The dealer will cooperate in sell- 
ing, displaying and suggesting the pack- 
er’s products more readily when he is 
supplied with merchandising aids. The 
dealer, quite naturally, will sell the 
products which are easiest to sell and on 
which he can develop the most profit- 
able volume. 

3.—Products backed by display mate- 
rial can compete more easily in the re- 
tail store with meats which do have such 
sales aid. Moreover, such display mate- 
rial will recall the packer’s advertising 
with which the consumer has come In 
contact elsewhere. 
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SAUSAGE 


Lolume 


What Good Merchandising Did 
for a Coast Packer 


10 per cent greater than the year 

before, and 16 per cent above the 
five-year average. Aggressive merchan- 
dising of good prod- 
uct was chiefly re- 
sponsible for this 
increase, which 
meant more profits 
as well as greater 
volume. 

How such results 
were obtained is il- 
lustrated in the 
case of the Sterling 
Meat Co., Los An- 
geles, Calif. It is 
one example of 
many which might 
be cited. Sausage 
with appetite ap- 
peal, backed by a 
well-planned advertising campaign, in- 
creased Sterling’s sausage volume to 
the point where production capacity had 
to be enlarged. 


Gere © production last year was 


B. W. CAMPTON 














Leader in the drive was an all-pork 
cocktail sausage, around which pub- 
licity was centered. In addition to tested 
meat formulas, the entire list of prod- 
ucts was flavor-toned with Angostura. 
Newspapers, billboards, store demon- 
strations and point-of-sale displays were 
used in promoting the whole line. 


“We arrived at a point,” says presi- 
dent B. W. Campton, “‘where we had to 
increase our facilities for taking care 
of our sausage volume. Considering the 
fact that the campaign has been under 
way only a few months, the accomplish- 
ment is a striking testimonial to the ef- 
fectiveness of a sausage advertising 
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YF OSS 
seve NPPE-TEAZ-ERS 


Society's gates have been crashed by the humble the shillet-brewned kusciousness. They'l ast you te 
pork sausage! Attired in « smart new pactage, itt write down the name, ond you'll sey “Appe-teat-on,~ 
personality testefuly improved by Angesture bit- simply ask for Appe-teas-ors at ony of the better 
tors, it a now heartily welcomed into the finest homet moat markets. 

and mest exchaive circles. Te introduce your quests 

te Appe-teas-ers at cocktel time, or bridge time, or Keep several cartons in your ice-bos. They're 
any time, is te achieve @ social and culinary triumph. grand emergency rations, require little time te pre 
They'l reve sbout the new piquant sever. extol pare. am CN 


wing 3a) 


Sterling Meat Corp » 









Kimball 5121 ¢ Los Angeles 


BUILDING CONSUMER DEMAND FOR UNUSUAL PRODUCT 


Here is an Appe-TEAZ-er newspaper advertisement, typical of those appearing weekly 
in newspapers in the Los Angeles area. 


Week Ending January 30, 1937 


ATTRACTIVELY PACKAGED 


Appe-TEAZ-er cocktail links, averaging 50 

to the pound, are marketed in an attractive 

and eye-catching Persian orange carton 
with a transparent cellulose window. 


campaign carefully planned and vigor- 
ously carried out.” 


Cocktail Links Featured 


Cocktail links, 50 to the pound, packed 
in an attractive Persian orange carton 
with a transparent cellulose window, 
are the key item in the list of products 
being featured. The line includes—in 
addition to the cocktail links—bologna, 
minced ham, frankfurters, head cheese, 
luncheon meats, salami, weiners, liver 
sausage, etc. 

“The cocktail links were not an acci- 
dent,” says Mr. Campton. “They were 
created as a novelty item—with sales 
appeal as the peg on which to hang the 
campaign for the entire sausage line— 
after surveys among consumers, hotels, 
clubs and restaurants had revealed a 
preference for these pork sausage tid- 
bits, as against the usual size links cut 
into two or three pieces. 

“Formula was standardized after ex- 
periments over a considerable period, 
during which housewives and chefs co- 
operated on flavor and size. The result 
is not only an unusual product, but one 
which has a very distinctive flavor and 
fine quality. 


Consumer Appeal 


The campaign was planned to interest 
three classes of people particularly— 

1.—Society matrons who. place em- 
phasis on the “smart” things to serve at 
social functions; 

2.—Gourmets who appreciate the 
unique flavor of these delicacies; 

8.—Economically-minded housewives, 
who are being told in the advertising 
that Sterling sausage products can be 
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the piece de resistance of every meal 
at moderate cost. 

Advertising and publicity efforts are 
being concentrated in the Los Angeles 
district—with particuJjar emphasis on 
Pasadena, Hollywood and Glendale. 
These. are territories believed to offer 
the least sales resistance, and contain 
a class of residents particularly recep- 
tive to the appeal of high-class food 
products. With the products well-estab- 
lished in these localities, it was rea- 
soned, sales would spread rapidly to 
other sections of the sales area. 


Advertising Methods 


Quarter-page advertisements are be- 
ing placed weekly in the local newspa- 
pers, and billboard space has been ac- 
quired at strategic locations. One of 
the newspaper ads, used during the holi- 
day season and typical in make-up and 
copy, is shown here. 

Billboard-displays contain in a circle 
the portrait of a beautiful woman ac- 
cepting a cocktail link on a toothpick 
from the hand of her host. The word 
“Appe-TEAZ-ers” and name of the firm 
are featured. At the bottom is shown 
a tray of links with toothpicks in them 
ready for serving. 

Point-of-sale advertising includes wall 
and counter cards, package inserts list- 
ing and explaining the Sterling line of 
sausages flavor-toned with Angostura, 
and store demonstrations. Latter, made 
by girl employees of the Sterling plant, 
have been found particularly valuable 
in arousing interest in the various prod- 
ucts and acquainting housewives with 
their high quality and pleasing flavor. 


Consumer Contact 


The suggestion is made in all of the 
advertising that housewives who can- 
not purchase the advertised products 
from their favorite dealers telephone 
the company for the names of stores in 
their neighborhoods which stock them. 

Many such calls are received each 
day. These are carefully recorded. They 
supply a check on effectiveness of the 
advertising and furnish sales ammuni- 
tion for the salesmen. 

List of stores offering Appe-TEAZ- 
ers for sale is revised each day, so that 
correct information on convenient stores 
handling the product may be given to 
inquiring housewives. Salesmen fre- 
quently inform retail store owners not 
handling Appe-TEAZ-ers the numbers 
of their particular customers calling the 
company and asking where the prod- 
ucts may be purchased. 

Many new accounts have been opened 
since the advertising campaign was 
started, president Campton says, a 
number of which have developed into 
100 per cent customers. 

Sterling Meat Co. is also using An- 
gostura in the manufacture of lard. 
“We find one of the outstanding fea- 
tures of this product is that it makes 
lard easily digestible,’ Mr. Campton 
says. “It even seems to clarify the 
color, and also has a tendency to im- 
prove keeping qualities.” It is also ex- 
perimenting with Angostura in hams. 
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80 Million Pounds 
of Sausage 


AUSAGE production in 1936 reached 

a high mark for December, when 
nearly 80 million pounds of sausage 
(fresh, smoked, dried and canned), meat 
loaves and jellied meat products and 
chile con carne were produced under 
federal inspection. This was divided 


as follows: 
Lbs. 

SAUSAGE: 
EE eee wee Sa ane ous Sa 12,273,467 
Smoked or cooked............... 44,214,284 
DEE. wibiadacecaek tows soko neae 10,028,036 
DEE Sherr eeverirsescoemerese 3,763,191 
TERAT TARVER, 00.9 60: cccccsece 9,679,540 
ED Wataewsede dane veeccasarers 79,958,518 





*Includes meat loaves, jellied meats and chile 
con carne. 


Production of sausage in December 
other than canned sausage was 7 million 
pounds higher than in the same month 
of 1935. It was the highest December 
total for many years. 

December sausage production—not 
including canned sausage, meat loaves, 
ete.—under federal inspection for each 
of the past eight years was as follows: 


December Lbs. 
SED Gvectacuctckehendecuresteener 57,995,000 
Dt siupeas) dade eekbuvetaesarnere 62,168,000 
Be debetaua deen sored Cowes eeawae 49,351,000 
EN Se ee Pee eee ee 48,443,000 
ICE err 
Ere eT ee 
Pe 2. Vt cekcvensenakessoedemee ae 
ED dank oeeln ewe dedwa anew beseeies 66,516,000 





PACKERS IN THE FLOOD 


Flood conditions in the Ohio valley 
have seriously hampered meat process- 
ing and distribution activities in the 
sections affected. As the flood subsides 
operations will be quickly resumed. 
Meat is a primary food necessity, and 
supplies must be maintained and dis- 
tributive outlets taken care of. Most 
packers have been able to protect plants 
and equipment from too great damage, 
and rehabilitation of plants will be 
speedily effected. 

At Cincinnati, Louisville, Evansville, 
Paducah and other affected points oper- 
ations were completely suspended dur- 
ing the height of the flood. Packers and 
their forces devoted their efforts to flood 
relief work, and most of them were able 
to meet relief demands for meat prod- 
ucts. 

At Cincinnati packers formed a spe- 
cial committee with Louis Kahn, presi- 
dent, E. Kahn’s Sons Co., as chairman, 
to see that meat distribution was con- 
tinued, both to packers’ customers and 
for emergency purposes, in an efficient 
manner and without favoritism. Similar 
methods were followed in other cities. 
Normal conditions were restored first 
at Wheeling and other points on the 
upper Ohio, and it was expected that 
within a week operating and distribut- 





ing conditions in the entire Ohio valley 
territory would be greatly improved, 


PACKER DOLLAR SALES up 


Packers’ dollar sales in December 
were 3 per cent greater than in Novem. 
ber and 15% per cent above December 
1935, according to the monthly survey 
of the Federal Reserve Bank of Chicago, 
Sales tonnage remained below current 
federally-inspected production — the 
greatest for any month since October 
1934—and declined 3% per cent from 
November to a level 5% per cent below 
the 10-year average for the month. 


Packinghouse payrolls at the close of 
December showed a gain of 1 per cent 
in employees over November, but hours 
worked and wage payments declined 
1% and 3% per cent respectively. How- 
ever, the industry employed 17 per cent 
more workers with total time and wage 
payments 25 and 27 per cent greater 
than in December, 1935. In the calendar 
year 1936 production expanded by 23% 
per cent, tonnage sales by 12% per cent 
and dollar sales by 6% per cent. 


DURR ELECTS OFFICERS 


Annual meeting of the C. A. Durr 
Packing Co., Utica, N. Y., held on Janu- 
ary 18, elected the following officers: 
president, Clara Durr Harrison; vice 
president, Margaret Durr Cono; secre- 
tary and treasurer, David J. Harrison; 
asst. treasurer, Arthur H. Mauthe; asst. 
secretary, Wm. M. Howard; general 
manager, Wm. E. Oliver. President and 
vice president are daughters of the late 
founder of the company. The new gen- 
eral manager, Mr. Oliver, has been su- 
perintendent of the plant for many 
years, and is well known in packing- 
house circles throughout the country. 
The board of directors includes Mrs. 
Harrison, Mrs. Cono, George H. Norris 
and John F. Nash. 


ARMOUR ACQUIRES READING 


Plant and business of the Reading 
Abattoir Co., Reading, Pa., has been ac- 
quired by Armour and Company. It 
will be operated as the Reading Abattoir 
Co., a division of Armour and Company, 
with W. N. Witt as general manager. 
Mr. Witt has been general manager for 
Armour at Milwaukee. Reading Abat- 
toir has been an important packing unit 
in its territory, killing cattle, calves. 
hogs and sheep in good volume and 
conducting extensive sausage manufac- 
turing operations. These activities will 
be continued and enlarged, and it is 
announced that most of the present 
force will be retained. 


See Classified page for good men. 
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“Winprauu Tax” Rulings 
Do Not Favor PROCESSORS 


handed down by two courts re- 

cently in connection with the 
“windfall” tax, while some legal ob- 
servers have been finding evidence in 
thé Supreme Court’s silver profits tax 
decision that the “windfall” levy would 
be found constitutional. Both federal 
courts which recently refused injunc- 
tive relief to processors, ruled that the 
AAA processing tax was constitutional 
before the Supreme Court invalidated 
it. 

The United States fifth circuit court 
of appeals at New Orleans, La., last 
week refused to issue an injunction 
against collection of the “windfall” tax 
from five Southern rice milling com- 
panies. “If we were satisfied the tax 
is unconstitutional, that of itself would 
not warrant an injunction,” the court 
commented. “Appellants have a plain 
and adequate remedy at law by suit 
against the collector and by administra- 
tive proceedings. All the objections to 
the tax raised by the bill may be pre- 
sented in taking advantage of either of 
those remedies.” 


Rssnaea adverse to processors were 


Western Court Upholds Tax 


The “windfall” levy was upheld by 
federal judge Leon Yankwich in a suit 
brought by Union Packing Co., Los 
Angeles, Calif., to obtain an injunction 
preventing collection. The court ruled 
that the U. S. Supreme Court, while 
nullifying the AAA, recognized the 
right of Congress to pass a processing 
tax. 

It is reported that the petition of the 
White Packing Co., Salisbury, N. C., 
for an injunction has been refused by 
judge Johnson A. Hayes of the circuit 
court of appeals, the court ruling that 
the firm had not shown it would be 
irreparably ruined if it paid the tax 
and sought relief in ordinary channels. 
The court had previously denied an in- 
junction, but granted a temporary order 
restraining tax collection pending a 
hearing on January 5. It is not known 
whether or not the ruling currently re- 
ported is a result of the hearing. 


Silver Profits Tax 


The silver profits tax decision of the 
U. S. Supreme Court which was previ- 
ously referred to, involves the silver 
purchase act, which levies a tax on all 
transfers of any interest in silver bul- 
lion amounting to 50 per cent of the 
profit made on the transaction. The 
Supreme Court upheld the retroactive 
feature of the tax. 


“The taxing provision does not im- 
pose a tax in respect of all transfers,” 
said the court decision, “but only in 
Tespect of such as yield a profit over 
cost and allowed expenses. If there be 
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no profit there is to be no tax. If there 
be a profit the tax is to be 50 per cent 
of it. Thus a profit is made the occa- 
sion for the tax and also the measure 
of it.” 

Some legal observers believe the 
court’s language indicates the “wind- 
fall” tax is constitutional. Others, how- 
ever, do not interpret the silver decision 
in this manner, but think it casts fur- 
ther doubt on the validity of the “wind- 
fall” tax. 





Federal Licensing 


Almost all corporations engaging di- 
rectly or indirectly in interstate busi- 
ness would come under intensive regula- 
tion by the federal government under 
provisions of the O’Mahoney federal 
licensing bill recently reintroduced in 
Congress. The bill would require such 
corporations to obtain a license from 
the Federal Trade Commission. To do 
so they would have to agree: 

To guarantee right of collective bar- 
gaining and self-organization to em- 
ployees; to refrain from discouraging 
union membership, interfering with em- 
ployee rights, dominating any labor or- 
ganization; to comply with provisions 
of the labor relations act and to accept 
the findings of the National Labor Re- 
lations Board as binding; 

To avoid discrimination against fe- 
male employees; to employ no person 
under 16 years of age; 

To reduce hours and increase wages 
of employees in accordance with gains 
in profits and productive efficiency; 

To refrain from dishonest and fraud- 
ulent trade practices or unfair methods 
of competition, which have been so de- 
fined by the courts or by the commis- 
sion. 

Federally-licensed corporations would 
have to maintain their chief place of bus- 
iness in states where chartered. They 
would have only the powers incidental 
to business in which authorized to en- 
gage. No non-voting stock could be 
issued, only stockholders could be di- 
rectors and there could be no inter- 
locking directorates between firms en- 
gaged in the same business. 

Whenever dividends and surplus of 
a licensed corporation exceeded a cer- 
tain amount, the excess earnings would 
be divided with employees under a 
profit-sharing plan. Stockholders might 
turn their proxy votes over to officers 
known. as corporation representatives 
who would be appointed by the FTC. 
These representatives eould attend cor- 
porate meetings, vote and would have 
authority to examine books of the cor- 
poration. 


Title III of the O’Mahoney bill sets 
up a bureau of corporations in the Fed- 
eral Trade Commission to issue national 
charters to firms doing any interstate 
business. Conditions of a federal char- 
ter also call for intensive regulation of 
the corporation’s business. 


ASK MORE FEDERAL CONTROL 


Legislation to strengthen powers of 
the Federal Trade Commission, giving 
the commission’s rulings the same man- 
datory status as those of the Interstate 
Commerce Commission and the Bureau 
of Internal Revenue, was advocated by 
the National Food Brokers’ Association, 
which held its convention this week at 
Chicago concurrently with the meeting 
of the National Canners Association. 


The group also asked Congress not 
to practice economy when appropriating 
funds for the FTC, Department of Jus- 
tice and other federal enforcement agen- 
cies. The brokers’ association approved 
a resolution opposing any proposal to 
repeal or amend the Robinson-Patman 
act, unless it needs strengthening. 
State fair-trade legislation similar to 
the Robinson-Patman act was also ad- 
vocated. 


EXTEND SECURITY TAX DATE 


Time for payment of federal unem- 
ployment compensation tax of 1 per cent 
on 1936 payrolls has been extended until 
April 1, 1937, according to a recent an- 
nouncement of the Commissioner of In- 
ternal Revenue. Taxpayers who take 
advantage of this extension of time 
will not be required to file tentative re- 
turns and will not be charged with inter- 
est, provided the tax, or the first install- 
ment, is paid on or before April 1, 1937. 
If neither the tax nor an installment 
is paid on April 1, interest will be 
charged at 6 per cent per year. The tax 
applies to employers of eight or more 
persons and employers in a number of 
states are allowed credits of up to 90 
per cent of the tax for contributions to 
state unemployment funds. 


WALLACE URGES ABUNDANCE 


Abundant production this year was 
advocated by Secretary of Agriculture 
Henry A. Wallace in a radio address to 
farmers this week. The Secretary 
pointed out that in the year immediately 
ahead “farmers should think primarily 
of their duty to consumers. Let’s fill 
up the storage bins this year,” he said. 
Farmers have a definite duty to see 
that consumers are adequately fed; 
should prices rise too much because of 
scarcity, there will be unrest in the 
cities, he pointed out. The droughts of 
1934 and 1936 greatly reduced reserves 
of farm products and these need to be 
built up. 
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Bacteria will get your product if you don’t 
watch out FOR TEMPERATURE. Call on Taylor 
Control to protect quality and profits... . 


HO GETS the blame when meat 

products lose their color during pro- 
cessing? When off-flavors and bone sours 
are plain proof of the activity of bacteria 
and of spoilage? 

In many, many cases, it is not the 
fault of employees but of improper con- 
trol of temperature. It has been estimated 
that under inadequate temperature regu- 
lation the number of bacteria present in 
meat will double in thirty minutes. Keep- 
ing bacteria under control is one sure way 
of maintaining the quality, appearance 
and salability of meat products today. 

Taylor Instruments and Taylor Sys- 
tems have been guarding packing plants 
against too high and too low tempera- 
tures. Where are they used? 

There should be accurate temperature 
control in the chill room. A Taylor Sys- 
tem of temperature control can maintain 
uniform room temperature. 


The cutting floor is another place where 
accurate, positive temperature control is 
sure prevention of bacteria growth. 


In the curing cellar, even small varia- 
tions from the correct temperature aid 
spoilage and kill the color your meat 
products should have. Taylor tempera- 
ture control again offers you a sure way 
of maintaining the correct temperature 
in every part of the cellar. It is designed 
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to hold temperature variations within 
one degree of the desired point. 

In sausage stuffing and linking rooms 
...in smoking and curing... and dur- 
ing final handling before your meat prod- 
ucts leave the plant, rely on close, accu- 
rate Taylor controlled temperature to 
preserve the flavor and the fine appear- 
ance of your products. Where the control 
of humidity is also necessary, Taylor 
engineers can also provide a system that 
will automatically help to keep quality 
uniform and reduce spoilage to the low- 
est possible point. 

Let us help you determine whether your 
present method of temperature control is 
doing the best job for you that it should. 
Forcomplete information regarding Taylor 
Control and Taylor Engineering Service, 
ask a Taylor Representative or write 
direct to Taylor Instrument Companies, 
Rochester, N. Y., or Toronto, Canada. 
Manufacturers in Great Britain—Short 
& Mason, Ltd., London, England. 





indicating # Recording Controlling 


TEMPERATURE, PRESSURE and 
FLOW INSTRUMENTS 





MEAT LOSES 
COLOR AND 
FLAVOR 














One of the finest precision instruments 
made—the Taylor Temperature Re- 
corder for smokehouses. Accurate— 
economical—and exceptionally durable. 





This Taylor “Dubl-Duty” Fulscope Re- 
cording Controller is the heart of the 
Taylor System of Control that keeps 
wet and dry bulb temperatures under 
automatic control. It helps to protect 
quality, appearance and profits. 
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ARMOUR ANNUAL MEETING 


Stockholders of Armour and Com- 
pany held their annual meeting at the 
company’s general offices, Union Stock 
Yards, Chicago, on January 22; those 
present representing 2,500,000 shaves of 
the 4,600,000 outstanding. Frederick 
H. Prince, chairman of the board, said 
that in his opinion the company’s busi- 
ness was well handled and its outlook 
encouraging. “Progress has been made 
in simplifying the corporate structure, 
the financial status has been greatly 
improved, and, best of all, earnings have 
been increased,” Mr. Prince said. 


President R. H. Cabell submitted his 
report for the year, showing a dollar 
volume of $748,935,218 and a net result 
including income from all sources of 
$10,184,492. In his year’s review Mr. 
Cabell said: 

“We are extending our facilities for 
doing business in every section where 
raw material supplies are available and 
where there is a local demand for the 
kind of product we sell. To this end 
we have acquired within the last two 
years additional packing plants, a num- 
ber of cheese factories, several poultry 
and egg plants and a creamery. We 
have greatly increased our produce 
business, and are now the largest dis- 
tributors in the world of 92 score butter 
and one of the largest distributors of 
cheese and poultry. 


“During the year we have commenced 
operations in a new and modern chemi- 
cal laboratory—something we long 
needed and which greatly broadens the 
scope of our research work. We manu- 
facture many pharmaceutical products 
of great value to the medical profession, 
but we have hardly more than scratched 
the surface of the possibilities in this 
field. 


“Improvements in distributing facili- 
ties have proceeded right along with 
improvements in plant facilities. In this 
period of which I am speaking we have 
opened numerous new branches and in- 
stalled many new branch house sausage 
kitchens which are operating profit- 
ably.” 


In accordance with a revision of the 
by-laws 15 directors were named instead 
of 18. Five will serve three years, five 
two years and five one year. Those 
named for three years were: F. H. 
Prince, R. H. Cabell, James R. Leavell, 
A. Watson Armour and D. R. Mc- 
Lennan; two years, Laurance Armour, 
D. A. Crawford, James A. McDonough, 
Chase Ulman and S. Maynor Wallace; 
one year, Sewell L. Avery, Elisha 
Walker, Weymouth Kirkland, C. J. 
Faulkner, jr., and Fred J. Leuckel. All 
were previously members of the board. 
P. D. Armour, Lester Armour and Allan 
R. Walsh resigned as directors. Mr. 
Prince was re-elected chairman of the 
board and Mr. Cabell president. A divi- 
dend of 15¢ a share on common, the first 
since 1928, was declared, as well as 
other usual dividends. 


An executive committee was chosen, 
consisting of Frederick H. Prince, chair- 
man, R. H. Cabell, James A. McDon- 
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ough, Elisha Walker, A. Watson Ar- 
mour, James R. Leavell and Weymouth 
Kirkland, with Edward L. Lalumier as 
secretary. C. J. Faulkner, jr., was re- 
elected general counsel for his twentieth 
consecutive term. 


Officers of the company other than 
the chairman and the president elected 
are: Warren W. Shoemaker, George A. 
Eastwood, Frank A. Benson, William S. 
Clithero, Robert E. Pearsall, John B. 
Scott, F. W. Specht, H. S. Eldred, 
Henry W. Boyd, and John E. Sanford, 
vice presidents; Edward L. Lalumier, 
vice president and secretary; Louis E. 
McCauley, vice president and treasurer; 
John A. Lane, comptroller and asst. 
sec., John Schmidt, gen. auditor and 
asst. comptroller. 


FINANCIAL NOTES 


American Hide & Leather Co. has de- 
clared a quarterly dividend of 75 cents 
on preferred stock, payable March 31, 
on stock of record on March 19. 


A dividend of 15 cents per share has 
been declared on common stock of Ar- 
mour and Company of Illinois, payable 
March 15, to shareholders of record on 
February 23. Regular quarterly divi- 
dends of $1.50 per share on $6 prior 
preferred stock, $1.75 per share on 7 
per cent preferred and $1.75 per share 
on preferred of Armour and Company 
of Delaware are payable April 1, on 
stock of record on March 10. 


PACKER AND FOOD STOCKS 


Price ranges of listed stock, January 
28, 1937, or nearest previous date: 


Sales. High. Low. — Close. — 

Week Ended Jan. Jan. 

Jan, 28. —Jan. 28.— 28. 21. 

Amal. Leather. .: od 7% 6% 7™% 7% 
Se ee 44 43 43 43 

Amer. H. .& 53'900 8% 7% 81% 8% 
Os. PRRs ncvcs 6, 42% 42% 2% 44 

Amer. Stores.. 1,000 26 255% 2556 26% 

Armour Ill... .284,900 9% 85g 9% 95% 

Do. Pr. Pfd 1,500 89 89 89 8914 
SS. es 1 100 100 100 100 

Do. Del. Pfd. 400 110 110 110 109% 


Beechnut Pack. .... ... eee ane 109 
—* x ¢c.. 2 BB 10% #i1i1 10 


»fd 310 
Cc hic! k. ‘bo. Oil. sane 20% 205% 20% #21% 
Childs Co...... 14% 13% 13% 13% 
Cudahy Pack. 1000 41% 41% 41% 41% 
First Nat. Strs. 2 600 49% 48% 49 48% 


Gobel Co...... 40,400 6% 5% 5% 
Gr. A & P 
2. = lates 117% 
Do. New..... 210 #114 113% 113% 115 
PN, as eeee): sxe ove we 2 
Hygrade Food. 6,300 5% 5% 5% 5% 
Kroger G. & B.10,700 23 225, 22% 24 


Libby MecNeill.19,650 13% 12% 12% 13% 
Mic’ eg ~- 21,900 4% 4% 4% 4% 


M. & H. Pfd. 400 7% 7% 7% 8% 
Morrell ‘& Co. 100 «45 45 45 44% 
Nat. Leather.. 4,600 2% 2% 2% 2% 
Nat. Tea...... 1,700 11 10% 10% 11% 
Proc. & Gamb..17,500 62% 61 62 64% 


Safeway Strs.. 5,000 42% 41% 42 42 
Do. 5% Pfd.. 240 99% 99% 99% 99% 


Do. 6% Pfd.. 30 111% 111% 111% 110% 
Do. 7% Pfd.. 120 112 112 112% 112 
@tahl Meyer... . vase tor aaa aps 4% 
Swift & Co....22,750 26% 26% 26% 26% 

Do. Intl..... 5,650 32 32 32 31% 
Trunz Pork..... ate. ~ cages en 9% 
U a. kaatper 8,200 8 7% 7% 85% 

tawecee 14,600 16% 15% 15% 16% 

De. Pr. Pfd.. 1,200 102% 103 102 

Wesson Oil.... 5,400 49 48%, 48% 49 
. Se 1,200 84 84 83 

Wilson & Co. ..71,500 9% 95% 5% 9 
jE acess 1,400 83 83 8214 


PACKERS ARE MODERNIZING 


Greenhouse Bros. & Finkelstein, Syra- 
cuse, N. Y. have engaged the Stadler 
Engineering Co., New York, to enlarge 
beef coolers in their branch house. 


R. Verschoor, packer and sausage 
manufacturer, Hospers, Ia., has just 
completed a_ killing floor, sausage 
kitchen and cold storage locker de- 
partment. 

Wilmington Abattoir Co., Inc., re- 
cently organized at Wilmington, Del., 
has taken over property with 40,000 sq. 
ft. of floor space and will remodel for 
a meat packing plant. 


Lewis Bros., formerly of Harrisburg, 
Ore., are erecting a new slaughter house 
near Corvallis, Ore. Project includes 
stock pens, roadway and building 
equipped with refrigeration. 


Hill Packing Co. is building a fire- 
proof, 1-story addition to its plant at 
Topeka, Kans., to be used in preparation 
of by-products. Cost of addition will be 
about $6,500 and brick and steel are 
being employed as the main construc- 
tion materials. 


Work has been started on Swift & 
Company’s new branch at Wilkes-Barre, 
Pa. The building will be 2 stories in 
height with a frontage of 110 ft. and a 
depth of 85 ft. Cost will be $88,651 
not including expense of heating and 
electrical work. 

Linden Packing Co. has closed nego- 
tiations with Baltimore & Ohio Railroad 
for purchase of 1.45 acres at Linden, 
N. J., as a site for a new meat packing 
plant. The first unit will cost $30,000 
and will be 3 stories high. Construction 
of the building is planned to start early 
this spring. 

Space for manufacture of prepared 
meats at the Kalamazoo, Mich., plant 
of Peter Eckrich & Sons, Inc., will be 
about doubled when current construc- 
tion and remodeling is completed. Work 
on a new plant unit, garage and offices, 
to cost about $76,500, was begun recent- 
ly. The firm will spend approximately 
$75,000 for new equipment. Brick, tile 
and glass-brick are being used in con- 
struction. Office quarters will include a 
large reception room for visitors, hun- 
dreds of whom inspect the plant annu- 
ally. 


CHAIN SALES GAIN IN 1936 


Daily average dollar sales of grocery 
chain stores during 1936 were 4 per 
cent greater than in 1935, 8 per cent 
greater than in 1934, but 22% per cent 
under 1929, according to estimates of 
the U. S. Department of Commerce. 
Daily average sales for December 
showed practically no change in dollar 
volume from December, 1935, and were 
only 1 per cent over November, 1936. 
Volume in December, 1936, was 24 per 
cent below the like month in 1929. Stores 
represented in the estimates are units 
of eight large chain organizations, are 
located in all sections of the country 
and have been continuously in operation 
since 1929. 
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ILLIONS of impulse purchases are made daily because 

good products are brought within the reach of store 
patrons who shop with their eyes. Sutherland pioneered in the 
development of counter display cartons. Meat products when 
thus focused to the attention of the housewife help her solve that 
perplexing problem, ‘‘What shall we have for dinner?’’ and help 
the meat packer solve the problem, ‘‘How can we step up sales?”’ 


TWO BOARD MILLS WITH A DAILY CAPACITY OF 350 TONS 


SOUTHERLAND katasiacoo micn 
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Pepperoni Sausage 


A manufacturer of specialty sausage 
products writes to ask how pepperoni 
is made. He says: 


Editor THE NATIONAL PROVISIONER: 

Can you tell us how to make pepperoni? We do 
not have an air-conditioned dry room, but are able 
to make some dry sausage during the winter 
months. 


FORMULA.—Make a careful choice 
of meats for use in pepperoni. A high 
grade product may be used with the 
following ingredients: 

50 lbs. pork trimmings, reasonably 
lean 

30 lbs. beef trimmings, trimmed 

20 lbs. selected regular pork trim- 
mings 

GRINDING.—Meats for pepperoni 
should be coarse cut. Grind lean and 
regular pork trimmings through %-in. 
plate and beef trimmings through %-in. 
plate. Then put the ground beef on the 
rocker and rock for about 5 minutes. 


SEASONING.—Add pork trimmings 
and the following seasoning ingredients: 
3 Ibs. 6 oz. salt 
2 oz. granulated cane sugar 
2 oz. dextrose (corn sugar) 
2 oz. nitrate of soda 
8 oz. cayenne pepper 
8 oz. pimiento 
4 oz. whole aniseed 
% oz. peeled garlic 
A great many packers have found 
that good results are obtained through 
the use of ready-prepared or specially- 
prepared seasonings, as manufactured 
by reputable firms. Their use in sausage 
assures convenience in manufacture and 
uniformity in the flavor of the product. 
Pork trimmings, beef and seasonings 
are rocked together for an additional 


10 min. This makes a total rocking time 
of 15 min. 


COOLING.—Place the chopped meat 
on shelving pans in the cooler at a 
temperature of 38 to 40 degs. F. The 
meat should be in layers not over 10 
in. thick and should be kneaded well in 
order to exclude air as far as possible. 
Carry the meat on pans in the cooler 
for 48 hours minimum and 72 hours 
maximum time. 


MIXING.—At close of holding period 
meat should be mixed for about 3 min- 
utes in the mixer and then taken to the 
stuffer. 

STUFFING.—Use selected narrow 
hog casings or corresponding artificial 
casings for this product. Stuff full 
length of the strand of casing with meat. 
Then break the casing off, making al- 
lowance for enough casing to loop over 
each end where the casing is broken. 
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PRACTICAL POINTS « 


Then twist in the center, which gives 
a 10-in. length on both links. It is neces- 
sary to remove a little meat from the 
broken end of each casing, so that there 
will be about %-in. of casing to fold 
up against side of the sausage link. 

Puncture casing thoroughly on stuff- 
ing bench to prevent air pockets in 
product. Then remove to cooler and 
allow to hang for 24 hours before taking 
to dry room. 


Dry Room Methods 


Air conditioning has solved the prob- 
lem of controlled, year-round drying in 
many sausage plants. Such equipment 
should be installed wherever it is de- 
sired to manufacture a considerable 
quantity of constant quality product, in- 
dependent of weather conditions. How- 
ever, each air conditioning installation 
has its individual operating character- 
istics and it is impossible to prescribe 
general rules to fit all plants. Pepperoni 
may be prepared in the old type room, 
however, if care is used. 

HANGING.—The pepperoni is placed 
on the hanging sections in the dry room 
and spread carefully so that the sausages 
do not touch, and so that there will be 








Figuring Smoked 
Meat Costs 


What does it cost to smoke 
meats? 

How do you arrive at such a 
cost? 

Have you an accurate method 
of figuring your cost, all the way 
from the loose cured meats to 
the finished product — wrapped, 
packed and ready to ship? 

Do you figure in everything, 
including shrinkage, labor, oper- 
ating costs, overhead, supplies, 
etc.? 

In arriving at smoked cost 
from cured do you divide price by 
yield, or multiply by shrink? 

There is a right and wrong way, 
and the latter will cost you money. 

THE NATIONAL PROVISIONER has 
made a reprint of its information 
on “Figuring Smoked Meat 
Costs.” It may be had by sub- 
scribers by filling out and sending 
in the following coupon, accom- 
panied by a 10c stamp. 


The National Provisioner, 
407 So. Dearborn St., Chicago, Ill. 


Please send me reprint on ‘Figuring 
Smoked Meat Costs."’ 


PRADA <0 0605 0060s cv ck octet eseeusanaseaek 


(Enclosed find 10c in stamps.) 
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free circulation of air. Select outside 
sections, hanging in one section and 
skipping the next. In this way there 
will be plenty of ventilation all around 
the product. 


TEMPERATURES.—Dry room tem- 
peratures should come within a range 
of 46 to 53 degs., the best temperature 
being 48 degs. The dry room should be 
equipped with steam coils on the floor 
and side walls. There should also be 
windows, fans if possible, and overhead 
ventilation to provide for the venting 
of old air. If possible, a relative humid- 
ity of 55 to 65 per cent should be 
maintained. 

Operate the floor and side coils occa- 
sionally. The heat, combined with 
proper air circulation, will dry the pep- 
peroni slowly and from center outward. 
Do not dry this product rapidly as this 
will result in case hardening. It is then 
impossible for the air to penetrate 
through the shell and dry the center of 
the sausage. 


Where the hanging sections are of 
considerable height it will be found that 
sausage on the upper part of the sections 
dries more rapidly than that hanging on 
the lower rails. It is good practice to 
transfer the product to another hanging 
section, placing the sausage which was 
formerly on the bottom, at the top, and 
vice versa. In this way all product will 
dry evenly. 


MOULD.—If weather and dry room 
conditions are such that mould appears 
on the sausage during the drying 
process, the mould must be washed off, 
either by hand with water and a brush, 
or through a summer sausage washing 
machine. Then re-hang on sections and 
carry there till dry. This condition 
rarely arises when air conditioning is 
used. 

The dry room must be kept under care- 
ful supervision of a trained operator. 
The temperature of the room must be 
regulated and the windows, doors and 
ventilators opened and closed according 
to temperature and humidity conditions. 
If the dry room is carried at higher 
temperatures than specified, there is 
danger of the pork fat rendering out 
from the heat and turning rancid. All 
the conditions necessary for producing 
a good sausage are interdependent and 
must be controlled intelligently. 


If it is impossible to market the pep- 
peroni when fully dried, it is best to 
transfer it to dry, cooler temperatures of 
40 to 42 degs. F. 


If pepperoni is stuffed in casings not 
more than 1% in. in diameter, it need 
not be held in the dry room more than 
15 days, provided that 20 days have 
elapsed from the time curing ingredients 
were added to the meat. 


Page 17 





1937 


MEAT PLANT 
REFRIGERATION 


and AIR 


CONDITIONING 
aa 





@ Small units for small 
plants; % to 20 tons 
capacity; methyl chlo- 
ride or freon 





® Vertical duplex sin- 
gle-acting compressors, 
2 to 60 tons capacity; 
ammonia or freon; 
belt drive or direct 
connection; tapered 
roller bearings 


FEATHER VALVES 








The only refrigera- 
tion compressors 
equipped with the 
"|. well-known Feather 
Valve, assuring maxi- 
mum efficiency as 
well as quiet opera- 
tion 

® Atypical Carbondale 
horizontal brine cooler 
installation, in a meat 
packing plant 


®@ Horizontal ammonia 
compressors; 50 to 
500 tons capacity; 
electric,diesel or steam 
engine drive 


CONDENSERS 
COOLERS 
COLD AIR UNITS 
DIRECT EXPANSION COILS 


CARBONDALE 
DIVISION 
WORTHINGTON PUMP AND MACHINERY CORPORATION 
General Offices: HARRISON, NEW JERSEY 
Offices and Representatives in Principal Cities 





— 


VIBRATION 


REDUCES 
INDUSTRIAL EFFICIENCY 


Engineers, contractors and builders 
eliminate vibration and discordant 
noises; increase life and output of 


equipment by specifying 


CORINCO CORK 
MACHINERY ISOLATION 


You can obtain full information about this by writing us. 


CORK INSULATION > COMPANG ING: 


155 EAST 44™ HUN<> NEW YORK CITY, N.Y. 


BRANCHES AND DISTRIBUTORS IN PRINCIPAL CITIES - FACTORY: WILMINGTON, DEL. 
MANUFACTURERS OF CORINCO SHEET CORK - CORINCO GRANULATED CORK - CORINCO CORK PIPE COVERING 
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'ORTHE Mea puckinG NDUST®” 


—an attractive binder containing reprinted articles on this 
subject which have been published in THE NATIONAL PRO- 
VISIONER—should be in the hands of every packer. In easy- 
to-understand, non-technical language, these articles tell what 
air conditioning is, the reasons why it is superior to simple 
refrigeration, and where it should be installed. Many exam- 
ples of installations now in use concretely show how the packer 
benefits. Best of all, reprints of current articles are furnished 
owners of the binder. This is more than a textbook; it is a 
continuous service, a reference file of the latest information. 


The price is only $1.25 postpaid. 
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CoMPRESSOR 


Overhaul 


Keeping Key Refrigeration 
Equipment in Condition 


MMONIA compressors are the key 
pieces of equipment in the pack- 
inghouse refrigerating system. Usually 
they are selected with a combined ca- 
pacity to handle peak summer loads. 
If a compressor “goes wrong” on a 
hot summer day, there is grave danger 
of product spoilage and loss before 


1\ a 


- li 
Hi 
,) 
> x i | 
| 


» 


REPRIGERAT 


and careful overhaul each year during 
the winter season when the refrigera- 
tion load is lightest. As results from 
this annual overhaul will depend on 
knowledge of the machine’s construc- 
tion and quality of repair work, it is 
essential that a competent and thor- 
oughly experienced man be in charge 
of the work. 


Overhaul should be done systemati- 
cally with a check list as a guide, so 
that inspection of each compressor part 
is not neglected or overlooked. Many 
packers require a detailed report of 
compressor overhaul work signed by 
the engineer or master mechanic. 


When the heads of the compressor 
are off, valves are removed and ex- 
amined for pitting, cut seats, worn-out 
valve stems and spring tension. Valve 
cages must fit properly. 


Cylinder should be carefully examined 





KEY EQUIPMENT IN PLANT REFRIGERATION 


Ammonia compressors are essential equipment in the meat plant and their overhaul 

is an annual event in packinghouses whose executives do not believe in taking chances. 

The machine shown here is driven by a steam engine. It has three cylinders, is rated 
400 tons and is installed in the Ottumwa, Ia., plant of John Morrell & Co. 


needed repairs can be made. Nothing 
contributes more to the peace of mind 
of the meat plant operator during hot 
Weather, therefore, than knowledge that 
his ammonia compressors and the rest 
of his refrigeration system are in con- 
dition to meet any demand that may be 
made on them. 


Inspection and Overhaul 


The best insurance against compres- 
sor trouble is pain&Staking inspection 
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for scores, and to determine whether or 
not it is out of round. If the latter fault 
is found, reboring may be necessary. 


Checking All Points 


Piston rings should fit tightly against 
cylinder walls. If there is clearance the 
ammonia gas will by-pass and merely be 
churned in the cylinder instead of be- 
ing compressed. 


Scored piston rods and rods with flat 
spots result in losses of gas through 
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stuffing box. If main bearings run 
warm, caps should be taken off and 
bearings examined to see whether or 
not the babbitt is glazed and the oil 
grooves are free. 


Clearance between piston and cylinder 
heads is important. This should be only 
as much as is required to prevent the 
piston striking the heads. Small clear- 
ance prevents expansion of the gas, and 
contributes more to capacity output 
than any other factor except machine 
speed. 


If compressors are steam-driven the 
steam end should also be carefully in- 
spected, because failure of the power 
source would be just as serious as fail- 
ure of the compressor itself. If driven 
by a motor this should be put in first- 
class operating condition. 

It never pays to experiment with the 
ammonia compressor. If changes are 
contemplated, they should be agreed to 
by a thoroughly competent engineer be- 
fore being made. 





REFRIGERATION NOTES 


A new 25,000 gal. spray pond is being 
constructed at the plant of Chitwood 
Packing Co., McCook, Neb. 


George H. Dieter recently announced 
at Columbia, So. Car., that construction 
of a modern freezing and cold storage 
plant will soon be started there. Facil- 
ities will be furnished for meat freez- 
ing and storage. 


Community Cooperative Association 
is being formed at Iowa Falls, Ia., to 
furnish cold storage locker service. 


Brunswick Bottling, Ice & Fuel Co. is 
installing 90 additional lockers in its 
cold storage plant. 


A new refrigerated locker plant with 
360 units has been opened at Independ- 
ence, Ore. 


A cold storage and curing plant is 
planned for Samson, Ala., by T. A. 
Gordy. Killing and processing may be 
carried on. 


Dickerson Produce Co. plans a $37,000 
refrigerated warehouse for Knoxville, 
la. 


BUSINESS NEEDS GOOD WILL 


(Continued from page 9.) 


today which are an all time peak. Our 
workers get three and even four times 
as much as they did back in the pioneer 
days. Of course the cost of living is 
higher now than it was then, but even 
so our employes get a great deal more 
for their weekly wages than they did a 
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“C-B” Cold Storage Door 


‘“‘The Better Door that Costs No More’’ 


Users and contractors everywhere recog- 
nize the superior merits of “C-B” Cold 
Storage Doors. 

The fronts of standard doors, including 
the casing on the frame, are made of high 
grade yellow pine. On special orders, oak 


The backs of doors are made of spruce. 


A trial will convince you that the “C-B” 
Cold Storage Door has superior merits. 


Unexcelled in design, construction, work- 
manship and finish, all proving it is 


nished. 








or other woods, as specified, will be fur- 


“The Better Door that Costs no More.” 


The Cincinnati Butchers’ Supply Corporation 
824 EXCHANGE AVE., U. S. YARDS 
CHICAGO, ILLINOIS 


1972-2008 CENTRAL AVE, | 
CINCINNATI, OHIO | 
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generation ago. Our men work fewer 
hours and under greatly improved con- 
ditions. They are not at the mercy of 
some arbitrary and autocratic “boss.” 
They can’t be imposed upon or dis- 
charged without cause, and they have a 
voice in the settlement of all matters 
having to do with wages or working 
conditions. 


Packer Employe Wages 


The medium through which they act 
and which has largely brought about 
this improvement is a conference board 
composed of an equal number of em- 
ploye and employer representatives. 
Workers elect men from their own ranks 
to membership on this conference board, 
and the interest they take in the board 
is illustrated by the fact that at the last 
election of employe representatives some 
97 per cent of all the eligible employes 
participated in the voting. 

In our efforts to be entirely fair with 
our employes we give their representa- 
tives access to cost and profit figures, 
and consequently they have direct 
knowledge which permits fair and rea- 
sonable decisions when there are de- 
mands either for increased or decreased 
wages. 


It Pays Dividends 


We know from actual experience that 
our attitude toward our workers pays 
handsome dividends. Their interest in 
the company’s welfare is reflected in 
more efficiency at their respective tasks 
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and real assistance in selling our goods. 
We have added many valuable customers 
to our books through the help of men 
who work in the plants and who tech- 
nically have nothing to do with sales. 
Employes who feel that they are being 
fairly treated are effective factors in 
building up prestige, good will and busi- 
ness for their employer and, equally 
important, they contribute to improve- 
ments in operation and in service. 


The good will of stockholders is like- 
wise important to business success, as 
those who are engaged in corporate en- 
terprises can bear witness. The first 
fundamental in creating stockholder 
good will is the payment of fair and 
reasonable returns on investments. That 
isn’t always possible, and in such times 
it behooves the managers of business 
to be frank, fair and honest in reports 
to stockholders, so that they may know 
the problems and conditions confronting 
business. Heads of corporations must 
regard themselves as servants of the 
stockholders, rather than guardians of 
cash belonging to minor wards or in- 
competents. Honesty and fairness are 
just as important in the creation of 
good will as are payments on invest- 
ments. 


Value of Public Good Will 


The good will of the public is an in- 
tangible asset of great value. It is, of 
course, true that payrolls and taxes 
cannot be met with good will. Cash in- 
come is essential to a going business, 
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LUCE MANUFACTURING CO. 


LANSING ,MICHIGAN 


and all too often business men fail prop- 
erly to evaluate good will merely be- 
cause it can’t be seen in the bank bal- 
ance. Good will, however, is a mighty 
factor in creating profits, and every 
salesman knows that it is easier to sell 
the goods of a firm that is well thought 
of and respected, than it is to sell the 
goods of a firm which is disliked by the 
public, even though its goods may be 
essential. 


Business men and business institu- 
tions have a difficult row to hoe in win- 
ning back and building up the good will 
of the public. But it can be done. And 
when it is done business will have a new 
atmosphere thrown about it. It will 
have a music of its own, a music of good 
cheer, comradeship, unselfishness, pride 
in the job and in the house and in its 
traditions—and this means cooperation 
and the working together of all men 
toward a better life. 


EDITOR’S NOTE.—See also “Business Has 
a Story to Tell,’ an address by Stuart Pea- 
body, The Borden Company, in THE NATIONAL 
PROVISIONER of November 28, 1936. 


TEMPERATURES FOR CURING 


Proper temperatures are important 
for best curing results. “PorRK PACcK- 
ING,” The National Provisioner’s test 
book for packers, tells just what tem- 
peratures should be used in the curing 
cellar. 
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NEW CARCASS DROPPER 


A new, simple and efficient device for 
lowering carcasses from the bleeding 
rail to the floor, and for many other 
*similar operations, is one of the latest 
“Boss” developments invented by Oscar 
C. Schmidt, vice-president, Cincinnati 
Butchers’ Supply Co. It is known as the 
“Boss” No. 412 friction dropper with 
spring actuated return, and is covered 
by U. S. patent application. 


SIMPLE CARCASS DROPPER 


_The brake on this dropper is an en- 
tirely new design, and allows the loaded 
dropper hook to descend smoothly and 
silently at any speed desired by the 
operator, and will stop the load and hold 
it at any desired point. Return of the 
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hook to the rail is accomplished quickly 
and effectively by a series of flat coil 
retrieving springs. Three springs in 
series are furnished for the usual dis- 
tance of travel. The distance to be trav- 
elled by the hook can be increased by 
adding additional coil springs in the 
series. 

A cable of ample size to carry the 
weight of the carcasses is used. The 
dropper hook and a housing, looking 
very much like the conventional type, 
are of an ingenious design. The socket 
in the housing, with its new wedge- 
shaped spiral flute, in conjunction with 
the specially-designed upper part of the 
hook, automatically brings hook in 
proper alinement with bleeding rail. 


An automatically operated safety stop 
is provided, which acts as soon as the 
hook begins to descend. It blocks the 
bleeding rail, preventing the next roller 
or trolley with its load running off the 
otherwise open end of the rail. Wings 
are provided on opposite sides of the 
hook, and these automatically raise the 
safety device off the rail when the hook 
returns to its uppermost position ready 
to be reloaded. 


This new dropper overcomes many 
objectionable features by eliminating re- 
turn weights, return weight chains, re- 
turn weight chain sheaves (which are 
generally fastened to the ceiling or other 
almost inaccessible places) and the re- 
turn weight guide boxes or pipe. It is 
furnished as an integral unit complete 
and ready to mount on the beams to 
which the bleeding rail hangers are at- 
tached, no additional super-structure 
being required. Thus cost of installation 
is reduced and simplification of design 
assures lower maintenance cost. 


The first of these droppers is in daily 
operation at the Sioux Falls Rendering 
Co. plant, Sioux Falls, S. D. 


POMONA PUMPS IN EAST 


A complete and extensive new plant 
for the manufacture of Pomona turbine 
pumps and service to distributors is now 
being constructed at St. Louis, Mo. Ac- 
cording to vice-president W. H. Day 
the year 1936 closes with sales records 
at the highest total in the history of 
the company. Progressive additions 
have been made at the home plant in 
Pomona, Calif., during depression years, 
but to supplement adequate production 
it has been necessary to establish a cen- 
tral location to provide faster deliveries 
to Eastern states. Overnight deliveries 
are now possible to all points within a 
radius of 300 miles, and in 48 hours or 
less goods can be laid down anywhere 
east of the Rocky Mountains. C.' C. 


Ww PUNRCEASIUNG Departments 


Cook, former manager of Pomona’s 
Chicago office, has ‘been appointed St. 
Louis manager. E. W. Bennison suc- 
ceeds Mr. Cook at Chicago. 


NEW SUTHERLAND OFFICES 


Sutherland Paper Co., Kalamazoo, 
Mich., has moved into new offices, situ- 
ated directly across the street from the 
old offices. The company has undertaken 
an extensive remodeling program in the 
main building, which is now known as 
Sutherland plant No. 4. In the new setup 
the traffic, purchasing and information 
departments are located on the first 
floor, while the directors’ room, the ex- 
ecutives’ private offices, art department, 
accounting department and general of- 
fice are situated on the second floor. The 
new offices are attractive and efficient. 


LINK-BELT IN ST. LOUIS 


Announcement is made by Link-Belt 
Company, Chicago, of the appointment 
of Erwin A. Wendell to the position of 
district sales manager, with headquar- 
ters at 317 N. 11th st., St. Louis, Mo. 
Mr. Wendell has been connected with 
the Link-Belt Pershing Road plant in 
Chicago since 1918, and for a number of 
years served as sales engineer in metro- 
politan Chicago. He succeeds Howard 
L. Purdon, who has been transferred to 
the company’s Chicago territory. 


JAMISON DOORS IN TEXAS 


Jamison Cold Storage Door Co. an- 
nounces that its representation in the 
Northeast Texas territory will be in the 
hands of R. R. Matthews, Matthews 
Engineering Co., 2026 Ross ave., Dallas, 
Tex. Mr. Matthews has for many years 
been closely identified with the refriger- 
ating industry in the Dallas area, and 
his long experience in this field has given 
him exceptional fitness to serve the best 
interests of the industry. 


NATIONAL CAN EXPANDS 


National Can Company, subsidiary of 
McKeesport Tin Plate Co., has acquired 
the business of the Pittsburgh Can Co., 
Pittsburgh, Pa. The Pittsburgh com- 
pany has manufactured steel kegs and 
pails for more than 25 years, and with 
this addition to its line National Can 
Co. rounds out its container facilities for 
a long line of products. 
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@ Most recent to rise to stardom 
among outstandingly effective Sales- 
packages of Owens-Illinois is the gen- 
uine Safedge Salestumbler. . . . With 
Applied Color Decoration this new-type 
meat package has literally performed 
wonders in building sales volume. Be- 


cause the Libbey Salestumbler has at- 
tractive re-use value to the housewife, 
it has proved powerful not only in pre- 
selling and selling meats, but has shown 
itself also a potent inducement in se- 
curing repeated re-orders of the same 
brands. Libbey Salestumblers are a 
valuable aid in doing the complete 
three-phase selling job that steadily 
builds up sales volume. Ask any 
Owens-Illinois office for full informa- 
tion. Owens-Illinois Glass Company, 


Toledo, Ohio. 


PROVIDE THESE 


OWENS - ILLINOIS 


Genuine Safedge dabeotumblers 











Write 


today for 
full details! 











930-932 Chouteau Avenue 


Advance 
Quvens 


USED BY LEADING PACKERS AND 
SAUSAGE MANUFACTURERS Everywhere 






Will reduce shrinkage about 3%. 
Steam tight construction, and steam can be used in connection 


with baking meat loaves. 


Automatically controlled, reduced operating cost, no watching 
necessary, baking can be timed, uniform heat produces a smoother 


product. 


Premixed gas, oil sealed driving unit, stabilized shelves. 
Interior rust-proof can be steamed out after every bake, exterior 
porcelain enameled on three sides. 


ADVANCE OVEN COMPANY 


St. Louis, Missouri 
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PROVISIONS AND LARD x 


WEEKLY MARKET 






ARD and hog products continued 
under pressure of hedging from 
packer and trade sources during the 
past week. At the same time they felt 
the influence of further liquidation due 
to weakness in the grain markets. Hog 
fiews was rather bearish during most of 
the week, with hog runs exceeding a 
year ago and prices on the down grade. 
There was a feeling that lard stocks 
were still piling up and that monthly 
reports would show increases in sup- 
plies for January. 


Demand continued fair but there was 
apprehension about consumers’ demand 
for both lard and meats because of the 
continuance of the automobile strike 
and flood conditions over a large section 
of the country. 


With the news mostly against the 
market, lard went into new low ground 
for the present downturn. However, 
declines were not very great during the 
past week. The market scored several 
rallies but the bulges failed to hold. 
Packer hedging was rather persistent, 
serving to satisfy the new buying power 
as it developed. 


The trade was somewhat upset by the 
statement of the Secretary of Agricul- 
ture in which he asked farmers to pro- 
duce more “abundantly” and indicated 
possible lower prices for cotton, corn, 
wheat and tobacco. It was felt that hog 
products would probably share in the 
decline of major commodities. There 
was a noticeable disposition to follow 
closely the general commodity price 
trends during the past week. 


Receipts of hogs at Western packing 
points last week totaled 344,200 head 
compared with 452,000 the previous 
week, and 322,000 the same week last 
year. Receipts of hogs at the 11 prin- 
cipal markets since January 2, 1937, 
have totaled 1,150,034 head, or 23,482 
under the corresponding time last year. 


Hog Prices Decline 


Average price of hogs at Chicago at 
the outset of the week was 10.25c com- 
pared with 10.30c the previous week. 
10.10¢c a year ago, 3.75c two years ago, 
and 3.60c three years ago. The average 
weight of hogs received at Chicago last 
week was 233 Ibs. compared with 239 
Ibs. the previous week, 237 lbs. a year 
ago, and 231 lbs. two years ago. 


The Department of Agriculture in its 
January report on the hog situation 
stated that the December pig report in- 
dicated there probably would be a 
greater number of hogs marketed in 
1937 than had been previously esti- 
mated. The report said slaughter for 
the marketing year ending October 1, 
may total 35,000,000 to 38,000,000 head, 
but probably nearer the smaller figure. 
This would compare with 31,022,000 
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head last year. Slaughter has already 
exceeded last year by 5,000,000 head, 
totaling 12,465,000 from October 
through December, 1936, against 7,432,- 
000 the same time the previous year. 


With no indication of any important 
letup in hog marketings, sentiment was 
less friendly towards prices. There 
seemed to be less apprehension as to 
supplies for the future, particularly 
with Washington indications that the 
pig population on January 1 was some- 
where around the same figure as on 
January 1, 1936. 


The U. S. Department of Commerce 
reported lard exports for the week 
ended December 26 totaled 1,770,000 
Ibs. compared with 1,473,000 lbs. the 
same time in 1935. Total exports from 
January 1 to December 26, 1936, 
amounted to some 106,681,000 Ibs., 
against 94,205,000 lbs. the same time in 
1935. 


Exports of hams and shoulders for 
the week were 222,000 lbs. against 46,- 
000 lbs. the previous year, bacon, 76,000 
lbs. against 1,000 lbs., and pickled pork, 
30,000 lbs. against 6,000 Ibs. 


PORK.—Demand was fair at New 
York and the market was easier. Mess 
was quoted at $32.37 per barrel; family, 
$32.37 per barrel, and fat backs, $26.25 
@$28.25 per barrel. 


LARD.—Demand was fair at New 
York but the market was easy with 
prime western quoted at 13.35@13.45; 
middle western, 13.25@13.35; New 
York City in tierces, 183%.@13%c and 
tubs, 135%c; refined Continent, 14c; 
South America, 13%c; Brazil kegs, 
14c; compound in car lots, 13% @13%e, 
in smaller lots, 13% @14c. 


At Chicago regular lard in round 
lots was quoted at 734c under January; 
loose lard, 82%c under January, and 
leaf lard at 97%c under January. 


(See page 36 for later markets.) 


BEEF.-—Demand was moderate at 
New York and the market was steady 
with mess quoted at $17.00@$18.00 per 
barrel. 


MORE HOGS EXPECTED 


Inspected slaughter of hogs during 
the 1936-37 marketing season prob- 
ably will be from 12 to 16 per cent 
greater than in 1935-36, the Bureau of 
Agricultural Economics said in its Jan- 
uary summary of the hog situation. Ex- 
tent of the increase in hog slaughter 
will depend partly on prospect for corn 
production in 1937 and partly on pro- 
portion of hogs going into inspected 
slaughter from areas outside the Corn 
Belt. 


This increase in slaughter supplies is 


somewhat larger than was estimated 
by the Bureau in November. Following 
the drought of 1934 the fall pig crop 
that year was sharply reduced, and it 
was generally expected that a similar 
situation would occur in 1936, since the 
drought cut feed grain production al- 
most as severely as in 1934, The De- 
cember 1 pig crop report, however, dis- 
closed that the 1936 fall pig crop was 
6 per cent larger than that of 1935. 
Combined spring and fall crop was 20 
per cent larger. 


It is expected that slaughter supplies 
of hogs during the first three months of 
1937 will be reduced considerably from 
the December figures, say the govern- 
ment forecasters. Total slaughter sup- 
plies for the remainder of the marketing 
year, January through September, 1937, 
probably will be somewhat smaller than 
those of a year earlier, with most of 
the reduction occurring in February 
and March and in the late summer. Al- 
though slaughter supplies of hogs in 
the summer of 1937 will be larger than 
was expected earlier, the Bureau be- 
lieves they probably will be somewhat 
smaller than those of last summer, when 
considerable drought liquidation oc- 
curred. In view of the prospective fur- 
ther improvement in consumer demand, 
the government expects that hog prices 
next summer will average higher than 
in the summer of 1936. 


CANADIAN HOGS AT CHICAGO 


Packing sows from Canada arrived 
on the Chicago stock yards this week, 
said to be the first coming this far in- 
land in many months. Imports of live 
hogs from Canada have been sold prin- 
cipally on the Buffalo and Detroit mar- 
kets. It was said to be a trial shipment. 
The hogs averaged 394 lbs., were of 
only medium quality and lacked suffi- 
cient finish to sell in competition with 
smooth, well-fattened American type 
packing sows. The hogs sold at $9 per 
cwt. Import duty on live hogs is $2.00 
per cwt., and shipping and selling ex- 
pense ranged from 75c to $1.25 per cwt. 
Such sows were reported to be selling 
on the Edmonton, Alberta, market at 
around $5 per cwt. 


CHICAGO PROV. SHIPMENTS 


Provision shipments from Chicago for 
the week ended January 23, 1937, were 
as follow: 


Week Previous Same 

Jan. 23. week. week '36. 
Cured meats, Ibs. ..12,659,000 14,136,000 14,366,000 
Fresh meats, Ibs...51,311,000 53,214,000 46,781,000 
Lard, Ibs. ........ 1,648,000 1,712,000 2,351,000 


Page 23 














LEADING THE PARADE BACK TO PROFITS 








ADELMANN Ham Boilers are 
made of Cast Aluminum, Tinned 
Steel, Nirosta (Stainless) Steel and 
Monel Metal, in a complete range 
of sizes. Liberal trade-in schedules 
make it actually profitable to dis- 
pose of worn, obsolete equipment 
and equip with new ADELMANN 
Ham Boilers. Write for particulars 


Build up sales volume and increase profits by 
equipping your ham boiling department with 
ADELMANN Ham Boilers! Modern, efficient 
and labor saving, they insure the production of 
quality products of perfect shape, texture and 
flavor—hams that insure the maintenance of con- 
stant, profitable volume. 


Exclusive features incorporated in every ADEL- 
MANN Ham Boiler provide efficiency and econ- 
omy. Elliptical yielding springs maintain a con- 
stant, even pressure on the entire cover and 
prevent tilting, yet permit ham to expand while 
cooking. The self-sealing principle permits ham 
to cook in its own juice, greatly improving 
quality and flavor. Shrinkage is reduced, labor 
costs are minimized, sales and volume are 
increased. Use ADELMANN Ham Boilers ex- 
clusively to guarantee profits! Write for details 
today. 


‘““ADELMANN — The Kind Your 
Ham Makers Prefer’’ 


HAM BOILER CORPORATION 


Office and Factory, Port Chester, N. Y. 
CHICAGO OFFICE: 332 S. MICHIGAN AVE. 


European Representatives: R. W. Bollans & Co., 6 Stanley St., Liverpool & 12 Bow Lane, London 
—Australian and New Zealand Representatives: Gollin & Co., Pty. Ltd., Offices in Principal Cities 
Canadian Representative: C. A. Pemberton & Co., Ltd., 189 Church St., Toronto 











(yard! FOR SALE! 


STOCKINETTE 29 Years’ Stockinette Experience 


We’ve worked for 28 years 
making WYNANTSKILL 
Stockinettes. During this 
time, we have learned a lot 
about the meat packing busi- 
ness, and the effect that 
stockinettes have on profits. 
We’ve learned a lot of wrin- 
kles that would mean quite 
a bit in dollars and cents to 
the average packer. 

This experience goes with 
every lot of WYNANTSKILL 
Stockinettes. It costs you 
nothing extra. But this knowl- 
edge of ours often goes a long 
way in paying extra profits 
for meat processors. 

We'd like to tell you in de- 
tail what this service means 


to you. 
Write! 


ynantaki ll MFG.co 


Stochinette TROY, NEW YORK 


REPRESENTED BY — Fred K. Higbie, 417 
f 8S. Dearborn St., Chicago, Ill.; W 

Manufacturers 

Since 1907 


Dedicated to Saving 
Money for Meat Packers 
* 


We've solved a lot of 
stockinette problems 
recently. And in every 
case, the answers we 
obtained helped some 
packer to bigger prof- 
its. We’d like to do 
the same for you! 









; . J. New- 
man, 1005 Pearl St., Alameda, Calif.; Murphy 
Sales, Adrian, Mich.; 0. M. Ardizzoni, 9942— 
41st Ave., Corona, L. I., N. Y.; Jos. W. Gates, 
131 W. Oakdale Ave., Glenside, Pa.: J. Gros 

Jean. P. O. Box 807, Buffalo, N. Y. 
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to cut the 
MOST PROFIT 


out of a hog 






is a day-to-day problem that 
requires not only careful study of 

markets, but also full knowledge of 
how to find profits in a particular market 
situation. “Pork PACKING” contains many 
tests which will show whether you are 


$6.25 cutting up the hog to yield the most 
POSTPAID profit. Filled from cover to cover with 
practical answers to pork packing prob- 
lems, this 360-page volume will quickly 
repay you its cost many times over. Order 
your copy today. 


Foreign: U. S. Funds 
Flexible Leather, 
$1.00 extra. 
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Hog Cut-Out Results 


ULL fresh pork market and fairly 

liberal supplies of hogs resulted in 
a sharp drop in hog prices toward the 
close of the four-day period of the 
current week, resulting in an average 
cut-out showing only small losses. Much 
weakness also developed on product 
prices from the opening day of the 
period, loins dropping Ic to 1c, lard 
showing a sharp drop and a decline 
being evident all down the list. 


eWarm weather which influenced fresh 
pork consumption in normal consuming 
areas, unsettled labor conditions and 
floods in sections of heavy consumption 
have made their inroads on free distri- 
bution and price. This situation on the 
consuming side was accompanied by 
receipts of too many hogs in the light 
of needs, particularly with plentiful 
stocks of meats on hand. 


At the close of the period bulk of 
good to choice hogs ranging in weight 
from 170 to 300 lbs. sold at $9.85 to 
9.90 and only one small lot sold above 
$10.00 on the closing day of the period. 
Compared with a week earlier, practi- 


BRITISH MEAT SITUATION 


Effect of the breakdown in the British 
hogs marketing plan on Great Britain’s 
demand for American pork products is 
not yet clear. The curers declared the 
1937 contract with producers void when 
it appeared that the desired number of 
hogs was not to be guaranteed. The 
compulsory marketing of all hogs 
through the pigs marketing board is 
being considered. It is believed that 
there are sufficient hogs in the country 
to fill curers’ contract terms. 


. Erection of three large-scale central 
abattoirs in Great Britain at a cost of 
around $1,250,000 was proposed in the 
British government’s latest livestock in- 
dustry bill. These, it is believed, would 
mainly handle cattle and process by- 
products. Another section of the bill 
provides for elimination of local slaugh- 
terhouses in districts near the central 
abattoirs. 


U. S. INSPECTED HOG KILL 
At 8 points week ended Jan. 22, 1937: 





MEAT INSPECTED IN DECEMBER 


Meat and meat food products pre- 
pared under federal inspection during 
December, 1936, 


Dec., 1936. 
Ibs. 

Meat placed in cure: 

NOE isis A360 oth eddiny aren dels soatine 15,068,566 

PO ie hicw velvay eels Meek ik eenenas 215,761,918 
Smoked and/or dried meat: 

MD es ekcesdbus vealeanbecay Letieeie 4,615,379 

WN Suibtcanseactedeebicwditansneree 87,805,768 
ER ee here rere rays Tt 16,580,698 
Sausage: 

SE Io Sono ocd euredreredee auld 12,273,467 

Smoked and/or cooked.............. 44,214,284 

Dried or semi-dried.................. 10,028,036 
Meat loaves, head cheese, chili con carne, 

jellied products, etc................. 8,769,955 
Cooked meat: 

DOE. CAEN GET 0h phe oleae kekolieee 1,342,658 

WE hie én. dks weenehaedncne Gueseeeecte 11,079,494 
Canned meat and meat products: 

MNS Puevicades5i%s nee c1ee sponse cies 10,922,046 

PE oS oe ene a cades cade he case eee 15,329,170 

IE 3c 5 KV ace k nanl ences tee, tare 3,763,191 

GE Stic SS seek enact evakdotcacea gees 31,184,961 

We EE i 6. wa hd ray ee ents oredr asen 4,816,035 
Lard: 

PE ek bp: 0inaPeombesteienaadncee 108,257 ,395 

SEE. a vinodh chdccbabetinsetediante 64,063,918 
EE sn 4 oan nh daisies boas ea aeons 12,281,215 
Se ches kdahansdwuwckbidacced 8,318,099 
Compound containing animal fat....... 60,351,079 
Oleomargarine containing animal fat... 6,588,466 
PEND i. dioPer clnewdveaceeuetie< 4,495,745 


See Classified page for good men. 





cally all types of hogs were 50c per cwt. Week or Cor. 
lower. Jan. 22. week. 1936.” 
The test on this page is worked out Kansas Gig, eas "95-481 “aa.0s2 44.543 
; ; A SINT. a'nnce-eeh ayiretele aie wom 2,2 
on the basis of live hog and green prod- mame oie nsct St Loula 60, 338 S718? 52/984 
uct prices at Chicago, representative Sioux City .............. 5,63 33,481 25,985 
plant costs and credits being used, St govph 0000000000 MAG MeO Ie aas 
Yields are those of good butchers of N. Y., Newark and J. ©.. 44,786 45,734 38,788 
weights shown. WUE doces crseteaise th 310,932 430,495 314,405 
HOW SHORT FORM HOG CUTTING TEST RESULTS ARE FIGURED 
(Hog prices and product values based on THE NATIONAL PROVISIONER DaILY MARKET SERVICE, cutting 
percentages taken from actual tests in Chicago plants.) 
Per cent Price Value Per cent Price 
live per per cwt. live per 
wt. Ib. alive wt. Ib. 
180-220 lbs. 220-260 Ibs. 
TS TNS oo. os oot nove ole’ o% 14.00 17.6 $ 2.46 13.70 17.8 
NS aaa. k' schy a nore 5.70 12.5 Py & | 5.40 12.3 
INN o.. oa: 6: 0 oluie- 6's d/everiaieitis 4.00 16.5 .66 4.00 16.5 
ee EE eee 9.80 16.4 1.61 9.50 15.4 
RES. vices oe neigh caeeiewaan 11.00 18.0 1.98 9.70 17.9 
NPE oa s:t sou cciaacwaus orca aleuus ae sees 2.00 15.1 
RIE 20 ae, e/a: auate baer 1.00 9.8 10 3.00 10.1 
eer eee 2.50 10.0 25 2.50 10.0° 
OO ET ee oe 2.10 11.9 25 2.20 11.9 
ee ere 11.80 12.4 1.46 11.60 12.4 
IES ord. ccc:kraba dive e inelaare 1.60 11.8 19 1.60 11.8 
NIN 55 0556 soo «db 90g a0 annie 3.00 11.2 .34 2.80 112 
Feet, tails, neckbones............ 2.00 eats .08 2.00 ables 
EN AME IN os 5. 0:0: ca ceo ae eRe Ra 42 mee 
TOTAL YIELD AND VALUE...68.50 $10.51 70.00 
Cost of hogs per cwt........... $10.12 $10.11 
Condemnation loss ............ .05 05 
Handling & overhead.......... 55 50 
TOTAL COST PER CWT ALIVE $10.72 $10.66 
es WIE occ vcvawscecwes 10.51 10.51 
MN MS oes ose ewrdi waco 21 15 
ES oro 6 6.6 56.5: bane weievinis 42 36 















































Value Per cent Price Value 
Per cwt. live per per cwt. 
alive. wt. Ib. alive 

260-300 Ibs. 

$ 2.44 13.40 17.9 $ 2.40 
.66 5.10 12.4 63 
.66 4.00 16.5 .66 
1.46 9.00 15.3 1.38 
1.74 4.00 17.9 ote 
.30 9.40 15.0 1.41 
30 5.00 10.8 54 
25 3.00 10.0 30 
.26 2.10 11.9 25 
1.44 10.70 12.4 1.33 
19 1.50 11.8 18 
31 2.70 11.2 30 
08 2.00 ne .08 
42 eae ee 42 
$10.51 71.00 $10.60 

$10.08 

.05 

48 

$10.61 

10.60 

01 

.03 








Week Ending January 30, 1937 








CHICAGO PROVISION MARKETS 


Reported by The National Provisioner Daily Market Service 


CASH PRICES 


Based on actual carlot trading Thursday, 
January 28, 1937. 


REGULAR HAMS. 


Green. *S.P. 
CS eee: Sarees 18% 19 

QPS rea re 18% 18% 

ES PEE ™% 18% 

DEE oreke av rinvedentdbawak 17% 18% 
ee ED nic ne ckees owen 17% 
BOILING HAMS. 

Green. *8.P. 

Se EE Be ty ne: 18 18% 

EN aoe weal aah ht ein eas 18 18%, 

| aR eh te aaenie aya 18 18% 

16-22 Range SOT ee 18 ape + 


SKINNED HAMS. 


Green. *8.P. 
SE sdtbalonenn wensien oie 20 20 
DE Sie dwetcctenrseuseted 20 20 
EEE .eevenceeewsiquceceees 20 20 
OO eee ee oe 20 20 
ae Fad hak ns ss rete’ 20 19% 
ST acteniesntveweeos 19% 18% 
a ee 17% 17% 
ee 16% Wy 
25-30 idusweees<auntedbtes 16% 16 
30 and ‘up.. bpaeadeaewen aa 16% 15% 
PICNICS. 
Green. *S.P. 
WM cnieentdnreccecundees 12% 121 
MID vitncdeuedeogedecewie 12% 12 
Se Cowesececescewecseses 12 12% 
SEE | \e.aea sc eetensces ee cone 12 12% 
BRE cv scaeaseccecseveteees 12 12% 
Short Shank %c over. 
BELLIES. 


(Square cut seedless) 
(Ss. P. 4e under D. C.) 


Green. *D.C. 
18% 18% 
18% 19 
18% 19 
18 18% 
18 18% 
17% 18% 





*Quotations represent No. 1 new cure. 


D. 8S. BELLIES. 
Clear. Rib. 





OTHER D. 8. MEATS. 


Extra Short Clears........ 35-45 16n 
Extra Short Ribs..... ... 85-45 16n 
Masui PIntes ..cccccccces 6- 8 11% 
"GE WEED. wcccdcacccacic 4- 6 10% 
SEE ENED cndevsewcdossess 10% 


Green Square Jowls........ 
treen Rough Jowls......... 


LARD 
(6s ince eekeca ses eames 12.95b 
i i CN <) caruhekdeee ees 6 6 XCR 12.20n 
Refined, boxed, N. Y pare. chrenut . .unquoted 
Me CDs ctwcrvences taatewwteved 14.00n 
Me GEE. Seéacddedeurcds corveesknevaseoes 12.00ax 


WATCH YOUR KILLING FATS 


It is important that killing fats 
should go directly to the rendering ket- 
tle. “PoRK PACKING,” The National 
Provisioner’s pork plant book, explains 
why and gives many other important 
details of lard rendering. 
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FUTURE PRICES 


SATURDAY, JANUARY 23, 1937. 


Open. High. Low. Close. 
LARD— 
ee  otedawe eats anew 13.35b 
Mar. ...13.40 coke natin 13.40b 
May ...13.65-62% 13.67% 13.62% 13.65b 
CUE evacteves <eee cess 13.75n 
July ...13.87% 13.90 13.85 13.90ax 


Sept. ..14.07% 14.10 
CLEAR BELLIES— 


14.07%  14.10b 


SR cc seen 16.50n 

er 16.77%n 

July ...17.10 17.10ax 
MONDAY, JANUARY 25, 1937 

LARD— 

Jan. ...13.35 13.35 13.32% 13.35ax 

BK. . ave.004% seed ene 13.40ax 

May -13.65-62% 13.67% 13.62% 13.62%yb 

WD osc cess whi 3.75ax 

July ...13.85-82% 13. 90 13.82% 13.82%b 


Sept. ee 05 14.07%ax 


CLEAR BELLIES— 

MA evi tues ree cees » 16.50n 
eae aaee 16.75ax 
17.07% 17.05 17.05b 


14.07% 14.05 


May 
July ...17.07% 
TUESDAY, JANUARY 26, 1937. 


LARD— 
Jan. ...13.30 13.42% 13.30 13.40ax 
Mar. ...13.37% 13.5244 13.37% 13.47%4ax 
May ...13.62% 13.75 13.60 13.70 
Se wesc eens cae 13.72%b 
July ...13.85 13. 97% 13.82% 13.90b 
Sept. ..14.02% 14.12% 14.02% 14.12 
CLEAR BELLIES— 
ne owe sews oleae eee 16.50n 
Dee wet sees e's eeee 16.75b 
jely -- 17.05 17.05 17.00 17.02% 
WEDNESDAY, JANUARY 27, 1937. 
LARD— 
Jan. ...13.40 13.40 13.27% se. er en 
Mar. ...13.45 13.45 13.30 13.30a 
May ...13.70 13.70 13.47% 138. He 50b 
JUMO ... oee- eos 13.62%ax 
July ...13.90 13.90 13. 72% 13.72%-75 
Sept. ...14.00 14.00 13.95 13.95ax 
CLEAR BELLIES— 
Jan. ... ... cece ees 16.50n 
May ...16.70 16.70 16.67% 16.67%ax 
July ...16.97% sees seme 16.97% 


THURSDAY, JANUARY 28, 1937. 


LARD— 

Jan. ...13.17% 13.17% 13.10 13.10ax 
Mar. ...13.22% 13.22% 13.10 13.10ax 
May ...13.47%-40 13.47% 13.30 13.30b 
Ce nse cows eee dies 13.40n 
July ...13.72% 13.72% 13.50 13.50b 
Sept. ..13.90-95 13.95 13.70 13.70b 
CLEAR BELLIES— 

ah eae, caus ae esas 16.40ax 
May ...16.55 16.55 16.40 16.40ax 
July ...16.92% 16.92% 16.77% 16.774ax 


FRIDAY, JANUARY 29, 1937. 








LARD— 
Jan. ...13.10 13.10 13.00 13. 3 
Mar. ..13.10 13.10 13.02% 13.02%ax 
May ...13.25-27% 13.35 13.20 13.20ax 
GD 066. wewdes’. Sveeeve  epdeaes 13.30n 
July ...13.47%-50 13.60 13.40 13.40-42% 
Sept. ..13.671%4-65 13.77% 13.65 13.65 
CLEAR BELL 
Sie teeeeetie  geeence > “eatealeie 16.35ax 
May 16.40 16.30 16.30b 
July 16.75 16.67% 16.70 
Key: ax, asked: b, bid; n, nominal; —, split. 


U. S.-ECUADOR AGREEMENT 


Public hearings will soon be held by the 
U. S. Department of State in connection 
with a proposed reciprocal trade agree- 
ment with Ecuador. This is a change 
from “closed” procedure followed in 
negotiating earlier agreements and will 
allow interested business men to make 
suggestions in regard to specific com- 
modities or proposals. The department 
will shortly make public a list of exports 





and imports which may be the subject 
of concessions by either nation. Ecuador 
purchased only 105,000 lbs. of American 
lard in 1935, but its imports in 1934 
amounted to 4,382,000 lbs. 

The Department of State has been 
able to secure duty and other conces- 
sions on some meat industry exports in 
earlier treaties. These concessions, not- 
ably in the instance of the U. S.-Cuban 
agreement, have resulted in increased 
exports of lard. 


MEAT IMPORTS AT NEW YORK 


For week ended January 23, 1937: 


Point of 
origin. Commodity. 


Amount 
Lbs. 


Canada—Smoked bacon ................00. 
TORE edad wccccevsieasesaeie 
SE gvencacccersevsceeiessuce 
Se We MN 60.0 civcecccceveons 
—Frozen green hams 
—Smoked pork butts.. 
—Fresh frozen veal.. 






Denmark—Cooked hams ................45. 

—Liverpaste (tins) 

—Mock turtle stew (tins)......... 188 
Estonia—Cooked hams .............eeee008 58,655 
England—Meat paste (tins)............... 750 

—Smoked bacon ...........cseseee 19,500 
Germany—Cooked hams .............ee00. 37,001 

—Unsmoked salted bacon......... 16,2: 
Hungary—Cooked hams .................. 
France—Liverpaste (tins) 

Holland—Cooked hams ...............00.. 


SE I Dei cecwsnccededeucd cxtvekan 
—EERED (OUNGE) occccccecsecccess . 

Norway—Liverpaste (tins) 

Poland—Cooked hams ...........ceeeeeees 


—Luncheon meat (tins).... 
—Canned cooked pork loins ‘ 
—Smoked bacon .........ccccecseee 10,656 


PORK PRODUCTS EXPORTS 


Week Week Nov.1 
ended ended 1936 to 
Jan. 23, Jan. 25, Jan. 23, 
1937. 1936. 1937. 









PORK 
To bbls. bbls. 
United Kingdom ........ 10 10 
205 
_ eae 10 215 
BACON AND HAM 
M Ibs. M Ibs. M ibs. 
United Kingdom ........ 3,643 2,074 32,221 
Continent ...... os. «5605 kant 19 
oO ae 3 3 101 
Other Countries ......... ...2. 0 ceeee 1 
WD 68tadene ccias oe 3,646 2,077 32,342 
LARD 
M Ibs. M Ibs. M ibs. 
United Kingdom ........ 1,442 1,887 27,106 
EE) Gireiencesivdcow - Senne 273 1,129 
ah, Gee OL. Amoeties.... scces  cvces 276 
). 2 eae 1 1 1,225 
ST SNE sinciwacccs «cans  /gegue 1 
. Sea 1,443 2,161 29,737 
TOTAL EXPORTS BY PORTS. 
Bacon and 
Pork, Ham, Lard, 
From bbls. M lbs. M «ibs. 
kere 10 182 203 
\ eae 2,952 940 
BIE, Sviceeavencascacn Weaes 512 299 
i. 10 =. 3,646 = «1,448 
Previous Week ......... 145 3,983 1,426 
I On oss socccus. kage 4,132 2,880 
eg ee 2,077 2,161 
SUMMARY NOV. 1, 1936 TO JAN. 23, 1937. 
De- 

1936-'37 1935-'36 Increase. crease. 
Pork, M Ibs.... 43 42 E. ence 

Bacon and Ham, 
PP tndweare 32,342 22,618 9,724 sn aeee 
Lard, M Ibs..... 29,736 23,382 6,354 =. wee 
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Viking Rotary Pumps 


for Pumping Economy in 


Packing Plants 





Viking Rotary Pumps are ideally 
adapted for the economical handling 
of blood, oils, greases, gelatin and doz- 
ens of packing house by-products. 
Capacities from 14 to 1,050 G.P.M. All 
types of mountings and drives. Write 
for Information and Prices. 


Viking Pump Company 


Cedar Falls, lowa 











“The Bacteria Chaser’ 


safely scours all y 









metal surfaces 


This patented, non-scratch- 
ing metal sponge has com- 
pletely revolutionized old 
time cleaning methods in 
packing plants. It doesa 
thorough cleaning job 
in much less time. 


copper surfaces; a 
stainless steel for @ 5 
iron and Allegheny 
Metal. Will not rust 
or splinter. Uncon- 
ditionally guaran- 
teed. Order a dozen today. Dealers everywhere. If not 
better than anything else you ever used, return unused 
sponges t6 us and full purchase price will be refunded. 


METAL SPONGE SALES CORPORATION 
Lehigh Avenue & Mascher Street, Phila., Pa. 


Gottschalk's 


METAL SPONGE 








Week Ending January 30, 1937 





PRAGUE 
POWDER 


for HAMS—for BACON 


Let Us Reason Together: If Meats Can be Cured 
Better with PRAGUE POWDER why not adopt 
the PRAGUE POWDER Method? 


> 
(te oe 
see ee eee 





A COMPLETE CURE 























AMERICA’S PERFECT CURE 








Meets B. A. I. Requirements 


Your Pumping Methods Can Be Improved With a 
BIG BOY ELECTRIC PICKLE PUMP 


No. 3 
Combination 






Go down to your pickle osthat and look at 
your Pickle Pumps. 


Our BIG BOY control measuring device is 
what you need. It measures 2 oz. or 3 oz. 
or any given amount at each stroke. 


7a GRIiFFitys 
LABORATORIES 


1415-31 West 37th Street, Chicago, Illinois 


CANADIAN FACTORY AND OFFICE: 
1 Industrial Street, Leaside, Toronto 12, Canada 
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WESTON TRUCKING 
& FORWARDING CO. 


Specializing in Pool 
Car and Less Car- 
load Distribution of 
Packinghouse Prod- 
ucts in the Metro- 
politan Area 





Refrigerated Service LARD COOKER 


Produces in one operation a 
refined lard, white, odorless, 
high smoke point, from all types 
of fat. Write for further infor- 
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The FRENCH OIL MILL 
MACHINERY CoO. 
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WHO MAKES MEAT PRICES? 


It is the American housewife—not the 
meat retailer or packer—who sets the 
prices of meat and of livestock, said 
George M. Lewis of Chicago, associate 
director of the Department of Market- 
ing of the Institute of American Meat 
Packers, in addressing the Kansas Ag- 
ricultural Convention at Topeka. 


“When cattle are selling around 9c a 
pound and porterhouse steak at 4lc, 
that fact is not an indictment of the 
retailer or the packer in any way,” said 
Mr. Lewis. “It is merely another way 
of saying that Mrs. Housewife wants 
what she wants, and that in this case 
she wants porterhouse steak—even if 
Mr. Farmer has to grow 100 lbs. of steer 
to supply her with 4% lbs. of steak. 


“Of course the steer produces nearly 
five times as much chuck and plate beef 
as porterhouse steak, and she could buy 
them, or several other cuts, at about 
half the price of the porterhouse, or 
even less; but still she wants porter- 
house, and so do her neighbors, and so 
they keep porterhouse prices compara- 
tively high by centering so much de- 
mand on the relatively limited supply 
of it. 

“And there isn’t much Mr. Farmer 
can do about it, unless he can invent a 
steer that will be mostly porterhouse 
steak. At present, only about 55 per 
cent of the average steer can be sold as 
meat, so that the packer has to get 
nearly double the price per pound paid 
for the live steer if he is merely to get 
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back what he paid per pound for it.” 


That the consumer had more money 
to spend during the year just closed was 
indicated by the fact that the U. S. De- 
partment of Labor index of factory pay- 
rolls in November was the highest since 
June, 1930, and also by the fact that 
packers were able to pay relatively high 
prices for livestock throughout a year 
when receipts of most classes of animals 
were unusually large, he said. Cattle 
marketings last year were second only 
to those of 1918, and calf marketings 
to those of 1934, while lamb marketings 
also were comparatively heavy, and hog 
receipts much larger than in 1935 
though still considerably below normal. 
But increasing purchasing power made 
possible the distribution of this greater 
quantity of meat without a serious 
break in prices. 


Although many of the services of 
processing meat and of distributing it 
most conveniently to the consumer are 
scarcely less valuable or important to 
the consumer than the task of produc- 
ing the meat animal in the first place, 
the American farmer during a recent 
ten-year period was found to be receiv- 
ing half of the average dollar paid by 
the consumer for meat. 


First came the meat retailer, who 
paid out about 14 cents of this dollar 
in payrolls, and about 8% cents in 
rentals and other store expense, and 
kept about 3% cents in profits, the 
speaker stated. Thus 74 cents of the 
original dollar reached the wholesaler, 
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who passed along 69 cents of it to the 
processor or packer, who in turn paid 
out 54 cents to marketing agencies for 
the farmer’s live stock. Of the packer’s 
15-cent gross margin, about 6% cents 
went for wages and salaries, about six 
cents for supplies, fuel, and other oper- 
ating expense, nearly two cents for in- 
terest and depreciation, almost half a 
cent for taxes and only about half a 
cent for profit. ; 





TALLOWS AND GREASES 


(Loose, basis Chicago.) 








Per Ib. 
DD MD <a ieeeancass cue Chan ages 10% @10 
PURO POOMETN’ tATOW... 6... ccccccvcece 94@ 9% 
Bs Be Os. BOUe SeEBecceccsccvcences 8%@ 8% 
SEE DEEP Seco ccccbevecscteceeustes 9 oy, 
Ne SY ID, cn oc c6'neseevee caven @ 9% 
A-White grease, maximum 4% acid.... @ 9% 
B-White grease, maximum 5% acid.... @ 8% 
Yellow grease, 16-20 f.f.a.......ce00005 @ 8% 
DESWR GIONS, C.E.G. ciccccccccccvccseces @ 8% 
(Basis Chicago.) 
Per Ib. 
Prime edible .......cccccecccccccccccsccece 16% 
re ere ee er 14 
DL | kts ob 60000 s'ce ecidue nee Gt sue 14 
DEE Ws Boxsvcivccesiusceeseauestconasen 18% 
Ss. Wn sce6ess ctcectscectethocenne een 13% 
Extra lard oil.. 12% 
Extra No. 1..... 12% 
No. 1 lard oil.... 12, 
LO ae rer er 114% 
BORNE BHO cccccccccccvvccccscsveseses 12 
SE EE cccvecccccceesstovecesctestout 17 
EEE Scccccccccctstesecseevaebiee 13% 
Oe a 13 
re 12% 
SS errr 12% 
Oil weighs 7% Ibs. per gallon. Barrels contain 


about 50 gals. each. Prices are for oil in barrels, 
f.o.b. Chicago. 








CHICAGO, ILLINOIS. 























Solvent Extraction Systems 
Designed + Built - Operated 
E. W. McCULLOUGH 


3924 North Jersey St., Indianapolis 











GEO. H. JACKLE 


Offerings Wanted of: 
Tankage, Blood, Bones, Cracklings, Hoofs 
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TALLOWS AND GREASES x 


WEEKLY MARKET 


REVIEW 





TALLOW.—Extra tallow eased %e 
per lb. from recent levels at New York 
this week, between 6 and 8 tanks selling 
at 9%4c, delivered. There were further 
offerings in the market at the lower 
level but demand was quieter and the 
market appeared unsteady. The change 
in the price trend toward lower levels 
followed an easing in other commodities 
and became more pronounced when 
some of the leading consuming plants 
were forced to close in Kentucky and 
Ohio on account of floods. It is reported 
that some of these plants may not be in 
operation again for 30 days. Sentiment 
was more divided and the larger con- 
sumers were inclined to look on for the 
time being. 

South American was the cheapest of 
the foreign tallows but was Ic or so out 
of line with the market here. Tallow 
was offered at 6%c cif. This would 
make the price about 10%c, delivered, 
when 34%c duty was added. 


At New York, special was quoted at 
9 nominal; extra, 9%4c delivered, and 
edible, 1034 @10%e. 


On the New York Produce Exchange, 
tallow futures sold off as much as 80 
points from the season’s highs. March 
sold at 9c and May from 9% to 9c. 


At Chicago, the market appears to be 
holding fairly steady on tallows and 
greases, with the exception of a few 
seattered distress lots. Offerings in gen- 
eral are light but demand less active, 
influenced by the general weakness in 
surrounding markets. Tank of special 
tallow sold on Thursday at 8%c, Chi- 
cago basis. Edible tallow was quoted at 
lie; fancy, 954c; prime packers, 914c; 
special, 834c, and No. 1, 8'4c. 

Argentine tallow at Liverpool was 3d 
higher on the week at 31s 6d, while 
Australian tallow was off 3d at 31s 6d. 
There was no London tallow auction 
this week. 


STEARINE.—The market was quiet 
and nominally easier with a little more 
offering. Buying interest at New York 
was dull and oleo stearine was quoted 
at lle nominal, or off %c compared 
with the previous week. 

At Chicago, stearine was quiet but 
held very steadily at unchanged levels, 
with oleo quoted at 11%e. 

OLEO OIL.—Demand at New York 
was rather slow again and prices were 
easier and off about ‘%c, influenced 


somewhat by the general price trend. . 


Extra was quoted at 1344@14c; prime, 
13@13%c, and lower grades, 12% @13c. 

At Chicago, demand was quiet and 
the market off about 1c on the week 
With extra quoted at 13c. 

(See page 36 for later markets.) 

LARD OIL.—The market was quiet 

and barely steady at New York as in- 


Week Ending January 30, 1937 


fluenced by lower raw materials. No. 1 
was quoted at 12%c; No. 2, 12%c; extra, 
13%c; extra No. 1, 18c; prime, 16%c, 
and winter strained, 13%c. 


NEATSFOOT OIL.—Demand was 
rather quiet at New York during the 
week and prices were about steady. 
Cold test was quoted at 1714c; extra, 
13%c; extra No. 1, 13c; pure, 14%c, and 
special, 13%c. 


GREASES.—tThe market for greases 
developed considerable weakness at New 
York the past week as a result of in- 
creased offerings and a limited demand. 
Some producers were inclined to await 
developments but other sellers were 
endeavoring to move some stuff in a 
market where uncertainty as to flood 
effects prevailed. A lower market for 
tallow, and a continued declining price 
trend in commodities in general had 
some unsettling influence on greases as 
well. 


At New York, choice white was 
quoted at 9%@9%c; A white, 9%@ 
9%c, and B white, 9@9%c. Yellow and 
house grease was offered at 8%c and 
it was indicated that 8%c might be done 
on bids. 


At Chicago, greases have been quiet 
but the market is holding fairly steady. 
Offerings in general are light but de- 
mand less active, influenced by the 
weakness in surrounding markets. One 
tank yellow grease sold on Thursday at 
85c, Chicago. Choice white grease, all 
hog, was quoted at 94%c; A white, 9%4c; 
B white, 9c; yellow, 8%@8%c, and 
brown, 8c. 


BY-PRODUCTS MARKETS 


Blood. 
Chicago, Jan. 28, 1937. 


Blood market quiet and nominal. 
South American $4.10, c.if. for Febru- 
ary-March shipment. 


Unit 
Ammonia. 
EE «acs wiees sdeosanathaceeant x @4.50 


Digester Feed Tankage Materials. 


Market quiet. Special quality 6 to 10 
ammonia, $5.00 & 10c, nominal, c.a.f. 
Chicago. Second quality 6 to 10, $4.50 
& 10c nominal, c.a.f., Chicago. 


Unground, 10 to 12% ammonia. ..$4.40@4.50 & 10c 
Unground, 8 to 10%, first quality. @4.75 & 10¢ 
SRGUNE CHE oc cevcessvecescessse 2.50@2.75 


Packinghouse Feeds. 


Market firm. Demand good, offerings 
light. 


Carlots. 
Per ton. 
Digester tankage meat meal, 60%...$ @62.50 
Meat and bone scraps, 50%.......... @60.00 
Steam bone meal, 65%, special feed- 
CN OOP Winsock cicngnceses cance @30.00 
Raw bone meal for feeding.......... @37.50 


Dry Rendered Tankage. 
Cracklings market quiet. Very little 
volume moving. South American high 
test offered at $1.00, low test $1.10, 
c.i.f. 


Hard pressed and exp. unground per 


SEEE PE: vasuacecsameadaesanaes $ @1.00n 
Soft prsd. pork, ac. grease & qual- 

Oe, TO Sse ctccskboewelevseeuvaas @70.00 
Soft, ‘pred. beef, ac. grease & qual- 

Bs GR Voce uonteressessbeusseaeasd @60.00 


Bone Meals (Fertilizer Grades). 


Market continues firm. Sales at 
quoted prices. 
Per ton. 
Steam, ground, 8 & 5O......cccccece $ 333 
Steam, ground, 2 & 26........ccesee 18.50@19.00 


Gelatine and Glue Stocks. 


Demand strong for hide and skin 
trimmings. 


Per ton. 
CE SIE ive catnstinwsin cies’ $33.00@35.00 
Pickled sheep trimmings............. 27.50 
GR, ONNIOD 0.060096 0090600426062 28.00@30.00 
Cattle ‘jaws, skulls and knuckles..... 30.00@31.00 
ee SD n.v 0.60.00 60 49:0.4078%0 08 25.00 
Pig skin scraps and trim, per Ib., l.c.1. 5@ 5%e 


Fertilizer Materials. 


Market nominal. Prices f.o.b. Chicago. 
High gerd. aahage, ground, 


FRIED Gece cccctncccccccecd $ @3.75 & 10¢ 
Bone Aa Mme ungrd., low 
Bein BOE Wile cece csseccesceuces @20.00 
ea er @ 3.50 
Animal Hair. 


November-March take-off of hog hair 





- dilomalic. TEMPERATURE CONTROL 









etc. 


For Hot Water Heaters, Hog Scalding and Dehairing, Ham and 
Sausage Cooking, Smoke Houses, Storage and Thawing Rooms, 


Increase your profits and improve the quality of your product 
with Powers Automatic Temperature Control. 
ucts and waste of steam due to overheating caused by 
errors of hand control. 

Over 40 Years of Specialization in Temperature Control 
2725 Greenview Ave., Chicago—231 E. 46th St., New York 
ALSO 41 OTHER CITIES 


Stop spoiled prod- 
Write for bulletins. 


POWERS REGULATOR CO. 
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somewhat easier. Fair market for sum- 
mer hair, crude dried. 


Coil and field dried hog hair.,........... 2% @4c 
Processed, black winter, per Ib.......... 6 @%e 
Cattle switches, each*.......... Wv<ceess 1% @2\%e 


*According to count. 


Horns, Bones and Hoofs. 


Fertilizer hoofs in good demand at 
quoted prices. Junk bones continue firm. 


Per ton. 
Horns, according to grade........... $45.00@75.00 
Cattle hoofs ........ceceeeceeeeeeess 35.00@37.50 
Jumk DOMES 2... cccccccccccccecessss 20,00@22.00 


(Note—foregoing prices are for mixed carloads 
of unassorted materials indicated above.) 


TALLOW FUTURE TRADING 


Tallow transactions at New York dur- 
ing week ended January 29. 


SATURDAY, JANUARY 23, 1937. 

High. Low. Close. 
eee *9.00 

+9.00 

a 9.10 

amy atlas $9.15 

9.25 9.25 9.25 
wes oa 9.20 





MONDAY, JANUARY 25, 1937. 
*9.00 





TUESDAY, JANUARY 26, 1937. 
*8.80 


SOD. crcevevcesserees .80 
8.80@9.00 
8 


Be ccvecseesesseues 9.00 9.00 
April .... a 

May 
June 


8.80@9.05 
9.00@9.05 


9.00 9.00 
9.00 9.00 





WEDNESDAY, JANUARY 27, 1937. 


*8.80 
8.85@9.10 
+9.00 
9.05@9.20 
9.05@9.25 








NL, {sett deen wa aan *8.80 — 
Te. so-debense ime 8.75@8.90 
BOP cedccisece ae 78.90 — 
gketecasesnt emere 9.15 9.15 9.02@9.15 
SUMO cecvccccccocceccs are 9.02@9.10 
FRIDAY, JANUARY 29, 1937. 
i, Kens aveabeeanads gene chee 8.50 
ME cade sndciesteese seat been 8.75@9.00 
BAT cécccceccccccées 8.98@9.10 
Se. wk cre cwssavncdes 9.00@9.30 
~ Bid. tNominal. 


EASTERN FERTILIZER MARKETS 


(Special Report to The National Provisioner.) 
New York, January 27, 1937. 
Ground dried blood sold at $4.30 per 
unit ammonia, f.o.b. New York, and 
more can be bought at this figure, but 
demand is very light. 


Both ground and unground tankage 
are offered at $4.25 and 10c, f.o.b. local 
shipping points, and next sale may be 
under this price, because of limited 
amount of buying interest. 

Japanese sardine meal for quick de- 
livery from spot stocks has been selling 
at $55.00 per ton, f.o.b. Baltimore and 
New York. 


Bone meal, both steamed and raw, is 
firm in price and offerings are scarce. 

Dry rendered tankage is lower in 
price, and buyers are looking for still 
lower prices. 
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FERTILIZER MATERIALS 
BASIS NEW YORK DELIVERY. 
Ammoniates. 


Ammonium sulphate, bulk, per ton, 
basis ex vessel Atlantic ports: 


Feb. 1937 to June 1937............. $ @27.00 
Ammonium sulphate, double bags, 
per 100 Ibs. f.a.s. New York....... nominal 
Blood, dried, 16% per unit.......... @ 4.30 
Fish scrap, dried, 11% ammonia, 10% 
B. P. L., f.o.b. fish factory........ nominal 
Fish meal, foreign, 1144% ammonia, 
DEED Gs Bh She Be Ue Secaceveunssase @55.00 
Fish scrap, acidulated, 6% ammonia, 
3% A.P.A., f.o.b. fish factories.... nominal 
Soda nitrate, per net ton: bulk, Feb. 
1937 to June 1937, inclusive........ @25.50 
OF Fe Bin ccs. cecediecassscove @26.80 
I i iccinmmdgdew quand sau @27.50 
Tankage, ground, 10% ammonia, 15% 
» we ah Se ee ae 4.25 & 10c 
Tankage, unground, 10-12% ammonia, 
Bete Be F. Gis WE ev ccccccscccvecee 4.25 & 10¢ 
Phosphates. 
Foreign bone meal, steamed, 3 and 50 
ns Se Sly Oe Sy is cx cnvcdondéscs @26.00 
Bone meal, raw, 44% and 50 bags, per 
eg SE ee herr aee @35.00 
Superphosphate, bulk, f.o.b. Balti- 
more, per ton, 16% flat............ @ 8.25 
Dry Rendered Tankage. 
Cee MND a vcccctccssctsecceoese @ 1.00 
WE GID. ve cckvacccocessessecéces @ 1.05 


NEW MARGARINE BILLS 


A number of bills to tax and regulate 
the sale and manufacture of oleomar- 
garine were introduced into Congress 
during the opening days of the new ses- 
sion. Several of these proposed restric- 
tive excise taxes for all margarine. 


Representative R. M. Kleberg intro- 


Refining Edible Oils 


Up-to-date practices in refining 
edible oils and their manufacture 
into shortening and salad dress- 
ings have resulted in product of 
superior keeping quality, fine fla- 
vor, good color and desirable con- 
sistency. 

This is due to improvement in 
neutralizing oils, resulting in 
more complete deodorization and 
better decolorizing and clarifying. 
Improved manufacturing equip- 
ment has been introduced and 
great strides have been made in 
packaging the product for maxi- 
mum consumer acceptance. 

These up-to-date methods, as 
well as some of the older prac- 
tices still in use, are described in 
a series of articles which have 
appeared in THE NATIONAL PrRo- 
VISIONER. Copies of these re- 
prints are available at 50c. To ° 
secure them, send the following 
coupon with remittance: 


THE NATIONAL PROVISIONER, 
Old Colony Bldg., Chicago, Ill. 


Please send copy of reprint on oil re- 
fining and manufacture. 


(Enclosed find 50c in stamps.) 





duced a bill (HR 66) which would place 
an excise tax of 10 cents per lb. on mar- 
garine containing foreign fats and oils, 
A second bill (HR 65) would prohibit 
the shipment in interstate commerce of 
margarine containing less than 80 per 
cent fat by weight. 


A restrictive measure (HR 93), intro- 
duced by representative M. F. Smith, 
would place a tax of 6 cents per lb. on 
uncolored margarine and 10 cents per 
Ib. on colored product. The bill would 
also increase the license fees for manu- 
facturers and wholesalers. A_ second 
measure (HR 95) introduced by Smith 
would prohibit the sale, manufacture or 
importation of margarine containing 
any fat other than that of milk or cream. 


Another measure (HR 25) prohibiting 
the manufacture, sale or importation of 
margarine containing fats other than 
those of milk or cream was introduced 
by representative F. D. Culkin. He also 
sponsored a bill (HR 19) that would 
impose a manufacturer’s excise of 10 
cents per lb. on all margarine. Another 
proposal to tax margarine was intro- 
duced by G. Boileau in HR 1487. 


TAX ON IMPORTED OILS 


Changes in excise taxes on imported 
vegetable oils have been proposed in two 
new bills which have been introduced in 
Congress. The Dockweiler bill (HR 
1988) would make the present tax of 3 
cents per lb. on Philippine cocoanut oil 
inapplicable if the oil was denatured 
and made unfit for edible use. The 
Knutson bill (HR 1955) would impose 
a tax of 6 cents per lb. on first domestic 
processing of cocoanut, sesame, palm, 
palm kernel, perilla, babassu, imported 
cottonseed oils and would also levy an 
excise tax on imported soybean oil. Most 
of these foreign oils now pay excise 
taxes somewhat lower than those pro- 
posed in the Knutson bill. 


COTTON OIL LEADER DIES 


Arthur J. Buston, president, Southland 
Cotton Oil Co., Paris, Tex., died on Janu- 
ary 1 at Astbury Hall, Shropshire, Eng- 
land, at the age of 80 years. Founder 
of the Liverpool cotton firm of A. J. Bus- 
ton & Co., he became associated with the 
late J. J. Culbertson in the establish- 
ment of cotton oil mills in Texas, and 
was made president of the enterprises 
actively operated by Mr. Culbertson as 
vice president. Of late years his only 
active business connection had been with 
the Southland company. He was a fa- 
mous breeder of cattle and horses on his 


. English estate. 


HULL OIL MARKETS 


(Special Cable to The National Provisioner.) 


Hull, England, January 27, 1937. — 
Refined cottonseed oil, 33s 6d. Egyptian 
crude cottonseed oil, 30s 6d. 


The National Provisioner 
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VEGETABLE OILS x 


WEEKLY MARKET 






OTTONSEED oil futures at New 

York backed and filled over narrow 
limits during the past week, but dis- 
played a rather steady undertone. The 
market was laboring between the un- 
certainties of flood damage and the 
streigth in cotton on one hand, and rela- 
tive weakness in lard and lower grain 
markets on the other. 

In the meantime, the statement of 
Secretary of Agriculture Wallace to the 
farmer to produce more “abundantly,” 
and that the prospects favored lower 
prices later on, particularly in cotton, 
corn, wheat and tobacco, had some stay- 
ing influence on bullish aggressiveness 
in oil. 

Trade, however, was mixed through- 
out the week. Commission houses were 
on both sides and the professional ele- 
ment divided in operations. At times 
there was liquidation through wire and 
cotton houses, particularly in May and 
July, but on the setbacks the market ran 
into support from leading longs. There 
was further evening up in the March 
position and some undoing of spreads 
between oil and lard and oil and cotton. 
The oil was sold as the cotton spreads 
on the late months proved profitable. 
However, at no time was there any ag- 
gressive demand or concentrated sell- 
ing. 


Flood Damage Fears 


The early part of this week there was 
some buying on fears of flood damage 
at Louisville and other points. At the 
same time there were reports of some 
damage to cotton in store and fears of 
further damage in the South. Offset- 
ting the flood news, however, the lard 
market went into new low ground for 
the present downturn under the influ- 
ence of increasing stocks, lower hog 
values and weakness in the grains. 

Another factor that operated against 
the bulges in oil was the continued 
quiet cash oil and compound demand 
throughout the week. Indications are 
that January consumption will show up 
comparatively well with private esti- 
mates running slightly under to slightly 
over 250,000 bbls. This compares with 
186,000 bbls. in January last year. 

The crude markets were rather quiet 
but displayed relative firmness during 
the week. Scattered sales were reported 
at 10%c in the Southeast and Valley, 
and at 10%c in Texas. The market sub- 
sequently was nominal at those figures. 
Barring unusual action in the crude 
market, crude price developments will 
be less and less important until the next 
crop is produced. 

Foreign oil and oilseed markets were 
generally very steady. Cocoanut oil 
eased somewhat and cotton oil was 
slightly easier, but foreign fats, greases 
and oils displayed little decline during 
the week. 


Week Ending January 30, 1937 


REVIEW 


Possibility of oil importations is again 
becoming important. According to re- 
ports, importations of cottonseed oil 
during the past 10 days have totaled 
about 22,610 bbls., the latest arrival be- 
ing 285 tons on a Japanese steamer. It 
is understood that about 25,000 bbls. of 
English cotton oil were bought for ship- 
ment during the past week. Some be- 
lieve that these importations will again 
reach considerable. proportions. The 
fact that foreign cotton oil is coming 
in, notwithstanding the duty, served to 
make for more mixed sentiment in trade 
and professional circles. 


COCOANUT OIL.—The market held 
rather steady at New York as a result 
of lack of pressure of spot supplies and 
importers’ unwillingness to make con- 
cessions. Copra was not offered freely. 
There have been some fair arrivals of 
cocoanut oil at New York during the 
past 10 days. At New York, spot oil 
was quoted around 10c; January-Febru- 
ary, 9%c, and April-May 9%4c. 


CORN OIL.—The market continues 
more or less nominal at New York 
with prices quoted around 10%c. 


SOYA BEAN OIL.—There was no 
particular demand at New York and no 
particular offerings. Nearby oil was 
quoted at llc; forward shipment was 
offered at 10%c. 


PALM OIL.—Offerings at New York 
were again limited and the market was 
rather steady. Nigre for shipment was 
quoted at 6%c; soft oil, 7c; nearby 
Sumatra, 74@7%c, and late 1937 at 
6%c. The 1938 oil was offered at 55c. 


PALM KERNEL OIL.—The market 
was quiet at New York with April-June 
shipment quoted at 9@94c. 


OLIVE OIL FOOTS.—Supplies are 








SOUTHERN MARKETS 


New Orleans. 

(Special Wire to The National Provisioner.) 

New Orleans, La., January 28, 1937. 

There were moderate net changes for 
week in cotton oil futures. Crude was 
firm at 10c lb., Texas; 104% @10%c lb., 
Valley and Southeast. Mills continue 
to be limited and indifferent sellers. 
Bleachable, also soapstock and black 
grease, firm, holders expecting good up- 
turns on favorable news from flood and 
strike areas. Foreign oils remain above 
domestic parity. 


Dallas. 
(Special Wire to The National Provisioner.) 
Dallas, Texas, January 29, 1937.— 
Forty-three per cent cottonseed cake 
and meal, basis Dallas, for interstate 
shipment, $37.00. Prime cottonseed oil 
was quoted at Dallas at 10c. 


scarce at New York and the market 
very firm but nominal at 11%%c. 


PEANUT OIL.—There has been lit- 
tle in the way of trading in New York 
during the past week and the market 
was quoted at 10%@10%c. 


COTTONSEED OIL.—Valley Crude 
on Wednesday was quoted at 10.00 bid, 
10.25 asked; Southeast, 10.12% bid, 
10.25 asked; Texas, 10.00 paid at com- 
mon points, Dallas, 10.12% nom. 


Market transactions at New York: 


Friday, January 22, 1937 


—Range— ——Closing. 
Sales. High. Low. Bid. Asked. 





NOM, a:; s:ss5e) | oleaved ox areren, A 
Mar.. 33 1142 11387 1139 a 1140 
DRT. ones Sins wees SEC eee 
May. 46 1150 11438 1146 a trad 
PUNO. occa, see 2csy ooo 
July . 387 1152 1147 1150 a trad 
ARB. 6 cscs Seer soon SERS ee 
Sept. . 10 1150 1144 1146 a trad 
Saturday, January 23, 1937 
POR . vcas ores, aoee San ee 
Mar. . 7 1185 1133 1187 a 1139 
eee 
May. 49 1143 11389 1148 a trad 
CD rere eS 
July . 19 1147 1143 1146 a 1149 
|) ear me 
Sept. . 7 1142 1140 1148 a 1145 
Monday, January 25, 1937 
WODs- os, Sac “waste aanie> Cae 
Mar.. 21 1141 1185 1138 a 1140 
CS ores Se 
May. 52 1145 1186 1141 a trad 
COED ican’ acne ose. Be nem 
July . 44 1146‘ 1140 1145 a trad 
re 
Sept.. 23 1148 1189 1140 a 1143 
Tuesday, January 26, 1937 
eee ee: oe 
Mar.. 34 1147 1140 1142 a 1144 
APE. ..00 sees sane) Se ee 
May . 80 1149 1141 1148 a 1145 
a ae 
July . 64 1154 1145 1147 a 1149 
PR. ak hy once. woe5. eee 
Sept.. 25 1150 1142 1145 a 1144 
Wednesday, January 27, 1937 
G+ aceiw, iveidd.” heme eee 
Mar.. 10 1149 1140 1141 a 40tr 
April . & elee.e (eyerees ne ae 
May . 48 1151 1141 1141 a trad 
TORS tsa Wine <eee~ See 
July . 39 1156 1147 1147 a trad 
BU ices Codec! nese. | Ee 
Sept.. 31 1153 1144 1144 a trad 
Thursday, January 28, 1937 
March .... 1146 1140 1145 a.... 
May. ...- S248 3500. T5080 @..... 
July ....... EER 2 2a es 22s. 
Sept......- Tia 2200 2406 '8:.... 
(See page 36 for later markets.) 
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WEER’S CLOSING MARKETS 





FRIDAY'S CLOSINGS 


Provisions 


Hog products continued under pres- 
sure of hedging and liquidation and lard 
was weak the latter part of week. 
Lower hogs and liberal hog receipts 
were influencing factors. Top hogs, 
$10.00. 


Cottonseed Oil 


Cotton oil was barely steady on scat- 
tered liquidation, professional selling, 
weakness in lard, flood damage fears 
and talk of importations. Commission 
houses were buyers on a scale down. 
Southeast valley crude sold in a scat- 
tered way at 10%c lb.; Texas, 10c lb. 
Southeast seed quoted at $45.00 per ton. 

Quotations on bleachable cottonseed 
oil at close of market on Friday were: 
Mar. $11.33@11.35; May, $11.33; July, 
$11.39; Sept. $11.33@11.36. Tone 
steady; 160 sales. 


Tallow 
Tallow, extra 9c lb., f.o.b. 


Stearine 
Stearine, llc lb. asked: 


Friday's Lard Markets 


New York, January 29, 1937.—Prices 
are for export. Lard, prime Western 
$13.25@13.35, middle Western, $13.15@ 
13.25; city 18c; refined Continent, 
13%c; South American 13%c; Brazil 
kegs, 13%c; compound, 13%@13%c in 
carlots. 


MEAT INSPECTION CHANGES 


Meat Inspection Withdrawn.—Cheshire 
Beef & Produce Co., Keene, N. H., and 
Cheshire Farm, Keene, N. H.; Foster 
Beef Co., Claremont, N. H.; Southern 
Meat Co., Anaheim, Calif., and The 
Weideman Co., Cleveland, O. 


Meat Inspection Extended. — Armour 
and Company, Fort Worth, Tex., to in- 
clude Jacob E. Decker & Sons, Inc. 

Change of Name.—Swift & Company, 
Chicago, and Arnold Bros., Inc., and 
Perry Packing & Provision Co., instead 
of Arnold Bros., Inc., Swift & Company, 
Perry, Ia., and Arnold Bros., Inc., and 
Perry Packing & Provision Co., instead 
of Arnold Bros., Inc. 


LARD AND GREASE EXPORTS 


Exports of lard from New York City, 
week of January 23, 1937, totaled 203,- 
050 Ibs.; greases 122,800 lbs. 


Watch “Wanted” page for bargains. 
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BRITISH PROVISION MARKETS 


(Special Cable to The National Provisioner.) 


Liverpool, January 28, 1937—General 
provision market steady but dull; very 
poor demand for A.C. hams and pure 
lard. 

Friday’s prices were: Hams, Amer- 
ican cut, 91s; hams, long cut, exhausted; 
Liverpool shoulders, square, none; pic- 
nics, none; short backs, unquoted; bel- 
lies, English, 80s, Wiltshires, unquoted; 
Cumberlands, 69s; Canadian Wiltshires, 
72s; Canadian Cumberlands, 70s; spot 
lard, 68s. 


MEAT AND LARD EXPORTS 


Exports of pork, bacon and lard 
through port of New York during week 
ended January 29, 1937, totaled 124,750 
Ibs. lard, 53,000 lbs. bacon and 10 bbls. 
of pork. 


ARGENTINE BEEF EXPORTS 


Cable reports of Argentine exports of 
beef this week up to January 29, 1937: 
To the United Kingdom, 112,922 quar- 
ters, to the Continent, 16,800. Last week 
to United Kingdom 71,718 quarters; to 
the Continent, 13,044. 








Profit or Loss? 


Only when a buyer or 
seller of meat products 
knows the market does he 
buy or sell intelligently. 


If a buyer makes Yc per 
pound on a car of product he 
has saved $37.50. 


If he makes 4c a pound 
on a car, he has made $75.00. 


The same is true of the 
seller. If he knows the mar- 
ket, and gets the market 
price, he saves anywhere 
from $37.50 to $150.00 a car. 
If the difference is as much 
as 1c a pound, he saves $300 
on a car. 


THE NATIONAL PROVISIONER’S 
DAILY MARKET SERVICE gives an 
exact reflection of the market and 
the market price on each of the 
full trading days of the week. 

Cost of this service for a whole 
year can be more than saved in a 
single carlot transaction made at 
%ec variation from actual market 
price. 

Information furnished by THe DaILy 
Market SeERvice is vital to anyone 
handling meats on a carlot basis. For 


full information, write THz NATIONAL 
PROVISIONER, 407 So. Dearborn St., 








Chicago, Il. 




















CHICAGO HIDE QUOTATIONS 


Quotations on hides at Chicago for 
the week ended Jan. 29, 1937, with com- 
parisons, are reported as follows: 


PACKER HIDES. 


Week ended Prev. Cor. week, 
Jan, 29. week. 1936. 
Spr. nat. 

a @16%n 164% @16%n 15 @15\n 
Hvy. nat. 

cscs @16%ax @16%ax @l5ax 
Hvy. Tex. 

Se @16%ax @16% @l5ax 
Hvy. butt brnd’d 

Sa @16%ax @16% @ldax 
Hvy. Col 

Creer @16ax @16 @14% 
Ex-light Tex 

etre. ..... @14%ax @14% 11 @l1% 
Brnd’d cows. @14%ax @14% 11 @ll% 
Hvy. nat. 

Ce vsees 14 @14% @14% @11%ax 
Lt. nat.cows.14 @14% @14% 11 @11% 
Nat. bulls... @11% @11% @10% 
Brnd’d bulls. @10% @10% @ 9% 
Calfskins ...24 @26% 24 @26% 20%@23% 
Kips, nat. .. @17%n @17% @lhax 
Kips, ov-wt.... @16 @16 @14 
Kips, brnd’d. @14% @14% @12 
Slunks, reg.. @1.30 @1.30 @1.05 
Slunks, hris. @60 @60 @35 


Light native, butt branded and Colorado steers 
le per Ib. less than heavies. 
“CITY AND OUTSIDE SMALL PACKERS. 
Nat. all-wts.134%@14% 13%@14% 10 @10% 


Branded ....13 @13% 13 @14 9%4@10 

Nat. bulls .. @10% @10% 8 @ 8% 
Brnd’d bulls. @ 9% @9% 7 @7% 
Calfskins ...21 @23 22 @23% 17%@18 

eee @15%n @15% @12% 
Slunks, reg..1.10@1.20n 1.10@1.20n 75 @90n 
Slunks, hris. @50n @50n 20 @25n 


COUNTRY HIDES. 
Hvy. steers..10%@11 11 @11% @ 8% 


Hvy. cows...10%@11 1l @11% @ 8% 
RO: 114% @12 @12% @ 
Extremes ...13 @13% 13%@13% @10n 
ME 4516-4 6 8%@ 9 9 @9 @ 
Calfskins ...16 @16% 16%@17n 12%@13 
: Petr 13 @13% 13%@13% @ 9% 
Light calf ...1.10@1.20n 1.10@1.25n 75 @90n 
Deacons ..... 1.10@1.20n 1.10@1.25n 75 @90n 


Slunks, reg..80 @90n 80 @90n 50 @65n 
Slunks, hris.15 @25n 15 @25n 10 @l5n 
Horsehides ..4.50@5.35 4.80@5.50 3.60@4.00 


SHEEPSKINS. 
Pes dncntsane: otwehasete 2.40@2.50 
Sml. pkr. 
lambs ....2.40@2.50 2.50@2.60 1.90@2.25 
Pkr. 
shearlgs. ..1.40@1.50 1.40@1.50 @1.25ax 


Dry pelts....23 @23% 23 @23% 18 @18% 


N. Y. HIDE FUTURE MARKETS 


Saturday, Jan. 23, 1937—Close: Mar. 
15.11 n; June 15.41@15.43; Sept. 15.66 
sale; Dec. 15.86@15.95; sales 19 lots. 
Closing 2 higher to 5 lower. 

Monday, Jan. 25, 1937—Close: Mar. 
15.14 n; June 15.47@15.48; Sept. 15.72@ 
15.74; Dec. 15.93 n; sales 33 lots. Clos- 
ing 3@7 higher. 

Tuesday, Jan. 26, 1937—Close: Mar. 
14.93 sale; June 15.26 sale; Sept. 15.50 
sale; Dec. 15.73@15.81; sales 145 lots. 
Closing 20@22 lower. 

Wednesday, Jan. 27, 1937—Close: 
Mar. 14.89@14.95; June 15.24 sale; 
Sept. 15.50 sale; Dec. 15.73 n; sales 99 
lots. Closing unchanged to 4 lower. 

Thursday, Jan. 28, 1937—Close: Mar. 
15.03 n; June 15.35 sale; Sept. 15.64@ 
15.65 sales; Dec. 15.87 n; sales 56 lots. 
Closing 11@15 higher. 

Friday, Jan. 29, 1937—Close: Mar. 
15.21 n; June 15.55@15.60; Sept. 15.85 
sale; Dec. 16.08 n; sales 78 lots. Clos- 
ing 18@21 higher. 


The National Provisioner 
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HIDES AND SKINS x 


WEEKLY MARKET REVIEW 


Chicago 


PACKER HIDES.—Under the influ- 
ence of lower hide futures prices, in 
sympathy with lower prices in most 
commodity markets during the earlier 
stagés of the Ohio River valley floods, 
interest in the packer hide market prac- 
tically disappeared early this week. 
Bids were lacking throughout most of 
the week, but with considerable re- 
covery in the hide futures late in the 
week interest on the part of buyers is 
returning. 

Packers have been inclined to wait 
out the situation, in view of the fact 
that they considered the long time pros- 
pects for the hide market as favoring 
eventually higher prices, despite peri- 
odie interruptions. Hides have been 
available at last trading prices, with big 
packers showing no disposition so far 
to accept less. 

The only trading reported during the 
week was the movement by the Associa- 
tion of 1,000 Jan. heavy. native cows at 
14c and 3,000 Jan. light native cows at 
14c, both %c off, but in line with usual 
policy of selling hides each at best 
prices obtainable at the moment. An 
Indiana packer also sold 4,000 Dec. 
native steers at 16%c and 15%c for 
lights, and 1,500 Dec. extreme light 
native steers at 15c, these being washed 
hides which usually carry a premium of 
about 4c. 

Not a great deal of activity was ex- 
pected in this market, with several of 
the Ohio River valley tanners flooded 
out, but the damage appears to have 
been confined to a few points. 

OUTSIDE SMALL PACKER HIDES. 
—While outside small packer all- 
weights have been quoted in a nominal 
way around 13%¢, selected, f.o.b. nearby 
points, for good light avge. stock, buy- 
ers’ ideas have been around 13%c 
usually, but with the better feeling in 
the trade late this week 13%4c might be 
paid for good stock, brands %c less. Chi- 
cago take-off only nominal at 14@14%c. 

PACIFIC COAST.—Dec. production 
fairly well cleaned up earlier on the 
Coast at 14c for steers and 12%e for 
cows, flat, f.o.b. shipping points; one 
lot, held %c higher, still unsold. 

FOREIGN WET SALTED HIDES.— 
South American market eased off early 
but recovered most of loss. Late last 
week, 4,000 Sansinena steers sold at 105 
pesos, equal to 16%c, c.i.f. New York, 
about steady. Early this week, 8,000 
Anglos sold to the States at 103% pesos 
or 165gc; 4,000 Wilson steers moved at 
102% pesos or 16%c; 2,000 Sansinenas 
followed at 103% pesos or 165%c, with 
8,000 Armour LaPlatas going later at 
104% pesos or 16-13/16. 

COUNTRY HIDES.—Prices in the 
country hide market are not very well 
established. Offerings have been more 


Week Ending January 30, 1937 


liberal, as usual during apparent easi- 
ness in the packer market, but some 
holders keep their ideas of value about 
4e over prices obtainable. Untrimmed 
all-weights are quoted 11@11%c, se- 
lected, delivered Chicago, and 10%@ 
10%c, flat, Chicago. Heavy steers and 
cows 11@11%c trimmed and %c less 
untrimmed. Trimmed buff weights 
range around 11c, although some still 
talk up to 12c, and untrimmed around 
10% @l1ic. Trimmed extremes reported 
to have sold at 18c, although higher is 
asked,’ some still talking 13%c; un- 
trimmed quoted 12%c. Bulls around 
8% @9c;- glues 8%4@8%c flat. All- 
weight branded 10@10%c, flat. 

CALFSKINS.—There was further 
trading at close of last week and early 
this week on packer calfskins at un- 
changed prices. One packer moved 10,- 
000 Detroit, Cleveland and Evansville 
Dec. calf at 2544c for heavies, usual %e 
premium for those points; another 
packer sold 10,000 Dec. lights under 9% 
lb. at 2644c, steady with the sale re- 
ported earlier, while 15,000 lights moved 
in another direction same basis. One lot 
of 4,000 Dec. northern heavies 914/15 
Ib. sold at week-end and 4,000 more early 
this week at 25c, steady. One large pro- 
ducer is well sold up on Dec. calf except 
for few southerns but interest slacked 
off during the week and some Dec. calf 
still unsold, with steady prices asked. 

Trading awaited to clarify the mar- 
ket on Chicago city calfskins. Bids of 
22c were reported late mid-week for 
8/10 lb., with 23e asked, and offerings 
reported to have been made at lower 
prices lack confirmation; last confirmed 
sale on 10/15 lb. was at 21%c, with some 
collectors cleaned up. Outside cities, 
8/15 lb., ‘quoted around 214%@22c; 
mixed cities and countries 19@19%c; 
straight countries 16@16%4c. Total of 
about 25,000 Chicago city light calf and 
deacons sold at $1.57%, or 12c down 
from last week’s asking price. 

KIPSKINS.—There was also further 
trading at close of last week on packer 
kips at prices previously reported. A 
second: packer sold 4,000 Dec. southern 
over-weights at 15c, steady basis, and 
two packers each moved 3,500 Dec. 
branded kips at the 14%c price estab- 
lished earlier. No trading reported yet 
on native kips, with some available at 
17%c for northerns; over-weights avail- 
able at 16¢ for northerns. 

Chicago city kips are quoted nomi- 
nally around 15%4c, with holdings very 
light. Outside cities 15@15%c nom.; 
mixed cities and countries 14@14%c; 
straight countries 13@13%c. 

Packers moved their Dec. regular 
slunks previous week at $1.30. 

HORSEHIDES.—While this market 
has been very strong recently, it appears 
to have slowed up considerably this week 
and turned easy. Choice city renderers, 






with full manes and tails, sold rather 
freely in this market at $5.25@5.50, 
selected, f.o.b. nearby points, with $5.25 
@5.35 now generally quoted; ordinary 
trimmed renderers quoted $4.75@5.00, 
delivered Chicago; mixed city and coun- 
try lots $4.50@4.75, Chicago. 


SHEEPSKINS.—Dry pelts quotable 
around 23@23%c per Ib., delivered 
Chicago, for full wools. One big packer 
sold 6,000 shearlings this week at un- 
changed prices, No. 1’s at $1.50, No. 
2’s at $1.20 and No. 3’s at 90c, and sell- 
ers quote market firm on this basis; 
buyers’ ideas are usually 10@15c less 
at present. Pickled skins, with current 
production running rather poor quality, 
are considerably easier; sales were made 
at $8.25 per doz. early, followed by 
further trading at $8.00 for packer 
lambs, as against $8.50 couple weeks 
back; reports of sales at prices lower 
than $8.00 have not been confirmed, but 
buyers’ ideas reported as low as $7.50 
later. Packer lamb pelts sold last week 
at $3.87% per cwt. live lamb, but market 
quiet and, while $3.75@3.85 is usually 
asked, buyers’ ideas are $3.60@3.75. 
Trade in pulled wool has been light and 
market quiet, having been run up rather 
fast recently. Outside small packer 
lambs range $2.40@2.50 each, according 
to lots. 


New York 


PACKER HIDES.—Market in a wait- 
ing position, pending some action in 
western market. One packer still hold- 
ing couple cars Nov.-Dec. native steers; 
others sold up earlier to end of Dec. 
No action as yet on January hides. 

CALFSKINS.—Sales of calfskins 
were made this week at prices 5@15c 
lower; collectors sold about 10,000, with 
5-7’s going at $1.85, 7-9’s at $2.40 and 
9-12’s at $3.05. Packer 5-7’s quotable 
around $1.95 nom., 7-9’s about $2.60, 
while 9-12’s are reported to have sold at 
$3.27%%. 


BIDS FOR DROUGHT HIDES 


Bids to be opened February 18 were 
requested late this week by the Federal 
Surplus Commodities Corp., 1901 D 
Street, N. W., Washington, D. C., on 
another large offering of 195,308 
drought cattle hides, 414 kipskins and 
4,174 calfskins, identified by catalogue 
No. 16, and divided into 54 separate 
lots. Take-off includes packer, small 
packer and Pacific Coast hides, and 
also a number of small lots of packer 
take-off from the emergency slaughter 
during 1936. 

Points of storage and _ inspection 
dates are as follows: Kingan & Co., 
Indianapolis, Ind., February 8; Lyndon- 
ville Ice & Cold Storage Co., Lyndon- 
ville, N. Y., February 10; Armour and 
Co., Omaha, Nebr., February 10; Medina 
Cold Storage Co., Medina, N. Y., Feb- 
ruary 11; Armour and Co., So. St. 
Paul, Minn., February 11. 

According to best information avail- 
able this offering comprises about one- 
third of all the drought hides remain- 
ing in storage. 
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LIVE STOCK MARKETS x 


WEEKLY REVIEW 





LIVESTOCK PRICES AT LEADING MARKETS 


Livestock prices at five leading Western markets, Thursday, January 28, 1937, 
as reported by the U. S. Bureau of Agricultural Economics: 


Hogs (Soft or oily hogs, excluded). CHICAGO. E, ST. LOUIS. OMAHA. KANS. CITY. ST. PAUL. 
Lt. wt., 140-160 Ibs., 
















CO SNGe Aeavscivervidves $ 9.00@ 9.75 $ 9.00@ 9.65 $ 8.25@ 9.15 $ 8.60@ 9.50 $ . 75@ 9.50 
RE A SE OT 8.40@ 9.60 8.25@ 9.40 8.00@ 8.75 7.85@ 9. 15 50@ 9.35 
Lt. wt., 160-180 lbs., 
CORONOD 600020s cevtaccnn 9.60@ 9.85 9.50@10.10 8.75@ 9.35 9.15@ 9.70 9.35@ 
DEEN <usatadensvoetucces 8.75@ 9.75 8.75@ 10.00 8.50@ 9.15 8.50@ 9.35 9.00@ 
Lt. wt., 180-200 Ibs., 
SE Seccces ceectes ee . 75@10.00 10.00@10.15 9.15@ 9.50 9.35@ 9.75 9.45@ 9.60 
PEED encccdcnessesteuees 9.25@ 9.85 9.25@10.00 8.85@ 9.40 9.10@ 9.50 9.25@ 9.50 
Med. wt., 
200-220 Ibs., gd-ch.......... 9.85@10.00 10.00@10.15 9.40@ 9.60 9.50@ 9.80 9.50@ 9.70 
220-250 Ibs., gd-ch........-. 9.85@10.00 9.90@10.15 9.50@ 9.60 9.60@ 9.80 9.55@ 9.75 
Hvy. wt., 
250-290 Ibs., gd-ch.......... 9.85@10.00 9.85@10.10 9.50@ 9.65 9.60@ 9.80 9.70@ 9.75 
290-350 lbs., gd-ch.......... 9.75@ 9.90 9.70@ 10.00 9.60@ 9.65 9.55@ 9.75 9.55@ 9.75 
PACKING SOWS: 
275- = NN er 9.35@ 9.65 9.35@ 9.60 9.15@ 9.25@ 9.40 9.25@ 9.30 
eer 9.25@ 9.55 9.25@ 9.50 9.10@ 9.15@ 9.35 9.25@ 9.30 
‘ eer 9.10@ 9.45 9.10@ 9.40 9 00@ 9,2 9.00@ 9.25 9.15@ 9.30 
275-550 Ibs., SOG. 2c ccvece 7.75@ 9.45 8.25@ 9.35 8.75@ 9. 8.25@ 9.25 8.50@ 9.25 
SLAUGHTER PIGS, 100-140 Ibs.: 
SEND weuccaccovensccs 8.00@ 9.35 6.25@ 9.15 7.00@ 8.50 7.75@ 8.85 
Dn Lenturehesabtwthiee 6.75@ 9.00 5.25@ 28.90 6.50@ 8.25 7.50@ 8.60 
Slaughter Cattle, Calves and Vealers: 
STEERS, 550-900 Ibs., 
Choice 11.25@12.75 11.25@12.75 10.25@12.35 
Good 9.50@11.50 9.00@11.75 9.00@11.15 
BOGE. kccvevcccccesecnace £ . 7.50@ 9.50 7.25@ 9.25 6.60@ 9.15 
Common (plain) ....-...... 6.00@ 7.50 5.50@ 7.50 5.75@ 7.25 5.00@ 7.00 
STEERS, 900-1100 Ibs., 
Prime SD. odtcicncey’ _.makeeqedie 
Choice 12. 00@13.25 11.50@12.75 11.15 , 
a 2 aes -. 9.50@12.00 9.50@ 11.50 9.1! 1. 
Medium 7.50@ 9.50 7.50@ 9.50 7.00@ 9.15 
Common (plain) 6.25@ 7.75 5.50@ 7.50 5.50@ 7.15 
STEERS, 1100-1300 Ibs., 
DORR . oc ccccccccesesecercces RD - .titicasan | sdacueeda Leweeusindtes - diebhivedaese 
GE cs cteotecccereveescuws 12.00@13.25 11.75@12.75 11.75@12.75 11.75@13.00 11.50@12.75 
OO rere rr 9.50@12.00 9.50@11.75 9.50@11.75 9.75@11.75 9.15@11.50 
ee Te ee 7.75@10.00 7.7%5@ 9.75 7.50@ 9.50 7.75@ 9.75 7.15@ 9.40 


STEERS, 1300-1500 Ibs., 





BE sevondeececvessewesnet 6 Pe ere Dy - vcwscsenwgn. | oecweedone 

BE ac cnccecenneesseteens 11.75@13.25 11.75@12.75 11.50@12.75 11.50@12.75 11.25@12.75 

GOGH ccccccccseccececescces 10.00@12.25 9.75@11.75 9.75@11.75 9.75@11.75 9.40@11.65 
HEIFERS, 550-750 Ibs., 

= vce aadwarasneneaenas 11.00@12.00 9.75@10.75 10.00@11.25 9.75€@11.00 9.75@11.00 

GOOD sciawesceeoececeseuceve 8.50@11.00 8.25@ 9.75 8.25@10.00 7.75@ 9.75 7.60@10.00 

Common (plain), medium... 5.50@ 8.50 5.25@ 8.25 4.50@ 8.25 5.00@ 7.75 4.75@ 7.85 
HEIFERS, 750-900 Ibs., 

Good-choice ......-.+.seeeee Ren. secsevecsee 8.00@11.25 7.75@11.00 7.75@11.00 

Common (plain), medium... 5.50@ 8.50 .......... 4.50@ 8.25 5.00@ 7.75 4.85@ 8.00 
COWS: 

SDD np naw ese eseponseanns Cg he Pe ee ee A ee 

OO Otte 6.00@ 6.75 6.25@ 7.00 6.00@ 6.65 

Common (plain), medium... 4.75@ 6.00 4.50@ 6.25 4.50@ 6.00 

Low cutter-cutter .......... 4.00@ 4.75 3.25@ 4.50 3.35@ 4.50 
BULLS (Yearlings excluded), 

Good (beef) .....cccccceees 6.00@ 6.75 6.25@ 6.75 5.75@ 6.50  6.00@ 6.35 5.85@ 6.35 

Cutter, com. (plain), med.. 5.00@ 6.5 4.50@ 6.50 4.50@ 6.00 4.50@ 6.00 4.35@ 6.00 
VEALERS: 

Good-choice ........seeeeee. 9.50@11.50 11.00@12.25 9.00@10.50 9.00@11.50 9.00@11.50 

MeGIMM cc ccccccccccccccces 7.50@ 9.50 9.50@11.00 7.00@ 9.00 7.00@ 9.00 7.00@ 9.00 

Cull-common (plain) ....... 5.00@ 7.50 4.75@ 9.50 4.50@ 7.00 4.50@ 7.00 4.50@ 7.00 
CALVES, 250-500 Ibs., 

Good-choice ......-.cccscoee 5.50@ 7.50 6.25@ 9.00 6.00@ 9.00 6.00@ 8.50 7.00@ 9.25 

Common (plain), medium... 4.50@ 5.50 4.75@ 6.25 4.50@ 6.00 4.00@ 6.25 4.50@ 7.00 

Slaughter Lambs and Sheep: 

LAMBS: 

CESS cc cecévccccsevecsurne 10.25@10.60 10.50@10.75 9.75@10.40 9.85@10.25 10.00@10.25 

BE oo vy. nn cihanconaed wikia 10.00@10.35 10.00@10.50 9.25@ 9.75 9. 25@ 9.85 9.50@10.00 

SN. aoc tuts aaa tenes 8.50@10.00 8.50@10.00 8.50@ 9.25 25@ 9.25 8.50@ 9.50 

Common (plain) ........ .. 7.50@ 8.60 7.00@ 8.50 7.50@ 8.50 7.25@ 825 7.50@ 8.50 
EWES: 

RN Fe GOT ATE 4.75@ 6.10 4.50@ 5.75 4.25@ 5.50 75@ 5.60 4.75@ 5.75 

Common (plain), medium... 3.25@ 4.75 3.00@ 4.50 2.75@ 4.25 2.75@ 4.75 3.25@ 4.75 
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CORN 


BELT DIRECT TRADING 


(Reported by U. S. Bureau of Agricultural 


Economics. ) 


Des Moines, Ia., Jan. 28, 1937—At 22 
concentration points and 9 packing 
plants in Iowa and Minnesota hog re- 
ceipts were very light following the 
heavy movement last week end. Week’s 
market was rather slow. Closing un- 
dertone was weak. Prices, compared 
with last Saturday, were mostly 40@45c 
lower on butchers. Sows were unevenly 
20@35c lower, spots 45c off. Current 


prices of 


good to choice hogs, 200 to 325 


Ibs., by truck, at plants and stations, 
$9.45@9.55; long hauled plant deliver- 
ies, $9.65 and rail consignments at 
plants around $9.80. Most good 180 to 
200 Ib. hogs, $9.20@9.45; 160 to 180 
Ib., $8.25@9.20; mixed grades of light 
lights, $7.50@8.25. Good packing sows, 
425 lbs. down, off truck, $9.05@9.20, best 
off cars $9.40. 


Receipts week ended January 28, 1937. 


This Last 

week. week. 
PE, OS, Bedikc cecccnsass 15,300 10,500 
Saturday, Jam. FB......ccceece 34,200 16,500 
DET, DO, Disc ccccccicecss 82,200 38,600 
Ts. Ge Bile cc cc cvecsccce 15,600 15,400 
Wednesday, Jan. 27........... 16,400 20,600 
Ss Ge Bea dicerecéice 16,500 13,900 


CANADIAN LIVESTOCK PRICES 


Week 
ended Last 
Top Prices Jan. 23. week. 
er $ 7.00 $ 7.25 
er 7.00 7.50 
pipers 6.25 6.7 
CE eseepieevesense 6.50 6.65 
Edmonton ............. 6.00 6.75 
Premee Bes 2. ccccses 4.75 4.50 
BEE EP ska sewcevnse 5.50 5.75 
OTT 6.25 5.00 





BUTCHER STEERS. 
Up to 1,050 Ibs. 





Toronto .... 4 $12.00 $11.00 
Montreal 0.00 10.00 9.50 
Winnipeg .50 9.50 8.00 
Calgary .. 6.25 6.00 
SI art acidens ow eet 6.50 6.50 6.00 
Prince Albert .......... 5.00 pe nee. 
SS eee 6.00 6.00 6.50 
ree 7.00 7.50 5.50 
BACON HOGS 

I oid cawtcseewees $ 8.35 $ 8.75 $ 8.75 
Momtrent (2) ..cccssccs 50 8.75 9.00 
Wee CB) cs cccccccss 7.50 7.75 8.00 
COIGATY ec cicccccccccccce 7.35 7.85 7.50 
Edmonton ..........++. 7.25 7.65 7.50 
Prince Albert .......... 7.25 7.50 7.75 
_ eaeaeentre. 7.25 7.50 7.75 

Cees eeceeeeee 7.25 7.50 7.60 


Saskatoon 


(1) Montreal and Winnipeg hogs sold on a ‘‘fed 
and watered’’ basis. All others ‘‘off trucks." 


Toronto .. 
Montreal . 


Edmonton 


Prince Albert 


Moose Jaw 
Saskatoon 


Watch 


GOOD LAMBS. 


arya t $10.00 $ 9.15 
A RENE 8.00 8.00 
sheet A 8.00 7.50 
id ge rene ane 7.00 6.75 
Pialecacbaretasceess 6.75 bye 

i Bi Se: 7.00 6.60 
Sietuh tunngics 6.75 6.50 





Classified page for bargains. 


The National Provisioner 
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SLAUGHTER REPORTS 


Special reports to THE NATIONAL PROVI- 
sI0NER show the number of livestock slaughtered 
at 16 centers for the week ended January 23, 1937. 





CATTLE. 
Week Cor. 
ended week, 
Jan, 23. 1936. 
MRICAGO «ss ec ccseceseces 30,370 24,952 
Tessas City ... seeeee 21,420 19.801 
Qmaha® .-.---seeeeeeeee 15,073 
East St. Louis..........- 19,044 
St. Joseph .....-++------ 5,782 
Sioux City .....--.-eeee. 6,788 
Wichita® ....---+eeeeee- f 
Fort Worth ..........++- 
Philadelphia .......-+-++- ; 
Indianapolis ......-....-- 1,973 


New Yprk & Jersey City. 9,562 





Oklahoma City® ......-. 10,826 
Cincinnati’ .....----eeee cence 
Penver ..--- ee eee eeeeees 4,1 19 
St. Paul ....--eeeeeeeee 11,066 
Milwaukee ...-.0--eeee0s 2,261 
Total ....-e cece eenvees 151,616 180,303 149,239 


~ eCattle and calves. 






CRICABO nc cccecrcecvece 
Kansas City ........++-. : 
SEE ccawccectescevese 22,451 


East St. Louis........... 
OS Pee 









MieeE OY ccccccccccces 5 
Ee 902 
Fort Worth * 9,815 
Philadelphia oc BG,ean 13,964 
Indianapolis vow See 14,739 
New York & Jerse) y. 44,786 38,606 
Oklahoma City ......... 5,967 7,372 
ee: ME ee 1,885 
ee, eC 10,026 7,188 
DEEL. ccdeceesrsencvce 28,662 2 836 
pS STEELE 5,166 7,063 

| MEE 371,249 390,149 


EN aia wat. tis oale acne eats 
Kansas City .. 
CFE 
East St. Louis.... : 
ES ae 
EE 60 chsh einesies 
SEE Salsinigivie © @aiehivid tas 
ae 
Philadelphia ............ 
EEE 0. 0.0-0°e:0-9.00-0 6 
New York & Jersey 
Oklahoma City ......... 


RIOR ccccecccccees 0000s 
DNLGin ta waice se se'ecv ee 7,862 
IRD 4: :bw: 0 'S'0 0:4 0-9/8. 24,040 
DON 65-09 0666666005 330 
Total ..ccccccccccccec aha, 200 808,400 260,854 


+No figures report because of flood. 


PACIFIC COAST LIVESTOCK 


Receipts during the five days ended 
January 22, 1937: - 


Cattle. Calves. Hogs. Sheep. 


Los Angeles ......... 7,267 2,398 1,056 3,033 
San Francisco ...... 1,685 110 §=2,000 4,325 
oe 3,650 310 4.175 4,850 


DIRECTS—Los Angeles: Cattle, 112 cars; hogs, 
134 ears; sheep, 135 cars. San Francisco: Cattle, 
365 head: calves, 110 head; hogs, 1,950 head; sheep, 
00 head. 





Week Ending January 30, 1937 








RECEIPTS AT CHIEF CENTERS 
Week ended January 23, 1937: 


At 20 markets: 


Cattle. Hogs. Sheep. 
Week ended Jan. %..... 186,000 344,000 302,000 
Previous week .......... 244,000 494,000 361,000 
DE “axaiewespeveuswaneee 217,000 380,000 302,000 
ED: 456,409 ng nes. 40nee esee 192,000 386,000 284,000 
GE a eenuiecesdadeuesee 198,000 762,000 290,000 

At 11 markets: 
Hogs. 

Week om@od Jam. 2B... o.o.0.c6:c sc 00:00:00 6:00-5.050eeee 
PTE WOR ie icc ss tee saeceeeeanwehes 418,000 


314,000 


. -525,000 
754,000 


At 7 markets: 


Cattle. Hogs. Sheep. 
Week ended Jan. 23......125,000 238,000 214,000 
Previous week .......... 168,000 366,000 229,000 
eer 135,000 273,000 210,000 
Peer errr 139,000 289,000 196,000 
DUE 060s sasGedessceaed 154,000 595,000 211,000 
ME 4 <.n.00eses eben asenene 128,000 467,000 235,000 
 nas9.0wesniesseeusaeea 127,000 694,000 298,000 





NEW YORK LIVE STOCK 


Receipts week of January 23, 1937: 


Cattle. Calves. Hogs. Sheep. 








Joveey Clty ...sccces 4,050 7,263 5,392 18,032 
Central Union ....... 2,268 1,625 164 9,750 
Mew Wee -cccsccccss 119 $1,815 16,782 13,900 
DOE . coussccccens 6,487 10,703 22,438 41,682 
Last week ........ 7,245 12,538 24,043 62,463 


Two weeks ago....7,037 13,585 23/108 60,158 


CHICAGO PACKER PURCHASES 


Purchases of livestock at Chicago by 
principal packers for the first four days 
of this week totaled 27,239 cattle, 5,351 
calves, 50,710 hogs and 32,497 sheep. 


Watch Classified page for bargains 
in equipment. 





COW AND HEIFER SLAUGHTER LARGEST IN 17 YEARS 


LAUGHTER of cows and heifers under federal inspection in 1936 was the larg- 

est in 17 years, but it represented a smaller proportion of total slaughter than 

in 1935. This does not necessarily show liquidation of breeding stock, since a large 
proportion of heifers are always destined for beef use. 


Steer slaughter was slightly smaller than commercial slaughter of steers in 1934, 
but larger than in all other years since 1918. 


Total slaughter of cattle in 1936 was the second largest commercial slaughter on 
record. (Chart by U. S. Bureau of Agricultural Economics.) 


FEDERALLY-INSPECTED SLAUGHTER OF STEERS AND COWS AND 
HEIFERS, 1919 TO DATE 
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* PREL/IMINARY 


BEMIS BLEACHING CLOTHS 


Spotlight Your Beef 


Made whiter, cleaner, and smoother by Bemis Bleaching 
cloths, your beef attracts the eyes of retailers and con- 
sumers. Sales are easier at better prices. 


Ask for a sample of our specially processed material — 
double-hemmed to prevent raveling. It’s highly absorb- 
ent and unusually durable. 


BEMIS Best Bleaching CLOTHS 


BEMIS BRO. BAG CO. ST. LOUIS 


BROOKLYN 


THE SALE’S IN THE BAG IF IT’S A BEMIS BAG 
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PACKERS’ PURCHASES 


Purchases of livestock by packers at principal 
centers for the week ending Saturday, January 23, 
1937, as reported to The National Provisioner: 


CHICAGO. 

Cattle. Hogs. Sheep. 

Avmneen enh Ga... ccccsccveve 4,278 6,422 8,030 
BGs B Ghecdeccocccevcecce 4,096 6,533 18,323 
MerTts B OG. cccccccovecccece 1,628 ase 8,137 
Wilson & Co. ......eeeeecees 8,732 4,103 9,394 
Anglo-Amer. Prov. Co....... 900 eene Sues 
G. H. Hammond Co......... 2,802 voms sees 
GEE cc ccccccbhecosctseds 9,947 17,093 8,016 
GED = wctecececiccscccennc 12,840 25,767 6,138 
Brennan Packing Co., 1,409 hogs; Western Pack- 


ing Co., Inc., 4,108 hogs; Agar Packing Co., 5,030 
hogs. 
Total: 40,223 cattle; 7,690 calves; 67,973 hogs; 


57,038 sheep. 
Not including 94 cattle, 481 calves, 29,319 hogs 
and 13,473 sheep bought direct. 


KANSAS CITY. 

















Cattle. Calves. Hogs. Sheep 
Armour and Co..... 2,191 672 1,714 6,432 
Cudahy Pkg. Co.... 2,146 1,052 859 10,444 
Morris & Co........ 1,405 Se eeses ,886 
Swift & Co......... 2,173 1,055 1,260 10,001 
Wilson & Co........ 2,017 889 979 7,778 
Indep. Pkg. ©0..... sess. seves 348 ln ceee 
Kornblum Pkg. Co DS esaee . aeeee sido 
GURGTS cvvcccccccece 575 8,324 5,404 
Bata) cccccceccecs 5,211 8,279 44,945 
Not including 22,703 hogs bought direct. 
OMAHA. 
Cattle and 
Calves. Hogs. Sheep 
Armour and Co.........+++. 8,181 5,380 38,644 
Cudahy Pkg. Co.... «++ 4,228 690 4,441 
Dold Pkg. Co. re: we” mare 
Morris & Co........ se Eee 219 1,935 
Bwle & Co. ccccecscccsesccs 4,519 2,815 5,090 
QUES: ccccccccccccccccevces soces BEBSe eevee 


Eagle Pkg. Co., 19 cattle; Grt. Omaha Pkg. Co., 
109 cattle; Geo. Hoffman Pkg. Co., 24 cattle; Lewis 
Pkg. Co., 430 cattle; Omaha Pkg. Co., 158 re 
John Roth & Sons, 103 cattle; So. Omaha Pkg. 

101 cattle; Lincoln Pkg. Co., 367 cattle; Nagle 
Pkg. Co., 58 cattle; Wilson & Co., 276 cattle. 

Total: 16,138 cattle and calves; 29,081 hogs; 
15,110 sheep. 

Not including 66 cattle, 3,457 hogs and 6,225 
sheep bought direct. 


EAST 8ST. LOUIS. 





























Cattle. Calves. Hogs. Sheep. 
Armour and Co...... 2,296 2,101 5,382 4,476 
Swift & Co......... 8,001 38,515 6,231 4,575 
Morris & Co........ 1,482 857 TP awece 
Hunter Pkg. Co..... 1,126 576 2,641 1,428 
BOE PRE. CO. ccccccs evcce coves : eee 
Krey Pkg. a eee onesie =o aeoee 
Laclede Pkg. Co.... ..-..  seeee a §enees 
Shappere ae awk 4,024 17,762 469 
GEBGES ce ccvccccciess : 199 20,321 542 
a Oe ee 14,885 11,272 59,523 11,490 
Not including 2,351 cattle, 3,791 calves, 114,381 
hogs and 663 sheep bought direct. 
8ST. JOSEPH. 
oe. Calves. Hogs. Sheep. 
Swift & Co......... 1,738 672 5,236 7,569 
Armour and Co..... 2/253 551 5,136 3,166 
OUREFS .cccccccccess 1,295 18 1,618 eae 
Total ..cccccceces ~ 5,286 1,241 11,990 10,735 
Not including 2,840 sheep bought direct. 
SIOUX CITY. 
Cattle. Calves. Hogs. Sheep. 
Cudahy Pkg. Co.... 2,097 184 5,775 3,993 
Armour and Co...... 2,141 166 =O, 4,391 
Swift & Co......... 1,717 244 3,188 4,410 
SRIPPETS .cccccccces 1,546 4,952 
OURETB .ccccoccccege 230 9 49 24 
Betas cccccciccces 7,731 693 19,633 13,502 
OKLAHOMA CITY. 
Cattle. Calves. Hogs. Sheep 
Armour and Co..... 3,327 1,853 2,249 975 
Wilson & Co........ 2,913 2,506 2,238 991 
OUREED ccccccccccces 199 13 695 anaes 
Beted .ccccccccese 6,439 4,372 5,182 1,966 


Not including 15 cattle and 785 hogs bought 
direct. 








WICHITA. 
Cattle. Calves. Hogs. Sheep. 
Cudahy Pkg. Co.... 1,187 1,315 1,445 65,825 
Dold Pkg. Co....... 74 84 1,036 25 
Wichita D. B. Co... a ‘dmnr pene, “ewexe 
Dunn-Ostertag ..... Te swede 
Fred W. Dold....... See .ceses 
Sunflower Pkg. Co... wr. eemae 
So. West Beef Co... saves 
Pioneer Cattle Co... Be. poses 
Beta) cccccesecese 2,162 1,399 2,760 5,850 


Not including 63 cattle and 1,867 hogs bought 
direct. 
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DENVER. 
Cattle. Calves. Hogs 
Armour and Co..... 1,061 228. 2,342 
Ce A Gis oncccces 915 224 3,970 
Cudahy Pkg. Co.... 920 133 =. 2,069 
GEE ad cscndeeveoes 1,132 164 1,679 
WD inecsatveewae 4,028 749 10,060 
FT. WORTH. 
Cattle. Calves. Hogs. 
Armour and Co..... 2,804 1,849 3,344 
Swift & Co . 2,359 2,088 3,445 
City Pkg. ps 100 315 
Blue Bonnet Pkg. Co. 146 49 145 
H. Rosenthal Pkg. Co. 48 9 62 
WEE . pecsenccebas 5,538 4,095 7,310 
MILWAUKEE. 
Cattle. Calves. Hogs. 
Plankinton Pkg. Co.. 1,876 5,481 7,390 
Guana Pee, Ga, Ge.. BED cccos scovec 
Armour and Co., Mil. 788 2,782 ..... 
Y. B. D. M. Co. a): aspen rene 
R. Gumz & Co...... 51 17 eee 
ne Sb ce eucwhed 47 21 31 
Others ...... heewreve 625 526 73 
WD: en baeveieses 3,667 8,777 7,494 
8ST. PAUL. 
Cattle. Calves. Hogs. 
Armour and Co..... 3,098 2,566 10,063 
Cudahy Pig. Oo.... 6 i338 ..... 
oad ESO 5,031 4, = 11,038 
Morris Rifkin ...... | ia Sar 
United Pkg. Co..... 1,729 21s ences 
GENES. 0c ecccccvces 1,489 336 868,506 
0 12,555 8,626 29,607 


Not including 8 cattle, 126 calves, 


and 357 sheep bought direct. 














Sheep. 
8,808 
12,519 
1,865 
229 


23,421 





Sheep. 








7,546 


24,975 


1,024 hogs 








INDIANAPOLIS. 
Cattle. Calves. Hogs. Sheep. 
Kingan & Co........ 1,971 652 10,8378 2,454 
Armour and Co..... 1,409 122 1,888 ..... 
Hilgemeier Bros.... - ‘panes 1,088 ..... 
OMEN TGR cccnccce ccces coves 104 ..... 
Ind. Prov. Co....... 38 11 ee 
Meier Pkg. Co...... 83 € ee. eseas 
Maass Hartman Co.. 46 - e6bne «eee 
Wabnitz and Deters. 57 100 170 2 
GRIPES scccccccces 613 1,341 17,428 13,683 
GEE ovevvcecesede 577 71 188 491 
WEES endtescecnen - 6,802 802 2,308 31,484 16,630 
RECAPITULATION. 
CATTLE. 
Week Cor. 
ended Prev week, 
Jan. 23. week 1936. 
RD cacveesecaned anes 40,232 46,142 33,111 
UE avervectsacas 16,209 20,124 »- 
RE hn cin a4 6.4040s%0566 16,138 18,772 18,320 
Meee. HE. EGUIB... ccccccece 14,885 17,160 17,191 
SS eee 5,286 6,624 7,317 
Se ME nnvcdiccceccees 7,731 11,301 13,044 
Oklahoma City .......... 6,439 7,656 4,470 
ED wékecéedn<nedset 2,162 2,720 2,807 
ED. denis ee are eunen aoe 4,028 $4,125 2,954 
PD cctcvevensesteces 12,555 18,469 10,238 
DEED scvscscccceoe 3,667 4,269 1,640 
DED ovaseceseede 6,802 7,236 5,350 
DET <sebvceteeee cunt 3,719 3,084 
Di, MONEE Seccecccnneees 5,538 6,978 8,536 
le  stadnseumaeseens 141,672 175,295 143,358 
*Cattle and calves. 
HOGS. 
CET Cee ee 67,973 9, 94 2,464 
ME BP vccccecéececs 8,279 11,770 364 
ee 29,081 49,747 44,620 
Be We BO cencwsnees 59,523 68,215 65,091 
ky eer 11, 14,980 22,342 
Re CT accnsseseeeess 19,633 38,890 28,245 
Oklahoma City .......... 5,182 34 7,180 
WEED sesccccccccccces 2,760 8,422 4,123 
BEE  cxcecesseseceoess 10,060 $14,988 10,259 
Ce ED a6 eéecevecnccoee 29,607 61,728 19,732 
eee 7,494 10,026 7,077 
Indianapolis ............ 31,484 31,960 21,345 
CED | cocccecestese as 13,461 11,413 
Pee, WEED coccccccecsess 7,310 745 9,812 
TUE ktcnccceveccuces 290,376 422,177 324,067 
SHEEP. 
re eee 57,0388 46,431 64,281 
eee 44,945 43,239 19,673 
GD. scvcccceccsvccece 15,110 21,739 27,366 
East St. Louis........... 11,490 9,542 10,145 
OS Roar 10,735 14,044 20,542 
MEET cscceseseerese 13,502 14,808 30,323 
Oklahoma City .......... 1,966 2,345 2,324 
DU ebeeedsesetessee 5,850 2,711 5,412 
EE heb oneecteucundad 23,421 $28,823 35,284 
ih ME cacccadectessees 24,975 31,980 342 
EOD ccccncccccece ,459 y 2,106 
Indianapolis ............ 16,630 12,621 7,842 
Cimecimmatif ..ccccccccece “enn 1,444 555 
Ps WRNOD. ccccccccevcces 5,118 4,896 4,178 
DOOM  ccvcsecccscccses 232,239 236,630 250,373 


+Figures not received because of flood. 


tRevised figures. 





CHICAGO LIVESTOCK 


Statistics of livestock at the Chicago Union Stock 
Yards for current and comparative periods: 















RECEIPTS. 

Cattle. Calves. Hogs. Sheep. 
| 17,243 2,662 21,968 20,389 
Tues. —S — Ee 7,298 2" 251 21,391 7,058 
Wed., Jan. 20....... 7,985 1,835 15,335 10,765 
Thurs., Jan. 21..... 4,924 849 12,439 15,509 
Pete Ge Mile cecccvs 2,032 516 16,296 11,558 
Sat., Jan. B...5...- 100 100 9,000 5000 
Total this week.....39,582 7,713 96,429 70,279 
Previous week ..... 49,424 8,179 128,165 67,057 
Wl GP Scccaeccke 32,930 4,306 79,547 65,528 
ZWe FRO. BH.6. ccc 44,048 9,175 113,299 70,446 

SHIPMENTS. 

Cattle. Calves. Hogs. Sheep, 
Mom: Jam. WBa.ccrvecs 2,729 98 3,455 2.199 
Tues., Jan. 19...... 1,934 236 863,856 972 
Wen, Gem, BD. ... 0 2,923 131 1,501 708 
Thurs., Jan. 21..... 1,751 400 2,550 2.962 
ft S 586 26 4,811 1,174 
a ee i: cate a 1,000 
Total this week 891 17,173 9,015 
Previous week . 1,529 14,942 7,657 
Year ago ..... oa 1,013 15,722 14,284 
Two years ago...... 9: 1387 =61,275 19,217 18,534 

Total receipts for January and year to date: 

1937. 1936. Gain. Loss. 
Cattle --139,797 132,348 fee 
Calves --- 25,246 22,690 2.556 ...... 
Hogs ............391,109 369,624 21,485 ...... 
EE aE BY: 200,013 185,626 14,387 ...... 


WEEKLY AVERAGE PRICE OF LIVESTOCK. 





Cattle. Hogs. Sheep. Lambs. 
Week ended Jan. 23. -. = $10.20 $5.50 $10.35 
Previous week ..... 10.30 5.50 10.40 
BEE Sc vesrecreneeses 10a 10.15 5.25 10.55 
BEE aeveabsroeres 9.60 7.85 4.10 8.75 
Tt aesrnetccdckees 5.45 3.40 3.50 8.80 
ED dadétdeemensecus 4.85 3.25 2.00 6.00 
EE aix<erecuwdcccos 6.65 3.85 2.35 6.00 
Av. 1982-1936 ...... $7.20 $5.70 $3.45 $8.00 


SUPPLIES FOR CHICAGO PACKERS. 















Cattle. Hogs. Sheep. 
Week ended Jan. 23.......29,159 79,256 61,264 
Previous week ............37,848 113,206 56,781 
DEE GhebGaasers¥cvdeese os 25,078 63,594 51,846 
WRG ccccccccccccccccccocs Shae C6,Nt See 
1934 steeeeeecececcresese eB 900 189,200 49,500 
BEE ewewncessnececenveces 532 137,362 59,303 
HOG RECEIPTS, WEIGHTS AND PRICES. 
No. Avg. Prices—— 
Rec'd. Wt. Top. Ay. 
Week ended Jan. 23.. § 233 $10.50 $10.20 
Previous week ....... 28, 10.65 0. 
—_ ERSERRERSR RE eae 10.70 10.15 
Dy neaswecet seen cou 8.20 7.85 
ET ce wah odareD aaaekires 3.75 3.40 
fs Seen 3.65 3.25 
SE wanie nina ecesouen 4.20 3.85 
Av. 1982-1936 ..... “.159,000 "$6.10 $5.70 





Receipts and average weights i week ending 
Jan. 23, 1937, estimated. 
CHICAGO HOG SLAUGHTERS. 


Hogs slaughtered at Chicago under federal in- 
spection for week ending Friday, January 22, 1937: 


Week ended Jan. 22, 1087..........seccees 102,687 
DY PEE ccncceqecdcedecsesses coq 139,082 
BMD winds vekeéctcesd ede eerateesebeae 79, 

DE ancedcrseee cogutcsagdasnsencscevenal 104,751 


CHICAGO HOG PURCHASES. 


Supplies of hogs purchased by Chicago packers 
and shippers week ended Thursday, January 28, 


1937 
Week ended Prev. 
January 28. week. 
Packers’ purchases .......... 61,146 53,302 
Direct to packers...!........ 45,272 26,519 
Shippers’ purchases .......... 17,229 16,745 
ee ees 123,647 96,566 


STOCKERS AND FEEDERS 


Shipments from 12 principal markets 
during December, with comparisons: 


Cattle and 


calves. Hogs. Sheep. 

December, 1936..... 166,414 16,488 81,066 

November, 1936..... 251,658 14,266 258,155 

December, 1935..... 165,023 22,771 84,850 
June 27, ’36— 

Ce i,” A 1,418,749 155,440 1,578,202 
June 29, *35— 

oe eC ee 1,478,342 103,220 1,565,892 
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MOTOR TRUCK RECEIPTS 


More than 73% million head of meat 
animals were brought to the thirteen 
large markets by truck during the past 
three years. In 1934, when drought 
marketings were heavy, the number 
totaled 27% million. This dropped to 
approximately 21 million head in 1935, 
when hogs were scarce, and increased to 
over 25 million in 1936. 

Truck receipts of each class of ani- 
mals during each of the past three years 
are reported as follows: 


1936. 1935. 1934. 
BE Ach cans 6,180,289 5,817,058 5,450,893 
BED covessoone 2,382,685 2,226,775 2,281,067 
Hogs ...-.++-++- 12,554,815 8,928,960 15,971,606 
Gheep ...-+---0- 4,011,341 4,869,858 3,846,677 


CATTLE ON FEED 


Cattle on feed in the eleven Corn Belt 
states on January 1, 1937, was 23 per 
cent smaller than the number on feed 
a year earlier, according to estimates 
of the Bureau of Agricultural Econom- 
ics. The number on feed January 1 this 
year, however, was estimated to be about 
10 per cent larger than the number on 
feed January 1, 1935 following the 
1934 drought. In the Western states 
the number on feed was somewhat 
larger than a year earlier, and nearly 
twice as large as on January 1, 1935. 

Cattle on feed in the eleven Western 
states and Texas and Oklahoma on 
January 1, 1937 is estimated as 10 per 
cent larger than the number on Janu- 
ary 1, 1936, and twice as large as the 
number on January 1, 1935. The num- 
ber this year is probably a record for 
this group of states and is 56 per cent 
above the 1930-1934 average. Ship- 
ments of feeder cattle into the Lan- 


‘caster, Pa., feeding area indicate that 


about the same number of cattle will 
be fed there this year as last. 


Decrease in cattle feeding in the Corn 
Belt states this year was nearly all in 
the Western Corn Belt, with the largest 
decreases in states West of the Missouri 
river. Decrease in the Eastern Corn 
Belt is estimated at about 3% per cent 
and in the Western Corn Belt at 33 
per cent. As a result of the droughts 


of 1934 and 1936 there has been a ma- 
terial shift in the relative volume of 
cattle feeding as between the two corn 
belt areas. Compared with January 1, 
1934, the number on feed January 1, 
1937 in the Eastern Corn Belt is some- 
what larger, while in the Western Corn 
Belt number is reduced 50 per cent. 





MEAT SUPPLIES AT EASTERN MARKETS 


(Reported by the U. S. Bureau of Agricultural Economics.) 
WESTERN DRESSED MEATS 


STEERS, carcass 


COWS, carcass 


BULLS, carcass 


VEAL, carcass 


LAMB, carcass 


MUTTON, carcass 


PORK CUTS, Ibs. 


BEEF CUTS, Ibs. 


CATTLBE, head 


CALVES, head 


HOGS, head 


SHEEP, head 


NEW YORK. PHILA. BOSTON. 
Week ending Jan. 23, 1987..........seee0> 9,252 2,814 2,283 
Week pPROVIOUS ..cccccccccccccccccvccceses 10,312 3,126 2,258 
Same week year AGO.......ceeeeeeeeeeeees 9,589 2,263 2,407 
Week ending Jan. 23, 1937............0+00+ 2,060 1,769 2,235 
WOOK PEOVIGED .ccccccccvccscccccencceoese 1,580 1,902 2,153 
Same week yeSF QB0.....cccccccccccsssecs 2,331% 1,328 2,135 
Week enti Jam. BB; BG8F 1c cccescccsccses 224 898 25 
Week QUOVIGES oc ceive ccedvccccsvccccevess 691 491 12 
Same WEE PONS Gis vio ces cvcvvccsvsccese 252% 327 10 
Week ending Jan. 23, 1937...........0+55- 14,692 2,164 889 
WO BOURNE, hc ceaadessvesscsesicessom 9,870 1,775 998 
Bame Week YORF ASO. ...cccccccccccccccce 10,796 2,156 591 
Week ending Jan. 23, 1937............505. 50,410 18,953 16,156 
Wee SOG 6-0 06:60 0.600 000 cecc8cese0 rece 56,347 19,459 14,259 
Te 29,352 ’ 9,172 15,926 
Week ending Jan. 28, 1987........cccceees 4,299 935 1,374 
Pe SED princes 0:53:60 05608d ben bceels oe 2,753 516 1,325 
GAMO WEE FORE BIOs occ cccvccecssovccesves 5,939 2,406 1,087 
Week ending Jan. 23, 1987............006. 2,626,063 565,792 466,357 
Wy I btean ns cecsbsiccsnsseeswees 1,998,333 495,616 389,986 
RU NE NE GD ko oo ce knccictccnnccccdeee 547,719 378,878 
Wook ene Gem. GB. TOG .6 02 ccccccsscves eee... areeeee ~ SF Coniédoon 
We CIE nd cee we we tilsc svns06 605 ane ar eee ee 
GONG WEEE DOP CRs 5060 00 Weck soca cbese ce SS (Soe Mepgibeig AG" — yaaa 

LOCAL SLAUGHTERS 

Week ending Jan. 28, 1987.............06- 9,562 2 Seaseees 
NE SE aoa wake Gas acess wbanee es 10,111 See Ct Ne Seado 
ees WN ee GDS oo ond <ieecedcciseeneas 7,457 Ss 0” Srobvees 
Week ending Jan. 23, 1987................ 13,288 ar 
WE I oo das iucansscvenbeweescuns 13,858 ee Ts eke 
CN: TH NO GIN bce bse seNccccesee 13,244 ee +.. o-i: eehaewe 
Week ending Jan. 23, 1937................ 44,398 | Ee 
WEE MED Suvcdcteudicedseeweanataaeben 42,762 ee ee 
By SR I ii 6 5506 :8 ova evetn escent 38,606 ees” SF Sack es 
Week ending Jan. 23, 1937................ 65,186 he a oe 
MPO NEED ere wu desea bhiuww beeesacdcees 76,084 eS! So anewne 
es err ee eee 67,171 4,837 








THE ComMMoDITY APPRAISAL SERVICE 





A. O. B M 


Let us challenge your 


LIVESTOCK AND PROVISIONS 


Hams . Light Bellies . Loins . Picnics . Dry Salt Meats . Lard 
C. S. Oil . Cattle . Beef . Sausage Materials . Tallow . Hides 


AND BUYING POWER CONDITIONS 





221 N. LaSalle St. 


‘Chicago, Illinois 

















ALL IMPORTANT 
MARKETS 


KENNETT-MURRAY 











Order Buyer of Live Stock 
LH. MeMURRAY 


Indianapolis, Indiana 











or ge Livestock Buying Sewice 


Omaha,Neb. Cincinnati,Ohio Indianapolis, Ind. 
La Fayette,Iud. Louisville, Ky. Nashville, Tenn. 
Sioux City, lowa Montgomery, Ala. 




















Do you buy your Livestock 
through Recognized Pur- 
chasing Agents? 














LivE Stock BUYER 
HOGS a Specialty 


Hi. L. SPARKS & CO. 


National Stock Yards, Illinois Telephone: 6261 or L.D. 518 
Springfield, Mo. Telephone 
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Guaranteed for 10 Years—The Famous C-D TRIUMPH 
GE Everlasting Plate ™—& 


for All Makes of Meat Grinders 








If you have trouble with your 
grinder plates and knives, con- 


sult The Old Timer. Send for CD Cut-More Knives with changeable blades 
price lists and information. — The OK Knives with changeable blades— 
Superior OK reversible plates. We can fur- 

ss nish plates with any size holes desired from 

Chas. W. Dieckmann 4~-inch up. Special designs made to order, 


SPECIALTY MFRS. SALES CO.  2.Srser 














F.C.ROGERS. INC. 


- - NINTH AND NOBLE STREETS 
Reality Gicct!| “sae 
BROKER 
Sausage seenenee with : H. J. ee PA Cc KIN G HO iB s E 
formula has a definite quality-appeal that P RO D Uv Cc TS 


shouts its own sales story. It's quality that 
counts and it's Mayer-quality that will HARRY K. LAX, General Manager 


boost your sausage straight to the top. Member of New York Produce Exchange 
The Mayer-method of blending finest and Philadelphia Commercial Exchange 





natural spices is the thing that does the 


trick! 
There spacatyactoning Brady, McGillivray & Mulloy 


for every sausage and special- 


“The Man You Know’ 
ty product. Individual flavors CONSULTING ENGINEERS 


can be blended to fit your 











ilihil aah ‘thee os Steam ... Power... Water... 


Refrigeration . . . Air Conditioning 


serve you? 


BRADY, McGILLIVRAY & MULLOY 


37 West Van Buren St. 1270 Broadway 
Chicago, Ill. New York City, N. Y. 


You Should Use SWIFT'S 
ATLAS GELATIN 


H.J. MAYER & SONS CO. 




















@PURE @®HIGH TEST @TASTELESS @ TRANSPARENT 
Meets all stateand federal ... Because of this high jelly So that the true meat so the meats can look 
pure food regulations. strength, itiseconomicaltouse. flavor is not obscured. their very best. 





SWIFT & COMPANY General Offices: CHICAGO | 
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Meat Packing 40 Years Ago 


(From The National Provisioner, Jan. 30, 1897.) 


oronto pork packers complained that 
light-weight hogs offered in Canadian 
markets were too fat. 


Annual meeting of Canadian Packers’ 
Association was held in Toronto, with 
W. A. Ferguson, Delhi, as president. 


North Packing & Provision Co., Bos- 
ton, Mass., reported hogs slaughtered 
during 1896, 770,713 head; meat han- 
dled, 161,360,000 lbs.; lard manufac- 
tured, 42,630,078 lbs.; lard tierces and 
pork barrels manufactured, 136,211. 


Procter & Gamble Co. declared a semi- 
annual dividend of 6 per cent on com- 
mon stock. 


Cumberland Packing Co. was formed 
at Chicago to operate the Gough pack- 
ing house. Officers were John Moran, 
president; Samuel J. Nash, vice- 
president; John Herson, secretary. 


Alton Packing Co., Alton, IIl., elected 
Balsar Shiess, president; Wm. Agre, 
vice-president; J. E. Hayner, secretary; 
Henry Meyers, general manager. 


Rohe & Brother, New York City, 
celebrated its fortieth anniversary, hav- 
ing been founded in 1857. 


St. Louis Dressed Beef and Provision 
Co. installed a compressor of 200 tons 
capacity as part of equipment for manu- 
facture of 90 tons of ice daily. 

William Nash, president, Springfield, 
Mass., Provision Co., died suddenly. 


Meat Packing 25 Years Ago 
(From The National Provisioner, Feb. 3, 1912.) 


U. S. Department of Agriculture 
estimated hogs on farms Jan. 1, 1912, 
at 65,410,000 head; beef cattle, 37,260,- 
000 head; sheep, 52,362,000 head. 

John A. Tobey was appointed inspec- 
tor, registrar and weigher of provisions 
for the Chicago Board of Trade. 

Interest of Ben Weil in Evansville 
Packing Co., Evansville, Ind., was sold 
to Jacob, Lee, Dave and Herman Rosen- 
baum, all of Mt. Vernon, Ind., Joe and 
Dan Rosenbaum of Anderson, Ind., R. 
Mannheimer and Sons and Leon Siegel 
of Selma, Ala. Price paid was $99,000. 

Following incorporations were re- 
ported: Fairport Packing Co., Fairport, 
Va., with capital stock of $15,000, by 
M. B. Swift and others; Michigan Pack- 
ing Co., Saginaw, Mich., capital stock 
of $30,000 by J. F. Donahue of St. 
Louis, Mo.; Coey Packing Co., Ft. Madi- 
son, Iowa, capital stock $50,000, incor- 
porators Chas. Wissmuth, R. C. Coey 
and F. C. Schaper. Latter company for- 


Week Ending January 30, 1937 


Ei and Down the 


* MUSA WRAWE 


merly operated under name Wissmuth 
Packing Co. 

Southern Packing & Produce Co., 
Memphis, Tenn., elected F. N. Taylor, 
president; J. B. Saunders, vice-presi- 
dent; H. E. Vernon, secretary and treas- 
urer. 

Wilmington Provision Co., Wilming- 
ton, Del., received permit to make al- 
terations in its packing plant. 


Chicago News of Today 


M. T. Zarotschenzeff, vice president of 
Z Processes, Inc., New York, was a visi- 
tor at the canners’ convention in Chi- 
cago this week. 


F. C. MacDowall, vice president, 
Foell Packing Co., Chicago, is now in 
Tucson, Ariz., recuperating in the Ari- 
zona sunshine from a serious illness. 


Wilson Clary, in charge of meat pur- 
chasing for Home Stores, Columbia, S. 
C., visited in Chicago this week. 


Dr. A. S. True, head of the research 
department of American Soya Products 
Corp., Evansville, Ind., was in Chicago 
this week. 


M. C. Phillips, vice president, Griffith 
Laboratories, returned this week with 
Mrs. Phillips from a cruise through the 
West Indies. 







Thomas E. Wilson, chairman of the 
board, Wilson & Co., was elected first 
vice-president of the National Manufac- 
turers’ Association at a recent meeting 
of the board of di- 
rectors. Mr. Wilson 
has been active in 
this national organ- 
ization of industrial 
leaders, and _ his 
sound and forward- 
looking attitude on 
industrial questions 
will contribute 
much to the success 
of the association’s 





policies and pro- 
gram in the time 
ahead. Colby M. 


Chester, chairman 
of General Foods Corporation and presi- 
dent of the manufacturers’ association 
last year, was elected chairman of the 
board of the association for 1937. 

George Armstrong, assistant pur- 
chasing agent, Cudahy Packing Co., 
passed away in Omaha on January 24, 
after a nine months’ illness. Mr. Arm- 
strong resided in Chicago. He had been 
associated with the company for 34 
years and had been assistant purchasing 
agent for the last 25 years. Burial was 
at Omaha. He is survived by his widow, 
a daughter and son. 

J. G. Ericsson, of the University Col- 
lege of Commerce, Stockholm, Sweden, 








NUCKOLLS REWARDS 15-YEAR VETERANS 


On December 31 Nuckolls Packing Co., Pueblo, Colo., presented 15 year service 
buttons to the following employees: Kenneth Penn, John Ursick, Frank Thornburg, 
Louis Ursick, Fred Claussen, L. Z. Barnett, J. Stazinsky, Frank Lest, Matt Slattery, 
John Hrobak, Lewis Hawkins, George Pavlin, sr., and Tony Golob, sr., all of Pueblo; 
A. G. Tallman, Salt Lake City, and William Wallace, Trinidad, Colo. Buttons were 
presented by president Marion Nuckolls, assisted by general manager H. L. Mac- 
Williams and general superintendent A. Smith. 


The pride of the company in the fine record of each of these employees was 
expressed in a letter to each. Over 14 per cent of the employees have been with the 


company for at least 15 years. 
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Hog, Sheep, Beef Casings = Shurstitch Sewed Casings 
Certified Casing Color “ee fogs RS Special Hereford Flour 





INDEPENDENT CASING COMPANY 
13335 West Forty-Seventh Street, Chicago, Illinois 
LONDON NEW YORK CHICAGO HAMBURG WELLINGTON 


STOCKINETTE 


BAGS and TUBING for BEEF—HAM—LAMB 
eee Tae SHEEP—PIGS—CUTS—CALVES 


Always in Tune! FRANKS, Ete. 
Sausage and Specialties made with We Have Used Colors to Designate Sizes 
STANGE Products, seasoned with Dry Es- for Several Years 


sence of Natural Spices, always strike the 
right note. They are always attractive and 


appetizing in appearance. They have pi- 

quant, delicious flavor. They combine in E.S. HALSTED ECO. Inc. 
perfect balance every quality desired in fine 64 PEARL ST. NEW = CITY 
—— Joseph Wahiman, 





































That’s why sausage manufacturers on the ( cain Mice Meenas Dept. Mgr. 
Stange bandwagon lead the industry in 
profits! Makers of Quality Bags Since 1876 
Ask for samples! Sheep Bag 


LIST OF PRODUCTS 


Essence of Natural Premier Curing Salt 
—Individual or Baysteen 











blended Sani Close 
Peacock Brand Certified Meat Branding Inkse— 
Casing Colors Violet and Brown 


WM. J. STANGE CO. 


2536-40 W. MONROE ST., CHICAGO 
Western Branch, 923 E. 3rd $t., Los Angeles 


The service you expect 
high grade coe. Splitters 
have cutting edges of in- 
serted alloy stee 
cleavers of forged solid 

steel. See your dealer or 
order direct. 






































SIMONDS WORDEN \ WHITE co. 


Qin Nc ai. _ DAYTON. ‘OHIO 
. Factories at DAYTON -BUF ES-CLEVELAND-BELONT | 














Make YOUR Container say QUALITY 


Arrractive, colorful lithographed cans certainly create an impression of 
quality. Today, neither the dealer nor the consumer wants merchandise of any 
kind that is not packed in an attractive container. For years Heekin has 
served packers with lithographed cans for every requirement. Today Heekin 
personal service is ready to assist you in making your present can more beau- 
tiful ... more attractive for the purchaser. Write for information. 














THE HEEKIN CAN CO—CINCINNATI, OHIO 
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was a Visitor to the offices of THE Na- 
TIONAL PROVISIONER this week while on 
a tour of investigation of the packing 
industry in this country. He has been 
making a study of the methods of as- 
sembling, packing and distributing food 
products in the United States. 


Kiyoshi Nomura, Yotsubishi Food 
Company, Ltd., Yokohama, Japan, called 
at the offices of THE NATIONAL PROVI- 
SIONER this week. He is spending con- 
siderable time in this country in the 
interest of the canning activities of his 
company, and will visit other cities be- 
fore returning to Japan. 


Frank Kohrs, president, Kohrs Pack- 
ing Co., Davenport, Ia., was a recent 
visitor in Chicago. 


Gordon C. Corbaley, president, Amer- 
ican Institute of Food Distribution, New 
York City, was in Chicago this week 
attending sessions of the canners’ and 
food brokers’ conventions. 


Harry Manaster & Bro. are sending 
their friends a handy 1937 calendar card 
on celluloid bearing a replica of one of 
the famous cathedrals of Europe, also 
calling attention to their exclusive 
process dried beef, beef cuts and sau- 
sage materials. 


New York News Notes 


Colonel W. R. Grove, vice president, 
Wilson & Co., Chicago, was a visitor to 
New York last week. 


F. M. McCarthy, beef, lamb and veal 
department, and J. L. Liston, dairy and 
poultry department, Swift & Company, 
Chicago, were in New York last week. 


After more than 35 years of continu- 
ous service, eight of which he served 
in the capacity of manager of the Wil- 
liamsburg branch of Swift & Company, 
William M. Murdock has retired to 
private life. He will spend the coming 
three months at Miami, Fla., under a 
kindly sun. He is succeeded by V. A. 
Glynn, former manager at Bridgeport, 
Conn., while E. A. Buswell will take 
Mr. Glynn’s place at Bridgeport. 


Meat seized and destroyed by the 
health department of the city of New 
York during the week ended January 
23, 1937, was as follows: Brooklyn, 38 
lbs.; Manhattan, 9,726 lbs.; Bronx, 
3,920 lbs.; total 13,684 lbs. 


At the annual meeting of the stock- 
holders of the New York Butchers’ 
Calfskin Association held on January 
21 at the Commodore hotel, the three 
directors whose terms expire this year 
were re-elected for another three years. 
They are A, Alexander, Lester Kirsch- 
baum and Fred Riester. The directors 
will meet at an early date to elect of- 
ficers for the ensuing year. 


_ The Brecht Corporation is now mak- 
ing its headquarters at 120 Broadway, 
New York, where with increased facil- 
ities and more spacious accommoda- 
tions president C. G. Volkening feels 
they can better serve meat packers and 
Sausage manufacturers with their com- 


Week Ending January 30, 1937 








SWIFT FAMILY STILL GUIDES SWIFT 


Five members of the Swift family—four of the second and one of the third generation 
—are members of the board of directors of Swift & Company. They are seen here 
at the recent annual stockholders’ meeting (left to right): George H. Swift, Boston, 
director; G. F. Swift, Chicago, president; Charles H. Swift, Chicago, chairman of the 
board and president of Compania Swift Internacional; T. Philip Swift, Chicago, 
director; Harold H. Swift, Chicago, vice-president and director. 


plete line of hog, beef and sheep cas- 
ings, and with the special casings line 
known as Brechteen. The corporation, 
which was established in 1853, is one of 
the outstanding importers of sausage 
casings and enjoys a high international 
reputation. 

Mrs. Marion Allen, associated with 
the New York office of the Institute of 
American Meat Packers, gave a talk 
before the Brooklyn Eagle Home Guild 
on January 22, outlining to more than 
300 women present the lamb campaign 
now under way, and discussing food 
value of the less expensive cuts of lamb. 


W. J. Murphy, who has represented 
the Cooperative Wholesale Society, Ltd., 
Manchester, England, in the United 
States for 41 years, 
is retiring to pri- 
vate life and was 
tendered a testimo- 
nial dinner in New 
York on January 
19 by a large group 
of friends in the 
trade. As buyer of 
a tremendous vol- 
ume of meat prod- 
ucts over a long 
period of years he 
has been’ widely 
known in the in- 
dustry. Formed in 
1864, the society established a branch 
in this country in 1876 to buy products 
for shipment to its branches in all the 
larger cities of England and Scotland, 
as well as for cooperatives on the Con- 
tinent and in Palestine. Purchases have 
included meats, lard, oils and fats, 
wheat, rice, dried fruits and other food 
products. Meat purchases in the United 
States have declined, due to supply 
shortage, but lard shipments have con- 
tinued at high levels. Mr. Murphy is 
succeeded by W. L. Weiland, manager 
at Montreal, with A. M. Duggan as 
assistant and J. P. Reid as office man- 
ager. 


Countrywide News Notes 


John S. Sigvertsen has been appointed 
district canned meat representative for 
Wilson & Co., working out of Albert 
Lea, Minn., covering the twin cities and 
nearby territory. 


Fire caused by a gas explosion on 
January 20 caused damage estimated at 
$75,000 to the packing plant of Munns 
Bros., Inc., Lexington, Ky. The blaze 
was soon under control and operations 
will be carried on pending rebuilding 
and replacement of equipment. 


Norman Packing Co., Portsmouth, 
Va., has been sold to five of its officials. 
Its new owners and their administrative 
positions are as follows: T. A. Willett, 
president and general manager; R. M. 
Clark, vice president and purchasing 
agent; L. F. Willett, secretary, R. S. 
Yates, Suffolk branch manager, and 
G. E. Myers, director. 


W. Frank Murphy, in charge of Cud- 
ahy Packing Co. hog buying at all mar- 
kets for a number of years, passed away 
on January 23, after an illness of sev- 
eral months. He was 50 years of age 
and had been associated with the Cud- 
ahy company since the early years of 
the century. He served as hog buyer 
at Sioux City, Ia., until 1924. 


Joseph E. Nadeau, jr., who joined 
the Morrell organization three years 
ago, has been made assistant hog buyer 
at Topeka. Clarence Nelson has been 
made foreman in the construction de- 
partment at Ottumwa, and L. V. Red- 
dick foreman of the S.P. shipping de- 
partment. 


Fred J. Kempster has been elected a 
director and secretary-treasurer of the 
Hull & Dillon Packing Co., Pittsburg, 
Kas. Mr. Kempster has been with the 
company since 1919, and his promotion 
is a recognition of faithful and efficient 
service. He succeeds R. P. Nevin, who 
retired last year after 27 years with 
the company. 
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PRODUCE MARKETS 





BUTTER. 
Chicago. New York. 

Creamery (92 score)..... G32 @33% 
Creamery (90-91 score)...31%@31% 382% @33 
Creamery firsts darered 

PEER 314% @31% 31% @32% 

EGGS. 
Mxtra firste .. 2... .0000-SB%QIZH —s ncevccvcess 
Firsts, fresh 22144@23% 
CS rr @2 
LIVE POULTRY. 

BR dake cdecesesnacsces 9 @17% 15 @2 
TEE -obvcwoesceceseas i > Sirrerrier er 
GD ccaddccoseseies 18 @2 13 19 
GE. ¢e he tcc hehe smncad 17 @21 17 22 
TONE covers cvccpedess 3 7 15 @22 

 evubbdoe dads seands 15% @17% 12 15 
GEE  vccccccctcstiavets 10 @16 12 15 

DRESSED POULTRY. 

Chickens, 31-42, fresh.... ......... 184 @1° 
Chickens, 43-54, fresh....20 @20% a1 O28 
Chickens, 55 & up, fresh..21 @22 21 23 
Fowls, 31-47, fresh...... 17 @19% 18% @21 

48-50, fresh ........... 20% @22 22 $2% 

60 and up, fresh....... @22% 23 
Turkeys, fresh .......... 15 @21% 23 @24 
OG, DIRE. ctevscseves 2 SS Per 
SS. Me cee wsivensdes 10 @17 @22 





BUTTER AT FIVE MARKETS 


Wholesale prices 92 score butter at Chicago, 
New York, Boston, Philadelphia and San Fran- 
cisco, week ended January 22, 1937: 


Jan. 15. = 16, 18. 19. 20. 21. 


Gate Oe vcnehe 83 33%, 32% 3 % 32 
Waviewase@ia 34 34% 33 33 33 
Boston i Me 341%, 35 8414 By 3314 33 
MS. weestees 35 35 8414 33 34 
San ran. ....34 34 34 34 34 


Wholesale Sotese carlots—fresh & centralized— 
90 score at Chicago: 
82% -33 po -83 3214-32% 31% 31%-32 31%-32 


Receipts of butter by cities (tubs): 








This Last Last —Since Jan. 1,— 
week. week. year. 1937. 1936. 

Chicago .27,680 32,290 26,631 125,362 138,261 

N. Y. ...37,849 36,612 40,144 156,219 192,632 
Boston ..15,455 16,564 12,030 59,008 64, 

Phila. ..12,849 12,902 18,12 49,044 68,458 

Total. .93,833 98,368 96,9382 389,633 463,955 

Cold storage movement (Ibs.): 

Same 

In Out On hand week day 

Jan. 21. Jan. 21. Jan. 22. last year. 

118,647 10,508,590 9,915,091 

167,115 8,243,305 2,768,184 

108,064 841,471 1,134,551 

22,350 602,446 629,107 

Total ....58,420 416,176 20,195,812 14,446,933 





NEWS OF THE RETAILERS 


Jennette Brothers Co. has engaged 
in meat business at 3315 Doris st., De- 
troit, Mich. 

Nels Holm has sold City Meat Market 
in Junction City, Ore., to Holger Chris- 
tensen and Marvin Beck. 

Safeway Store of Sedro Woolley, 
Wash., is adding meat department. 

Charles W. Ohlemacher, Carleton, 
Mich., sold his interest in meat firm of 
Hause and Ohlemacher to Floyd Hause, 
business to be known as Harry Hause 
and Son. 


Harry Buy sold his interest in firm of 
Buy & Weddeman, Danville, Ill., to F. J. 
Weddeman. 

M. H. Wolf has engaged in meat 
business at 2108 N. W. Glisan ave., 
Portland, Ore. 

Walter H. Raabe, Marie H. Soenke 
and Walter T. Bruhn have purchased 
John Korn meat market, 1302 W. Locust 
st., Davenport, Ia., to be known as 
Northwest Market. 
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WHOLESALE DRESSED MEAT PRICES 


Wholesale prices of Western dressed meats quoted by the U. S. Bureau of 
Agricultural Economics at Chicago and Eastern markets on January 28, 1937: 


Fresh Beef: CHICAGO. 
STEDRS, 300-500 Ibs.': 
SV aksadenmtiekedubn terre ee $16.50@18.00 
Rr arnaer ey rivensn sorcery se 13.00@16.50 
DE ‘cccueaedeesies bese ooe sees ees 11.00@13.00 
Gemmee IpIAim) crccccvcccessececes 10.00@11.00 
STEERS, 500-600 Ibs.: 
WHID  cccceccccevevccccvscececseces 18.00@19.00 
GRBSD cece cvcecccccesocsecceceoes 16.50@18.00 
SE 6 aks Sn tOees se nesenseetesdanees 13.00@16.50 
PE, ek eccrdeceseceecrocecereses 11.50@13.00 
CED EE oecccccccesecesntes 10.00@ 11.50 








AS ee ere Te Cee 17 oe ped 
Dy Gpdecauedécwadsbeccetégves eas .50 
Good ode eaa tak Ceunse stabs eCieeaks 13.50@16.00 
EE. ch arecetetceruedaneen dave ie @ 13.50 
STEERS, 700 Ibs. up 
ES Dade cclec ccecetwesveestacantme rot | ~ 4 
SE indian sddicmend taqnernbeeede 1 
§ og opine anehieppertie eves 13.50@16.00 
COWS: 
0 Se ee eres ee ee 2.00 
Medium ; 9. 1.00 
CGR: ADURIOD.. coricccccesvevesescs 9.00@ 10.00 
Fresh Veal: 
VEAL?: 
SD 6u dpe dcetacosnhendhne ee hate 15.50@17.00 
Good a Re ED Pe ery 14.50@15.50 
ART SS, RE EN 12.50@14.50 
CEE CN oo cidtccesseseviadenes 11.00@12.50 
CALF? 3: 
nhac aGdmiichhe MAdeNS Ka Rekeee een 12.50@ 14.00 
Setiom SE Pe ee ere 11.00@12.50 
Geemmmem (piRtn)....ccccccccsceseces 10.00@11.00 
Fresh Lamb and Mutton: 
LAMBS, 38 Ibs. down: 
DEE. cedex beteavakeciee ees sduenee 13.50@15.00 
SE 4 odb.ceaeees tee0 sewn wer aewenere 12.50@13.50 
DT. iddunaadmarveectiscsahnrenere 11.50@12.50 
GCommmsen (plate) < ....ccccecccvcssses 10.50@11.50 
LAMBS, 39-45 Ibs.: 
Choice 
Medium . 
LAMBS, 46-55 Ibs. : 
CE parece sdisieecsragnsseeeokaus 12.50@13.50 
Sf ities debe bok neesseigebent¥esoe 11.50@12.50 
MUTTON, Ewe, 70 Ibs. down: 
SE Chi wage awreorinekees ee tree bedies 7.00@ 8.00 
DN  uideubrdencéecwscepheeeeaieh ey 6.00@ 7.00 
Gumanen PD +c cerchcnnneededieoe 5.00@ 6.00 
Fresh Pork Cuts: 
LOINS: 
<  S PPOCCULT TTT 16.00@17.50 
EE TS HE a acre 0.30: 6:6 ee mere uence 15.50@17.00 
SE G6 octevesvccdiqnentaneee 15.50@17.00 
Dy emake ccenteeeebbheswe 15.50@ 16.00 
SHOULDERS, N. Y. Style, Skinned 
ewe vittcevennneseeenes 14.00@15.00 
PICNICS: 
ee OO, iv avewuccccesteuracaavee § €cboavence 
BUTTS, Boston Style: 
ag oes ccedevanbkirnnee 16.00@17.50 
SPARE RIBS: 
EE ho aeah a o's ate grat aeetaseer 13.00@ 14.00 
TRIMMINGS: 
MEE educa cddenesewenéncdasesons 12.00@12.50 


1Includes heifers, 450 lbs. down, at Chicago. 
‘Includes sides at Boston and Philadelphia. 


7Includes ‘‘ 





BOSTON. NEW YORK. PHILA. 
vececeeses  $11.50@13.50 sabe 
cocccccces 10.50@11.50 Serre 
5 OFAN 20.00@20.50 <0 
aeeenttan 18.50@20.00 OPE 
seeps aio 13.50@17.00 oa 
reeset ti 11.50@13.50 =e 
pubenaees 10.50@11.50 +o epee 
iaeechau 19.50@20.5 keel 
oreuint 18.50@ 19.50 $17.00@ 18.50 
aienaaasice 13.50@17.00 5.00@ 16.50 
$11.50@i3:50 11.50@13.50 —13-00@ 15.09 
18.00@19.00  19.00@20.00 —..........., 
17.00@18.00 —17.50@19.00 —_17.00@ 18.50 
13.50@17.00 13.50@17.00 15.00@16. 
10.50@11.50 11.50@12.50 —12,00@ 12.50 
9.50@10.50  10.00@11.50 —11.00@ 12.00 
9.00@ 9.50 9.00@10.00 — 10.00@11.00 
16.00@17.50 — 16.00@18.00 —16.00@ 17.00 
15.00@16.00 14.50@16.00 _—15.00@ 16.00 
13.00@15.00 12.50@14.50 — 14.00@15.00 
11.00@13.00 —11.00@12.50 —-12.00@ 14.00 
ceccccccce 12.00@14.00 
aveciepess 11.00@12.00 
nk hakwee’ 10.00@11.00 
15.00@16 14.50@15.50 16. 0016.58 
14.00@15.00  14.00@14.50 —15.00@ 16.00 
13.00@14.00 — 18.00@14.00 —14.00@ 15.00 
12.00@13.00 —12.00@13.00 ss essen 
14.50@15.50  14.00@ 15.00 15.50@16.59 
13.50@14.50 13.50@14.00 —14.50@15.50 
12.50@13.50 13.00@13.50 14.00@14.50 
14.00@15.00 — 18.50@14.50 ——14.00@15.00 
13.00@14.00 —12.50@13.50 —13.00@ 14.00 
7.50@ 8.50 7.00@ 8.00 7.00@ 8.00 
6.50@ 7.50 6.00@ 7.00 6.50@ 7.00 
6.00@ 6.50 5.00@ 6.00 6.00@ 6.50 
17.00@18.00 —17.50@ 18.50 —17.00@ 18.50 
17.00@18.00 —17.00@18.00 _—17.00@18.50 
16.00@17.00 —_16.50@17.50 —-16.50@ 18.00 
15.50@16.50 0... eee 16.50@17.50 
eccceccece 15.50@16.50 16.00@17.00 
ee ee ee 
eeeseecese 18.00@19.00 18.50@19.50 


skins on’’ at New York and Chicago. 





MEAT TRADE MARK RULING 


Patent office requirement that fed- 
erally-inspected meat packer applicants 
for trade marks furnish one complete 
carton, and one or more label speci- 
mens bearing the stamp of approval of 
the U.S. Bureau of Animal Industry, 
was reaffirmed recently in a ruling by 


the assistant commissioner of patents. 
The ruling was made in connection with 
a trade mark registration application 
of H. C. Bohack Co., Inc. The commis- 
sioner, while admitting that there was 
no technical justification for the ruling, 
declared it was a matter of cooperation 
between the two governmental agencies. 
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SALZMAN CASINGS EXPANDS 


Capacity of the plant of Salzman Cas- 
ings Corp., Chicago, has been increased 
by the addition of a new hog casing 
cleaning department equipped with mod- 
ern machinery for handling guts by the 
fresh method. Equipment includes two 
40-in. strippers, slime crusher, two fin- 
ishing machines, automatic temperature 
controllers for maintaining water at the 
proper temperatures for processing, and 
the necessary tanks, etc. Capacity of the 
depagtment is maintained at 350 sets 
per hour. 

Standard modern procedure is being 
followed in the new department. After 
the fresh guts are stripped they are 
looped on sticks and held for one hour 
in a tank of water at a temperature of 
110 degs. Fahr. This soaking operation 
places the slime in condition to be ef- 


employed. Beef, hog and sheep casings 
are produced, extreme care being taken 
in all operations to secure high quality 
products. Selecting is done by a staff 
of skilled workers. 


EMPLOYEES REWARDED 


Employees of Wilson & Bennett Mfg. 
Co., steel pail and drum manufacturers, 
were well-remembered at Christmas 
time. President S. A. Bennett saw to 
it that everyone in the Chicago, Jersey 
City and New Orleans plants was given 
a fine turkey for Christmas. All em- 
ployees who have been with the com- 
pany for two years or more were given 
substantial bonuses, based on length of 
service and salary. Executives, office 
employees, plant foremen and key men 





SELECTING AND MEASURING CASINGS 


Scene in selecting room of Salzman Casings Corp., Chicago. All facilities are provided 

to assure efficient and careful work. More than 100 workers are regularly employed 

by the company, which did close to a million dollars’ worth of business in the first 
year of operation. 


fectively broken down in the slime 
crushing machine. After the slime is 
crushed in the crushing machines it is 
removed in a stripper, and the casings 
are put through one or another of the 
finishing machines where any remaining 
slime is loosened and removed and the 
casings put in conditioning for measur- 
ing and salting. 
_The Salzman company started opera- 
tions on September 1, 1935, and had a 
remarkable growth in its first year, 
facilities being increased from time to 
time to handle the expanding business. 
Plans for further plant enlargements 
include a new shipping department and 
improved refrigerating and casing 
cooler facilities. 

The accompanying illustration shows 
a scene in the selecting room. At the 
rear of the selecting room are the office 
and hog bung grading rooms. New hog 
casing cleaning room is at left. Shipping 
room and cooler are to the foreground. 
More than 100 workers are regularly 


Week Ending January 30, 1937 


who have been with the company for six 
months or longer were presented with 
$1,000 life insurance policies, all pre- 
miums on which are paid by the com- 
pany. In addition all office employees, 
executives, plant foremen and key men 
were given a one year’s subscription to 
“Reader’s Digest” magazine. “We are 
mighty proud of our organization and 
the management of this company is glad 
to be able to express in this manner 
appreciation of the cooperation and 
loyalty of our employees,” says Mr. Ben- 
nett. 


Wilson & Bennett operate three mod- 
ern manufacturing plants at Chicago, 
Jersey City and New Orleans, and 35 
sales offices and warehouses throughout 
the country where a large number of 
persons are steadily employed. They 
manufacture a complete line of steel 
pails and drums used for shipment and 
handling of food products, chemicals, 
paints, lacquers and varnishes and oils 
and greases. 


DODGE TAKES MENGES-MANGE 


Chas. H. Dodge, president, the Globe 
Company, Chicago, announces acquisi- 
tion through outright purchase of all 
physical assets of 
Menges - Mange, 
Inc., St. Louis, 
which will now be 
operated as the St. 
Louis division of 
The Globe Com- 
pany, at 1515 
North Grand Blvd., 
St. Louis, Mo. L. J. 
Menges will  re- 
main with the or- 
ganization in the 
capacity of general 
manager of the St. 
Louis division of 
the company. 

Acquisition of Menges-Mange adds 
to the extensive line of equipment for 
the meat packing industry manufac- 
tured by the Globe Company. Menges- 
Mange made a complete line of sausage 
making machinery, dehairing machine 
and also the M-M side wall brine spray 
units for chill rooms and coolers. For 
the time being the St. Louis division 
will continue to manufacture the line of 
machinery formerly made there in ad- 
dition to furthering the sale of the 
original Globe line by personal repre- 
sentation throughout the territory al- 
lotted to the St. Louis division. This 
merger brings together under the ex- 
ecutive direction of one organization 
two well known manufacturers of pack- 
inghouse equipment, and the combined 
facilities of both plants assures the 
maximum in prompt and efficient serv- 
ice to users of packinghouse and allied 
lines of equipment. 





Chas. H. Dodge 


CASINGS SALES CONTEST 


A novel sales contest is going on in 
the S. Oppenheimer & Co. sales organ- 
ization known as the “Great Soco Sweep- 
stakes Selling Platter,” with each sales- 
man mounted on a horse appropriately 
named. The “master of the course” is 
Bob Altman, mounted on Big Bologna. 
Other contestants and their mounts are 
Jack Shribman, mounted on Red Hot; 
L. K. Rosenfeld, on Salami; R. M. Bech- 
stein, on Smoked Liver; M. Stix, on 
Little Weiner; Claude S. Beall, on Deer- 
foot; A. E. Weil, on Blood Pudding; Sol 
Morton, on Hot Dog, Paul Roberts, on 
Cocktail. 

The race began in January and will 
continue until November. Each month 
there will be prizes for the first three 
winners, and a special prize for the man 
passing a competitor. Grand prizes for 
win, place and show will be awarded in 
November. “Susie Sausage,” famous in 
the company’s advertising, will cheer the 
contestants on. 


Watch Classified page for bargains 
in equipment. 
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BEFORE YOU) BUY 











Hunter Packing Company 
East St. Louis, Illinois 


Straight and Mixed Cars 
of Beef and Provisions 





NEW YORK OFFICE 
410 W. 14th Street 





REPRESENTATIVES: 
Wm. G. Joyce, Boston 
F.C. Rogers, Inc.,Philadelphia 














Main Office and Packing Plant 
Austin, Minnesota 
































THE E. KAHN’sSONsCo. 


CINCINNATI, O. 


“AMERICAN BEAUTY” 
HAMS and BACON 


Straight and Mixed Cars of Beef, 
Veal, Lamb and Provisions 






Represented by 
PHILADELPHIA WASHINGTON BOSTON 


H. L. Woodruff W.C. Ford B. L. Wright P. G. Gray Co, 
259 W. 14th St. 38N.DelawareAv. 12445thSt.N.E. 148 State St, 


NEW YORE 





from the Land O'Qrn 


—Saaaeaaaaweaws vVepPrprrepererere? 





BLACK HAWK HAMS AND BACON 
PORK - BEEF - VEAL - LAMB 
Straight and Mixed Cars of Packing House Products 


THE RATH PACKING CO. Waterioo, lowa 








Superior Packing Co. 


Quality 


Price Service 





Chicago St. Paul 











DRESSED BEEF 
BONELESS BEEF and VEAL 
Carlots Barrel Lots 

















C. A. Durr Packing Co., Inc. 
Utica, N. Y. 


Manufacturers of 





HAMS LARD 
BACON DAISIES 
FRANKFURTS SAUSAGES 











QUALITY PorkProductsThat SATISFY 




















qottt 





HAMS & BACON 


SHIPPERS OF STRAIGHT AND MIXED CARS OF 


BEEF-PORK-SAUSAGE-PROVISIONS 


BUFFALO—OMAHA—WICHITA 


NIAGARA BRAND 








—— 





Page 48 


The National Provisioner 





_ ie 


seeiggse 


eet 











Paul 


TAL 
| Lots 














nc. 








WHOLESALE FRESH MEATS 
Carcass Beef 























Week ended Cor. week, 
prime native steers— Jan. 27, 1937. 1936. 
ee 20 @20% 19%4@20% 
@00- B00... -- eee eeeeee 19% @20 19%4@20% 
900-1000... - eee ee eees 19 @19% 19% @20% 
Good native steers— 
SS 18 @18% 17 @17% 
BED. facesccvcccees 18 @18% 17 @17% 
800-1000 «ee ee ee eee eee 18 @18% 16% @17% 
Medium *steers— - 
Ti @nis:0a0'ou0% = @16 13 @134 
wo. 800 ere f @16% 138%,@14% 
900-1000 2.02. eeeeeeeee 18% @17 eo 
ood, 400-600...16 @17 14 @14% 
_ ieee 10 @l1 9% @12 
Hind quarters, choice. @26 25 
Fore quarters, choice. @15 @16 
Beef Cuts 
Steer loins, prime @40 unquoted 
Steer loins, No. 1 @39 @35 
Steer loins, No @35 @29 
Steer short loins, prime. @60 unquoted 
Steer short loins, No. es @53 48 
Steer short loins, No. 2.. @42 @39 
Steer loin ends (hips).... @25 @23 
Steer loin ends, No. 2.... @24 @20 
STEED, A vcdsaccovccece @18 @lij 
Cow short loins.......... @21 @19 
Cow loin ends (hips)..... @i5 @15 
Steer ribs, prime........ @28 unquoted 
Steer ribs, No. 1......... @27 @2¢ 
Steer ribs, No. @2% @2 
Cow ribs, No. 2 @12 @13 
Cow ribs, No. @l1 @l 
Steer rounds, @18 unquoted 
Steer rounds, @16% @ 
Steer rounds, @15% @13 
Steer chucks, @13% unquoted 
Steer chucks, @13 @12% 
Steer chucks, N é @12 12 
GP UEED cc cccceccccce @i12 @11% 
ee @10% @10% 
ES ere @ll @11% 
Medium plates .......... @l1 @ll1 
PE EE Bescecccccs @15% @16 
Steer navel ends......... @ 9 @10 
Cow navel ends.......... @ 7% @9 
are @ 9 @ 9 
MP ENEEE cecccccccces @ 6 @ 6 
Strip loins, No. 1, bnis... @62 @45 
Strip loins, No. 2........ @57 @35 
Sirloin butts, No. 1...... @30 @24 
Sirloin butts, No. 2...... @22 @litj 
Beef tenderloins, No. 1.. @75 @65 
Beef tenderloins, No. 2.. @60 @60 
MD wciccceesever @ll1 @13 
ES Te @22 @22 
Shoulder clods ...... @11% @12% 
Hanging tenderloins @l 
Insides, green, 6@8 Ibs.. @12 @14% 
Outsides, green, 5@6 Ibs. @11% @14 
Knuckles, green, 5@6 Ibs. @12% @14 
Beef Products 
eared ae ee @ 8 8 @10 
BE oc icnese0.c @10 914@10 
ll eaet @18 @18 
Sweetbreads oa @18 19 @20 
Ox-tail, per Ib........... @10 @12 
Fresh tripe, plain........ @ 9 @10 
Fresh tripe, H. C........ @11% @12% 
LGN as dinicia.a'y oiaiewe-aiere @17 18 @20 
Kidneys, per Ib......... @10 10 @lil1 
Veal 
Choice carcass .......... 14 @15 @18 
Good carcass ........... 12 @13 15 
Good saddles ........... 19 @20 18 @21 
1 “Reegeeenteen: 12 @13 16 @17 
Medium racks .......... @ 9 @14 
Brains, each 11 
Sweetbreads oS 
Calf livers @45 
Choice lambs .......... 
Medium lambs 7 by en 
Choice saddles . @18 @21 
Medium saddles @16 @19 
Choice fores ... ‘eels @12 @14 
Medium fores ........... @ll1 @13 
Lamb fries, per Ib....... @30 25 
= tongues, per Ib. @15 @15 
mb kidneys, per Ib. @20 @20 
iin 
Heavy sheep ...., ) 
Light sheep ..... 1.011 "7" , Wa e 4 
Heavy saddles .. 2.23... @ 9 @ 9 
Light saddles ... 111127! @12 @ll1 
Heavy fores ............ @ 5 @ 6 
Light fores .... 2. °°" 6 @ 9 
Mutton legs 21121221177! 13 13 
Mutton loins .......... 2! @ 8 8 
Mutton stew .....122122° @ 7 
heep tongues, per Ib. @12% 12 
Sheep heads, each....... @10 11 


Week Ending January 30, 1937 





CHICAGO MARKET PRICES 





Fresh Pork and Pork Products 


Pork loins, 8@10 Ibs. av. @18 @18 
I ila bike: die ww dears @l14 @15 
Skinned shoulders ....... 15 @15% 
eee 82 @35 
CED icewitcecere oss @13% 13% a 14% 
OE Seer @13 12 13 
NE aes @18 17%@18 
Boneless butts, cellar 
Se, SE envccencs wes @25 22 
MED. wand cov cee an bu cece 10 @11y% 
EE Sash eek ae spew veces @l2 13 
EE ED ccarvcccsccss @ 4% 5%@ 6 
ee @i13 @l4 
EE ND 06:0 00 bie.60se's @12 @13% 
ES ae ae @ 5 @ 5% 
Kidneys, per lIb......... 9 @9 
Livers @ 9% @10 
@ 8 @12 
@ 6 @i7 
@ 8 @10% 
) 8 @ 
@ 6% @ 6 


DRY SALT MEATS 






Clear bellies, 14@16 Ibs................ @16% 
Clear bellies, 18@20 lbs @16% 
Rib bellies, 25@30 Ibs............... ‘ @16% 
De BOE, BE BB vccccccescvesess @1l% 
Oe SEN BOB. occicccces-cvceeees @l11l% 
OE @12 

SEE ee eee @10% 


WHOLESALE SMOKED MEATS 


Fancy aay hams, 14@16 Ibs., parchment | 


BN ctvchnat ceawuseenereoescuneate 244%, @25% 
eo 4 ane. hams, 14@16 lbs., pare hment - st 
rr 2 
Standard reg. hams, 14@16 lbs., plain. .24 25 





Picnics, 4@8 lIbs., short shank, ‘plain. . -18%@19 

Picnics, 4@8 lbs., long shank, plain....17 18 

Fancy bacon, 6@8 lbs., parchnient paper. 7 28%, 
25 





Standard bacon, 6@8 ‘Ybs., plain........ 26 
No. 1 beef ham a smoked 

ee | eae 380 31 

Outsides, 5@9 Ibe. ecebvecvetesecssone 27 28 

Knuckles, | SRR I es 27 @28 
Cooked hams, choice, skin on, fatted.... @39 
Cooked hams, choice, skinless, fatted... @41% 
JXooked picnics, skin on, fatted........ @26% 
Cooked picnics, skinned, fatted........ @27% 
RE PE, SOND, 0 0 vncesiccersiaaes @30.50 
Family back pork, 24 to 34 pieces..... @30.00 
Family back pork, 35 to 45 pieces..... @30.00 
Olear back pork, 40 to 50 pieces........ 29.00 
Clear plate pork, 25 to 35 pieces....... @25.00 
EL. <aecaedb p-wilbehb-obeswes eam @28. 
Brisket pork . i @31.00 
rere @18.50 
Extra plate beef, 200-lb. bbls......... @19.00 
es Ms Bi iv won denesncnetsceckeu $21.00 
Lamb tongue, short cut, 200-Ib. bbl......... 51.50 
Regular tripe, 200-Ib. bbl...............005 - 18.50 
Honeycomb tripe. 200- ff arr 23.50 
Pocket honeycomb tripe, 200-lb. bbl......... 26.00 


LARD 


Prime steam, cash, Bd. Trade... .$ @12.95b 
Prime steam, loose, Bd. Trade.... 
Refined lard, tierces, f.o.b. Chgo.. @ 
Kettle rend., tierces, f.o.b. Chgo.. @ 
Leaf, kettle rendered, tierces, 

eS ae eae @ .14% 
Neutral, in tierces, f.o.b. Chicago. @ 
Compound, veg., tierces, c.a.f.... @ 


RG Biv aticacks cosccvccvesieesee 138% @14 
a te OS ee 13 @13% 
Prime oleo stearine, edible............. 114%@11% 


VEGETABLE OILS 


Crude cottonseed oil, in tanks, f.o.b. 


Valley points, prompt................ @104 
White deodoriz in bbls., f.o.b. Chgo. .12%@12 
Yellow. deodorized ewiereneteee<enetaeen 12% @12 
Soap stock, 50% f.f.a. f.o.b. mills..... 2%@ 8 


Soya bean oil, SA, BB caccccvescese 10 
Corn oil, in tanks, Oe eae 10%@10% 
Cocoanut oil, sellers’ tanks, f.o.b. coast. 8%@ 9% 
Refined in bbls., f.o.b. Chicago......... 15 nom. 


OLEOMARGARINE 


(F. 0. B. CHICAGO.) 


White domestic vegetable margarine.. @16% 
White animal fat margarine, in 1 Ib. 
cartons, rolls or prints............... 16% 
Wy WO WII 6 cc cesiinccvicavescece 15 
Puff paste (water churned)............. 15 
We WIE Sc ccévosdscccaccecees 16 





DOMESTIC SAUSAGE 


(Quotations cover fancy grades.) 
Pork sausage, in 1-lb. cartons......... 


t 
a 








@ 

Country style sausage, fresh in link.... 23% 
Country style sausage, fresh in bulk.... 21 
Country style sausage, smoked......... 25 
Frankfurters, in sheep casings......... 23 
Frankfurters, in hog casings........... @21% 
Bologna in beef bungs, choice.......... @18% 
Bologna in beef middles, choice........ @19 
Liver sausage in beef rounds........... 15 
Liver sausage in hog bungs............. 17 
Smoked liver sausage in hog bungs...... 18 
eR eee Tre 17 
New England luncheon specialty........ 22 
Minced luncheon spec tery, choice. 19 
Tongue sausage 28 
Blood sausage < 17 
MEE) icine eniaceree'war-wepaeecten tants eis 
Polish sausage 22 
Cervelat, choice, in hog bungs.......... @40 
SD OWING, 5 56 0 arc win are he creensse @21 
EY beanies b.i4 eared gaipoe eae Wek Kees @2T 
CO RS ee tae @25 
B. GD, Gebamel, Chekee.. oc ccccccccccccees v35 
Milano salami, choice in hog bungs..... @37 
B. C. Salami, new condition............ @21 
Frisses, choice, in hog middles.......... 

Genoa style salami, choice............. @44 
ED. su ciete'saceretin ia wk donee Shinn ea @32 
Mortadella, new condition @19% 
Baer @48 
Italian style hams. ne @37 
a TY eee ee @43 


SAUSAGE IN OIL 


Bologna style sausage, in beef rounds— 





Gane Cae, BS. GED. cc cccvecccsccsesceses 
Frankfurt style sausage, in 

Genald tins, F 0H CEMEO. 0. cccccccescccccccce 
Smoked link sausage, > hog casings— 

BaeO Cas, FOO Be ccc ccvccccscvecccess $6.75 

(F. 0. B. CHICAGO.) 
Regular pork trimmings............... @12 
Special lean pork trimmings........... 
Extra lean pork trimmings............. @17% 
ee eS Se err re 10%@11 
Ms noe Sales <eeucisciinssseeseron @ 
SE WEEN Sie 5 0.0-nncne-) Saree dade o:42:0 7 @7 
Native boneless bull meat (heavy)...... @12 
area 9%@10 
OB ee @10% 
Re I eo id ance ise ip baie 60a wad @ 8% 
Beef cheeks (trimmed)................ @ 8 
Dressed canners, 350 lbs. and up........ @i7 
Dressed cutter cows, 400 Ibs. and up.... @ 8% 
Dr. bologna bulls, 600 lbs. and up...... @ 9% 
Pork tongues, canner trim, 8. P........ @12% 
Owt. 

Nitrite of soda (Chgo. w’hse stock): 

In 425-lb. bbis., delivered...............0. $9.00 
Saltpeter, less than ton lots: 

Dbl. refined gramulated......ccccccecessccs 6.40 

 caaiceas » sew tages 604.645 wee 

edium crystals 





Salt, per ton, in minimum car of 80,000 
Ibs. only, f.o.b. Chicago: 


GE bE Skis oS acendexsseceveesbiees $ 6.80 

BROREE, GRONEOE occ ccccvccccceesceccoes 9.30 

Medium, DE. sa ccamuans Siviunebeserreane 9.80 

ED: cawteudueddeeees 6s 05606000000 e0se00 6.60 
Sugar— 
Raw, 96 basis, f.o.b. New Orleans... @3.75 
Second sugar, 90 basis................ None 
Standard gran., f.o.b. refiners (2%).. 5. 
Packers’ curing sugar, 100 Ib. bags, 

f.o.b. Reserve, La., less 2%......... @4.50 
Packers’ curing sugar, 250 lb. bags, 

.0.b. Reserve, La., less 2%......... @4.40 
Dextrose, in car lots, per cwt.......... @4.01 


(Continued on page 51.) 
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HONEY BRAND HYGRADE 
HAMS Pork Beef 
Veal Lamb 
BACON 
Sausage 
DRIED BEEF Specialties 





| 








HYGRADE foc \ Usa CORP. 





30 Church St. 
New York, N. Y. 














——————S 








Pp P 0 F ? T by Purchasing 


Straight and Mixed Cars of Fresh and ee P 0 Rx K Pp RB 
UNION stock yarDs =9 THLE, P. BRENNAN COMPANY 











CHICAGO, ILLINOIS 




















\ NATURE AND 
mm HUMAN SKILL 
Mm combine to give 


Superb Quality 
in these imported 


Hams—Bacon—Sausages—Lard—Scrapple 
F. G. VOGT & SONS, INC.—PHILADELPHIA, PA. 


Liberty 
Bell Brand 














"AND canned Hams. 














ae Wilmington Provision Company 
TOWER BRAND MEATS 


Slaughterers of Cattle, Hogs, 
Lambs and Calves 


U. S. GOVERNMENT INSPECTION 























j 380 Second Ave., New York, N. : WILMINGTON onanntchnins = 
Philadelphia Scrapple a Specialty _— 
John J. Felin & Co., | Becon 
r 
4142-60 Germantown Ave., Philadelphia, Pa. — 


New York Branch: 407-409 West 13th Street 




















BEEF - BACON SSKA VEAL - PORK 
SAUSAGE - LAMB SHORTENING - HAM 


New York, N. Y. QUALITY 


408 West 14th Street The WM. SCHLUDERBERG—T. J. KURDLE CO. 


and Pl 
The Esskay Co. of North Carclina @ BALTIMORE MD. Richmond 


203 S. Liberty St., Annex, Winston Salem 3800 E. BALTIMORE ST. e Hermitage Rd. & 5 “A. jy 





Washington, D. C. 
908-14 G St., N. W. 


e Roanoke, Va. 
317 E. Campbell Ave. 
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Chicago Markets 


(Continued from page 49.) 


SPICES 


(Basis Chicago, original bbis., bags or bales.) 
Whole. Ground. 





Per lb. Per Ib. 
Alepice, WURMO cccvcccccccccccecs 18 19% 
elle eet 18% 2 
ili Somer, ar ee - 23 
Suit Powder, Fancy............... oe 22 
Oloves, Amboyna ...........---+5-- 2 26 
MAGAGASCAT 2c cece cccccssccceees 18% 21% 
Ne ee cian acs.din nelesa'e 18 21 
Ginger, Jamaica .........eseeeeees 17 19% 
ies PicUibiteteeseeaeeveesees 17 18% 
Mace, Fancy Banda. .....escecceses 73 
Bast India ......-..- cee eeeeeenes 63 
Ay pS eeeaereneee™ 62 
Mustard BE, OE oct cccecnesee oe 
heath > Fancy OO eS sar 25 
® s De ew been 660 e5.6000eeeeees oe 20% 
af & ie Be Ms 0 00crcesceees oe 19 
Paprika, PE EE ccc spccasene ci 26 
BRET ccccccccccccsccsccccecces ° 25 
Bangarian .....-cceesccescccescees . 24% 
Pepina Sweet Red A ae ceceveeees . 26% 
Pimiexo (220-Ib. bbls.) ............ ; 2R% 
Pepper, Cayenne .........seeeeeees ° 23 
Red Pepper, No. 1.......--seeeeee- - 16% 
Pepper, Black Aleppy.............- 11% 13 
PE ococcncesccesesos 7% 9 
Black Tellicherry ............... 11% 13 
White Java Muntok.............. 12 14 
White Singapore .............+.. 12 13% 
WENS PRGIOES occ ccccccccccccece 13 
SEEDS AND HERBS 
Ground 
for 
Whole. Sausage. 
ices cis ewoneeoonees 10 12 
Celery Seed, French..............-. 24 28 
EE eee 11 138% 
Coriander Morocco Bleached........ 8 < 
Coriander Morocco Natural No. 1... 6% Ry 
Mustard Seed, Cal. Yellow.......... 9 11 
AMOTICAD 2. cc ccccccccccccccccces 8 10 
Marjoram, French ......e.sseeee+- 24 
GEOMERO ccccccccccccccccccccccccce 12% 15 
e, Dalmation Fancy............-- 9 10% 
almation No. 1, Fancy.......... 8% 10 
(F. 0. B. CHICAGO.) 
(Prices quoted to manufacturers of sausage.) 
Beef casings: 
Domestic rounds, 180 pack........ @.16 
Domestic rounds, 140 pack........ -29 
Export rounds, wide.............- .38 
Export rounds, medium............ -24 
Export rounds, ST banded aeen ne @.33 
HO. 1 WORBRRES..0ccccccccccccccces @.05 
eae @.08% 
pe @.16 
ainda pitas ceesee sce c's a. 
Middles, seamen eee @.30 
Middles, select, wide, 2@2% in.... @.45 
Middles, select, extra wide, 2% in. 
PET SSA 06 nsec csesccecoescs @.80 
Dried bladders 
i OM, . . . cclccdcee ce cetieiee -70 
Me scccccccococsseeces .60 
ES Mccccecesccecceseses -50 
EY WE ME cc oceccsecesveceeses -25 
Hog casings: 
Narrow, per 100 yds - - 
Narrow, special, per 100 yd 2. 
Medium, regular 3. 
Wide, per 100 yds 1 
1 


rs 


Middles, per set. 
Stomachs 


SaSSERSeuRs 





Hogs, good and choice (90-140 Ibs.) 


NEW YORK MARKET PRICES 









Steers, good, 1100-1300-Ib............ $10.25@10.85 
Steers, medium, 1030-1200-lb......... 8.50@ 9.85 
Gs, SE Sno 00 06-5 09000 04540040 ob0 sR 6.50 
GOR CD. + aed ed ch bade da sare eoa 6.00 
Cows, low cutter and cutter......... ‘33 5.25 
ee eee 6.25@ 6.75 
Vealers, good to choice.............. $12.50@14.00 
We, SEED endo ccusanes coer eaes 10.50@12.00 
Venlers, COMMOE ...ccccccccccvcsccece 9.50 
Rate Ah. . Ko cu inicespaetnuadeneed $ 1.75 
Lambs, oon OU Ds 4 0 4:54 0400-550 11.50@11.60 
Lambs, PE 5045-6 0.0p 40) bamaa vee ae’ ate 
ee rere corre 10.00 
Lambs, common ...... eeeasbivis.os es 8.00 
Hogs, good to choice, 160-200-lb..... $ @10.65 
eGR, GOOR GAGE. o6ccsccencecescices @ 8.50 
City Dressed. 
Choice, native, heavy...........ss00. 19% @21 
Choice, native, - --20 @21% 
Native, common nT Stansale ieee a 17 @19 
Western Dressed Beef. 
Native steers, 600@800 Ibs............ 19 @20 
Native choice yearlings, 440@600 Ibs. ..19%4@21 
Good to choice heifers............++0++ 17 @18 
Good to choice COWS............seeeeeee 14 @15 
Come Gh GH GOS. cc cccccvcccceses 12 @18 
Fresh bologna bulls............sessee0% 11 @12 
Western City 
a Se ree 24 @26 25 @27 
BI A 0000000000 0sen 21 @23 23 @24 
Ws B MB e cc ccesvcscoees 19 @20 20 @22 
We. 2 MEMB. ccccccccccece @36 32 @38 
HO. | MMB. ccovcccccsces 26 @30 28 @31 
WO. FB MOR. ccccccccccses 22 25 23 @26 
No. 1 hinds and ribs..... 22 24 24 @26 
No. 2 hinds and ribs..... 19 21 22 @23 
Wes B PR cctcccscess @lj @lij 
No. 2 rounds............ @16 @16 
NG. BS GOMER cc ceccccecs @15 @15 
No. 1 chucks............ @l7 @l17 
No. 2 chucks............ @16 ei¢ 
No. 8 chucks........ese- @15 14 
DEE cc acme taweeoeneees seuss be4e8 11%@12% 
Rolls, reg. 6@8 Ibs. av.............065 @25 
Rolls, reg. 4@6 lbs. av..........-e0005 18 @20 
Tenderloins, 4@6 lbs. av............+.. 50 @60 
Tenderloins, 5@6 lbs. av............... 50 @60 
Shoulder Clods .ccccccccccccccccccccces 12 @14 
OE. . osccnns dcuéewls cheewssekeneaee 16%4@17% 
MR: aides SEU Es ee be he-chincaeese hone 15% @16% 
GEE cbc cide ies cenaeecameeauvneaen 14 @15% 
DRESSED SHEEP AND LAMBS 
Lambs, prime to choice.............+. 15% @16 
DE, TEE hee 6Geesevedescewescevers 14%@15% 
EME, SRD co ccvccnsciatdseendowes 13 @14% 
SGU, GE ccccececccsavetceieaceccene 7@9 
MCSD, MOSIGM 2c cccccccccccccscccscesecs 5 @7 


. .$15.25@15.75 


FRESH PORK CUTS 





Pork loins, fresh, Western, 10@12 Ibs.. @20 
Pork tenderloins, fresh................ @34 
Pork tenderloins, frozen............... , @32 
Shoulders, Western, 10@12 Ibs. av...... @lj 
Butts, boneless, Western............... @23 
Butts, regular, Westerm......cccccveess 21 
Hams, Western, fresh, 10@12 Ibs. av. 22 
Picnic hams, West. fresh, @8 Ibs. 17 
Pork trimmings, extra lean...... 19 
Pork trimmings, regular 50% 1 15 
Spareribs ..... occesevecseseescseoceses 15 
Regular hams, 8@10 Ibs. av........... 24 @25 
Regular hams, 10@12 Ibs. av........... 24 25 
Regular hams, 12@14 lbs. av........... 24 25 
Skinned hams, 10@12 lbs. av........... 26 27 
Skinned hams, 12@14 Ibs. av.......... 26 @27 
Skinned hams, 16@18 Ibs. av........... 26 27 
Skinned hams, 18@20 Ibs. av........... 26 27 
i... -—,  & Sere peeerereS err 18 19 
a OR SS Ae eer 18 19 
City pickled bellies, 8@12 Ibs. av...... 22 @24 
Bacon, boneless, Western.............. 27 28 
Bacon, boneless, city..........seseeee. 27 28 
Rollettes, 8@10 Ibs. av................ 21 @22 
ee ES EE, kt aaah wie ssas-ede A cies 21 @22 
WOGE COU, BONNE ccc ccececcccessceces 23 @24 
Fresh steer tongues, untrimmed..... 16c a pound 
Fresh steer tongues, 1. c. trimmed.... 28¢ a pound 
Sweetbreads, beef ............see00. 85c a pound 
Sweetbreads, veal ...............005 70c a pair 
EE nintctenes s0ewowebeneee 12c a pound 
BONE BOS ve vc cccccncteccececes 4c each 
EE TIE WRENN TN 400 hb Seer deewensh 29¢ a pound 
SE “cibidadchbeee0a4i4e ented ene 18¢ a pound 
pe seauteg DOIN o's occnvidesce 25¢ a pound 

PIED ccccccccccccccccscccccs 12c a pair 

] 
BUTCHERS FAT 

CT: sn decevseiwessusé sane @4.25 per ewt. 
EE GR: Wes.c awss sees eaves ee’ 4.75 per cwt. 
EE CD. 6 aedes<s-0sbeune bees 6.50 per cwt. 
Pr rrr 5.25 per cwt 


GREEN CALFSKINS 


5-9 944-12% 12%-14 14-18 18 up 











Prime No. 1 veals.. 28 2.385 2.50 2.55 2.95 

Prime No. 2 veals.. 22 2.15 2.80 2.35 2.65 

Buttermilk No. 1... 20 2.05 2.20 2.25 .... 

‘Buttermilk No. 2... 19 1.90 2.05 2.10 .... 

creates gruby .... 11 1130 133 1930 15 

mber 8 ...cce00. 1.10 1.25 1.80 1.55 

Per ton. 

Reus le, BOGE. o vcccccvecsvcciiccs oeeee 875.00 

ME © cccccccesecnecssoveseses 65.00 

Pint chiias, BERTH occ ccccvsvcccecvcoceccscs - 60.00 

BE -ceececesccavesecvvevenesoes 55.00 

Thighs, blades and buttocks...... oie cwale -. 55.00 

Wits BOCES ccccvcccscccecccccccceseccece - 50.00 

Black and striped hoots eevee 5550 05ebernees -- 40.00 

(Prices at Chicago.) 

Ash pork barrels, black hoops...... $1.35 1.87% 
Ash pork barrels, galv. hoops...... 1.42%@1.45 

Oak pork barrels, black hoops...... 1.25 1.27% 
Oak pork barrels, galv. hoops..... - 1.32 1.85 
White oak ham tierces............ 2.17 2.20 
Red oak lard tierces.............. 1.92 1.95 
White oak lard tierces............ 2.02 2.05 





Susie Sausage 


Vw 





Week Ending January 30, 1937 





L alwaus 


Tender in my neturval 
casings! That's why the 
customers fall for me! 


STau moist and 























Classified ADVERTISEMENTS 


Advertisements on this Fone. $3.00 an inch for each insertion. Position 
.00 a 


Wanted, special rate, 


n inch for each insertion. 


Minimum Space 1] 


inch, not over 48 words, including signature or box number. No display. 


Remittance must be sent with order. 








Position Wanted 


Position Wanted 


Equip. Wanted & for Sale 














Salesman 


Salesman all packinghouse products and 


beef expert, capable of assuming complete 
charge, desires connection with independent 
packer south of Mason Dixon line. Showed 


profit all through depression. W-637, THE 
NATIONAL PROVISIONER, 407 S. Dearborn 
St., Chicago, Ill. 





Packinghouse Man 


Time, stock, storekeeper, buyer, inventory, re- 
ceiving, shipping clerk, experienced in green and 
cured hides, skins, pelts, hog and beef coolers, 
handling casings, smokehouse, sausage dry rooms, 
warehouse and storage. Can handle help efficiently. 
Will go anywhere. References. Age 45. W-640, 
THE NATIONAL PROVISIONER, 407 S. Dearborn 
St., Chicago, Ill. 





Sausage Foreman 


Sausage foreman with years of experience in 
manufacture of all kinds of sausage, meat 
loaves, cooked hams, smoked meats and other 
manufactured packinghouse products wants 
job with some firm who will appreciate knowl- 
edge and experience as well as work. W-642, 
THE NATIONAL PROVISIONER, 407 5S. 
Dearborn St., Chicago, Ill. 





Practical Sausage Foreman 


Expert on quality sausage, loaves, summer 
sausage, kosher line and hams. Immediate re- 
sults. Also unlimited number of inexpensive 
items with appeal. Authority on every detail. 
Married. Age 40. References. W-639, THE 
NATIONAL PROVISIONER, 300 Madison 
Ave., New York City. 





Experienced Margarine Maker 


Good steady position wanted. Willing 
to go abroad. First-class references and 
recommendations. W-607, THE NA- 
TIONAL PROVISIONER, 300 Madison 
Ave., New York City. 





Refinery Man 


Young man experienced in rendering edible 
animal fats, manufacturing of shortening, lard 
refining, and packing. I am capable of taking 
full charge of lard and shortening refinery and 
showing good results. W-643, THE NA- 
TIONAL PROVISIONER, 407 S. Dearborn St., 
Chicago, Il. 





Sales Manager 

with 22 years’ packinghouse experience, 17 
years with present employer. Successful record 
as sales manager. Thorough knowledge of pork 
operations, by-products, sales and costs. De- 
sires change. Age 42. Reliable references. 
W-632, THE NATIONAL PROVISIONER, 407 
S. Dearborn St., Chicago, Il. 


Silent Cutter 


Wanted, used 200-lb. silent cutter; 
also meat loaf molds. W-638, THE NA- 
TIONAL PROVISIONER, 407 S. Dear- 
born St., Chicago, II. 








Packinghouse Man 


Experienced packinghouse man knows busi- 
ness thoroughly, hog killing, cutting, curing, 
smoking and sausage manufacture, also beef 
and small stock. Beef cooler grading or beef 
sales. Would like to associate with progressive 
company. Proven record and first-class refer- 
ences. W-633, THE NATIONAL PROVI- 
SIONER, 407 S. Dearborn St., Chicago, Ill. 


Men Wanted 














Cost Accountant 
Eastern meat packer wants man thoroughly 
experienced in cost accounting, capable of 
handling all packinghouse costs and tests. 
State age and experience. W-641, THE NA- 
TIONAL PROVISIONER, 300 Madison <Ave., 
New York City. 





Smoked Meat Man 


Wanted, smoked meat man, fully experi- 
enced, to take charge of smoked meat depart- 
ment in mid-western independent plant. Fine 
opportunity in growing business. W-636, THE 
NATIONAL PROVISIONER, 407 S. Dearborn 
St., Chicago, Il. 











Plant for Sale 


Must Sacrifice Packing Plant 


For sale or rent, modern brick 3-story fire- 
proof packing plant equipped ready to operate. 
Formerly occupied by Meyer Packing Co. 
Located on 2 railroad sidings, B & O and 
P. R. R. Large pens and pasture. Can be in 
operation within a few hours. Write or wire 
Center Coal Co., Indiana, Pa. 











Used Equipment 

For sale, direct steam offal rendering tank 
(closed) 8 ft. 4 in. long, 42 in. dia.; 2-cylinder 3 x 
7 Hartford Refr. Co. automatic compressor; one 
10 x 11 x 10 Cincinnati Butchers’ cooler (knocked- 
down); one 4-cylinder, 5-h.p. Lipman compressor; 
1 sausage stuffer; 1 sausage mixer. Walter Wm. 
Brown, Greeneville, Tenn. 





Used Packinghouse Equipment 


For sale, 24-ton Frick ice machine with steam 
engine, Brownell boiler, Gem City boiler, Permutit 
water softener, cattle scale, track scales, pumps, 
lard cooking tank, blowers, tallow tanks, other 
items. For list and full particulars write to Geo. 
H. Alten, P. O. Box 426, Lancaster, Ohio. 





Slicers 
For sale, 2 Link-Belt slicers, silent 
chain drive with motor stand suitable 
for bacon or dried beef. FS-635, THE 
NATIONAL PROVISIONER, 407 S. Dearborn 
St., Chicago, Ill. 





Used Equipment for Sale 


Two 4 ft. x 9 ft. Mechanical Mfg. Co. Lard 
Rolls; one Allbright-Nell 2% ft. x 5 ft. 
Jacketed Dryer; 3 Bartlett & Snow Jacketed 
Digesters or Tankage Dryers; 2 No. 1 Ander- 
son Oil Expellers ; one 24 in. x 20 in. Type “B” 
Jeffrey Hammer Mill; one 24 in. x 16 in. 
Gruendler hammer mill; 2 Jay-Bee Hammer 
Mills, No. 2, No. 3, for Cracklings ; Two Mech- 
anical Mfg. Co. Double Arm Meat Mixers; 1 
Hottmann Twin Screw Cutter and Mixer; 1 
Buffalo No. 23 Silent Cutter; 1 No. 41 Enter- 
prise Meat Chopper; 1 Boss No. 166 meat 
chopper. Miscellaneous: Cutters, Grinders, 
Melters, Cookers, Rendering Tanks, Hydraulic 
Presses ; Kettles, Pumps, etc. What have you 
for sale? Send us a list. 

CONSOLIDATED PRODUCTS COMPANY 
14-19 Park Row, New York, N. Y. 
Shops and Plant: 

331 Doremus Ave., Newark, N. J. 





A COMPLETE VOLUME 


of 26 issues of The National Provisioner can be kept 
handy for reference to items of trade information or 
valuable trade statistics by putting them in our 


New Multiple Binder 
Simple as filing letters in 
an ordinary file. Looks like 
a regular bound book. 


Cloth board cover and 
name stamped in gold. Sold 

at cost to subscribers at 

$1.50 plus 

Send us your order today. 


Neo key, not 





hing 
in place and they stay there until you 


want them. 
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407 South 
Dearborn St. 


‘ ¥ 

——— Partridge 
PORK PRODUCTS—SINCE 1876 
The H. H. MEYER PACKING CO. 


Cincinnati, Ohio 









ae 














20c postage. 


Chicago, Ill. 








Arbogast & Bastian Company 
MEAT PACKERS and PROVISION DEALERS 
WHOLESALE SLAUGHTERERS OF 


CATTLE, HOGS, SHEEP AND CALVES 


U. S. GOVERNMENT INSPECTION 





ALLENTOWN, PA. | 
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[UNITED DRESSED BEEF COMPANY 
J. J. HARRINGTON & COMPANY 


City Dressed Beef, Lamb and Veal, Poultry 





Oleo Oils Stock Foods 
Stearine Calf Heads 
Tallows Cracklings 


Pulled Wool 
Pickled Skins 
Packer Hides 


Calf Skins 


orns 
Cattle Switches 





43rd & 44th Streets 
First Ave. and East River 


Selected Beef and Sheep Casings 
NEW YORK CITY 








Telephone 
Murray Hill 4-2900 | 





mana 


—s 








Selected 
Sausage Casings 


Attention 


For YOUR Pork Sausage Use 
OUR Graded SHEEP CASINGS 


























MAY CASING COMPANY, INC. 


FORMERLY M. J. SALZMAN CO., INC. 


619 West 24th Place, Chicago, IIl. 








John Crampton & Company, Ltd. 


Established 1849 
MANCHESTER, 15 ENGLAND 


The Leading Butchers’ Supply House 
in Great Britain and Ireland 
Let Us Sell Your Products in 
Great Britain and Ireland 


Offers of Hog Casings Solicited 
Sole U. K. Agents for The Visking Corporation, Chicago 

















[ “The Skins You Love to Stuff”’ 


Early & Moor, Inc. 
SAUSAGE CASINGS 


Exporters 


Importers 


139 Blackstone St. 


Boston, Mass. 


To Sell Your Hog Casings 
in Great Britain 














communicate with 


STOKES & DALTON, LTD. 
Leeds 9 ENGLAND 














THE FOWLER CASING €0., Ltd. 


8 Middle St. London, E. C. | 
Cable address EFFSEACO, London 


Largest Buyers of Hog Casings in 
Great Britain 
Your Offers Solicited 











Sayer §& @apany 


466 Washington St. New York 


SAUSAGE CASINGS 








Cable Address ee 


Tientsin 


Chicago 


Buenos Aires ““Oegreyas” 








THe Cuoany Packing Co. 


Importers and Exporters of 


Selected Sausage Casings 
221 North La Salle Street Chicago, U.S. A. 











=) 





Phone Gramercy 5-3665 
Schweisheimer & Fellerman 


Importers and Exporters of 








Selected Hog and Sheep Casings a Specialty 





Ave. A, cor. 20th St. 











SAUSAGE CASINGS | 
Va 


New York, N. 





Week Ending January 30, 1937 


a 
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AUD VIA RUUSIRS 
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The companies listed here that make equipment im- 
prove its efficiency at least 5% a year. The net gain 
offered you is 50% in five years because even with the 
best of care your present equipment depreciates about 
5% a year. The makers of supplies are constantly 
improving them and devising new applications which 


make for an equal operating and sales improvement, 
Those that furnish services employ the newest equip- 
ment and latest methods, enabling them to quote 
you rates offering similar advantages. Watch these 


firms’ advertising! 
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General Motors Truck 
Globe Co. 


Companies also Advertising in THE NATIONAL PROVISIONER at Regular Intervals 


Co. Pressed Steel Tank Co. 
Republic Steel Corp. 


Goodyear Tire & Rubber Co. Ross & Rowe, Inc. 

Gruendler Crusher & Pulverizer Co. Salem Tool Co. 

Industrial Chemical Sales Co., Inc. Salzman Casings Corp. 
International Harvester Co. Sedberry, J. B., Ine. 
International Salt Co. Selt-Locking Carton Co. 
Jamison Cold Storage Door Co. Shellabarger Grain Products Co. 
Johns-Manville Corporation Snyder & Son, M. L. 

Jourdan Process Cooker Co Stahl-Meyer, Inc. 


Kalamazoo Vegetable Parchment Co. Staley, A. E. Mfg. Co 


Kingan & Co. 

Knapp, Arthur & Son 
Kold-Hold Mfg. Co. 
Krey Packing Co. 


Standard Oil Co., (Indiana) 
Standard Pressed Steel Co. 

Stedman’s Foundry & Machine Works 
Stevenson Cold Storage Door Co. 


Legg, A. C. Packing Co., Ine. Sylvania Industrial Corp. 
Levi, Berth. & Co., Inc. Tagliabue, C. J. Mfg. Co. 


Link-Belt Co. 
MeDonald Co., Bruce 
Mack Trucks, Inc. 


Theurer-Norton Provision Co., The 
Theurer Wagon Works, Inc. 
Transparent Package Co. 


Manaster, Harry & Bro. Unit Heater & Cooler Co. 


Marley Co., The 


United Cork Companies 


Meat Packers Union of Poland Vilter Mfg. Co. 


Meier Electric & Machine Co. 
Midland Paint & Varnish Co. 


Mitts & Merrill 
Morrell, John & Co. 


Visla Traders Co., Inc. 
West Carrollton Parchment Co. 
Westinghouse Elec. & Mfg. Co. 


Niagara Blower Company Williams Patent Crusher & Pulverizer 


Oppenheimer Casing Co. 


Patent Casing Co. 


0. 
Wilson & Co. 


Paterson Parchment Paper Co. Worcester Salt Co. 


Peters Machinery Co. 
Pomona Pump Co. 


Worthington Pump & Mchy. Corp. 
York Ice Machinery Corp. 
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* SMOKEHOUSE 


MAINTAINS PERFECT CONTROL 


of Temperature — Humidity— Circulation 


The ANCO Patented Revolving Smokehouse Equip- 
ment and System assure minimum shrinkage by per- 
fect control of temperature, humidity, density of 
smoke, and air circulation. The Revolving Smoke- 
house operates in a vertical plane; therefore, the prod- 
uct is moved through all parts of the house and is 
consequently uniformly smoked. This unique con- 
struction not only conserves space but makes it possible 
to load and unload the smokehouse at all floor levels. 
Hams and bacons, etc. are hung on notched cross bars 
mounted on parallel endless chains, and special cages 
are mounted on similar chains in sausage smoking 
installations. Daily operation of ANCO Revolving 
Smokehouses in numerous plants of all sizes have 
proven the superiority of the ANCO Revolving Smoke- 
house Systems. 





THE ALLBRIGHT-NELL CO. 


Eastern Office: 5323 S. Western Boulevard, Western Office: 
Chicago, IIL 


117 Liberty Street 
New York, N. Y. 








IMPROVES 
FLAVOR and COLOR 





REDUCES 
SHRINKAGE LOSSES 




































































c-9227 


Patented 


111 Sutter Street 
San Francisco, Calif. 


Eiele U Brand Dry Sausage 


. . - has always recognized that 
nothing can replace fine meat and 
choice spices in the manufacture 
of sausage products. Adherence 
to this cardinal point has won and 
maintained Circle U Brand’s repu- 
tation for uniformity throughout 
the complete line. 


OMAHA PACKING COMPANY 
Chicago 





HOLSTEINER 
CERVELAT 
GOTEBORG 
THURINGER 
SALAMI 
FARMER 
GENOA SALAMI 
PEPERONI 
DISPLAY CERVELAT 
CAPICOLLI 
COOKED SALAMI 
ITALIAN STYLE BUTTS 

















